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#1 On The News Beat 


From fast-breaking neighborhood news to 
world-shaking events, no one tells the people of 
Chicago what's happening like the Chicago Sun-Times. 
We give them the most comprehensive coverage there 
is. Tough, spirited, aggressive reporting. Authoritative, 
insightful commentary. 

All the information our readers need to make educated 
decisions 365 days a year. It’s here in the newspaper 
committed to serving metro Chicago. 
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ILLINOIS JOURNALIST OF THE YEAR WINNERS 
as selected by the 
Northern Illinois University Journalism Department 















































John Whiteside Rey Hertel Marx Gibson 





Herald-News Managing Editor Rey Hertel has been 
named 1990 Illinois Journalist of the Year. Rey joins 
1985 winner City Editor Marx Gibson and 1981 winner 
columnist John Whiteside as our "Triple Crown of 
Winners" at the Herald-News. 


We are = of their journalistic accomplishments 
and for being recognized as among the best. Previous 
winners of this prestigious award include such noted 
personalities as Bill Kurtis and Walter Jacobson of 
WBBM-TV and Mike Royko of the Chicago Tribune. 
Because of our outstanding employees, we are an 


innovative, quality paper, dedicated to the service 
of our area Communities. 


HERALD-NEWS 
A Copley Newspaper 
300 CATERPILLAR DRIVE « JOLIET, IL 60436 

















HARRIS 
GRAPHICS 


BINDERY AND FORMS PRESS DIVISION 


IS MOVING Fi. 


Ri 
GRAPHICS (513) 274-5719 fax 
4900 Webster Street 155181 telex 


Dayton, Ohio 45414 
().. company name 


has changed from Harris 
Graphics to AM Graphics. This 
change has been brought about 
in conjunction with the creation 
of five business units to better 
serve your company’s needs: 





AM Schriber, business forms 
equipment 

AM Sheridan, newspaper 
mailroom equipment 

AM Sheridan, publication 
bindery equipment 

AM Wohlenberg, commercial 
bindery equipment 


KDE Specialty Peodace, Died and ° 
reat pews Your Rolodex File 


Our aggressive response to your needs and dedication to your success, established under the 
Harris Graphics name, will continue under the AM Graphics identity. 


The only change for us is our name... AM Graphics. The only change for you is a new rolodex card. 


Rolodex” is a registered trademark of the Rolodex Corporation. 


PUM GraAPNICS  amccepric 


Aft Sheridan 
n 4900 Webster Street (513) 278-2651 
Aiifi\Nolienberg 


Dayton, Ohio 45414 (513) 274-5719 fax 


AA Specialty Products 155181 telex 
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Conn. conversion 
to a.m. completed 


The Bridgeport (Conn.) Post has 
completed its conversion to morning 
publication, a three-month project in 
which the Bridgeport Telegram was 
incorporated into the new Post. 

The conversion was accomplished 
through switching six geographical 
areas on a scheduled basis from both 
morning and afternoon delivery to 
morning delivery. 

The morning Bridgeport Post fea- 
tures a redesigned colorful front 
page, as well as a new look for inside 
sections, and it also publishes six 
weekly geographically zoned commu- 
nity supplements. 


Spanish-language 
tv book for N.Y.C. 


TV Update, the weekly television 
magazine from United Media, and E/ 
Diario/La Prensa, the New York 
City-based Spanish-language daily, 
have introduced a Spanish-language 
television listings book, TV Diario, 
which will be included in El Diario/La 
Prensa each Sunday. 


Friedan will head 
USC media project 


A $100,000 grant from the Gannett 
Foundation to the University of 
Southern California School of Jour- 
nalism will help establish a permanent 
project to monitor gender-related 
issues in the media. 

“Women, Men and Media” will be 
directed by noted feminist and author 
Betty Friedz~, visiting distinguished 
professor at the school in Los 
Angeles. The group will monitor the 
media’s representation of women, as 
well as track the employment and 
advancement of women in the media. 


Multimedia board 
elected at meeting 


Shareholders have elected the fol- 
lowing people to the Multimedia Inc. 
board of directors at the company’s 
annual meeting: Walter E. Bartlett, 
James T. Lynagh, George H.V. Cecil, 
Rhea T. Eskew, David L. Freeman, 
Robert E. Hamby Jr., James E. Jol- 
ley, John T. LaMacchia, Dorothy P. 
Ramsaur, Donald D. Sbarra, William 








D. Sellers Jr., Elizabeth P. Stall and 
William C. Stutt. 

Shareholders also ratified the 
appointment of KPMG Peat Marwick 
as the company’s independent audi- 


‘tors. 


Bartlett, chairman and CEO of 
Multimedia, announced the com- 
pany’s intention to redeem its 16% 
debentures, issued at the time of the 
1985 recapitalization, before they are 
due to begin paying interest July 1. 
Hamby, chief financial officer and 
treasurer, was meeting with bankers 
to plan refinancing of the debt. 

In addition, special recognition was 
given to Wilson C. Wearn, chairman 
emeritus, who retired from Multime- 
dia’s board of directors after having 
been a member of the board since its 
formation in 1968. 


New auto trader 
from Toronto Star 


The Toronto Star has launched 
Wheels Exchange, a weekly photo 
classified magazine featuring used 
cars, vans, pickups and four-wheel 
drive vehicles for sale. 

A listing in Wheels Exchange is 
available at no extra charge to a seller 
who advertises a vehicle under the 
Super Seller plan in the classified sec- 
tion cf the newspaper. Wheels 
Exchange will arrange to photograph 
the vehicle on site, or a seller can 
drive to one of three locations to have 
a photo taken on the spot. 

The magazine is available at stores 
and newsstands in the greater metro 
Toronto area. 


Carrier is honored 


Ronald “Bob” Aubrey, 58, who 
suffered a stroke 11 years ago that 
paralyzed his left side and confined 
him to a wheelchair, has been named 
Carrier of the Month for April by the 
Springfield (Mass.) Union-News and 
Sunday Republican. 

Aubrey has delivered the newspa- 
pers seven days a week for the past 
seven years to 22 customers living in 
state-owned apartments for the 
elderly in Ludlow, Mass. Aubrey 
lives with his wife Pauline in one of 
the apartments for the handicapped in 
the complex. 


Globe ups price 


Effective April 30, the Boston 
Globe’s daily single-copy price is 35¢, 
up from 25¢. 





Trump casinos nix 
The Press delivery 


One day after The Press of Atlantic 
City, N.J., published a story about 
reorganizations among executives in 
Donald Trump’s gambling opera- 
tions, delivery of the newspaper was 
canceled at Trump’s casinos there, 
the Taj Mahal and Trump Castle, 
according to published reports. 

A Trump executive in Atlantic City 
denied the coverage had anything to 
do with the decision. 


Ads from ANPA 
promote recycling 


The American Newspaper 
Publishers Association recently sent 
a series of camera-ready ads promot- 
ing recycling to newspaper execu- 
tives around the country. 

The ads were developed for the 
newspaper industry by Cox Landey 
and Partners Inc. of New York under 
the direction of Frank Bennack of 
Hearst Newspapers, ANPA News- 
print Resource Task Force chairman. 
The ads were provided to ANPA at no 
cost. 


Turner, Fassio into 
carrier hall of fame 


Debbye Turner, Miss America 
1990, and Virgil Fassio, publisher of 
the Seattle (Wash.) Post-Intel- 
ligencer, are the 1990 inductees into 
the International Circulation Manag- 
ers Association Newspaper Carrier 
Hall of Fame. 

Turner, the first woman to receive 
this award, was a newspaper carrier 
for the Jonesboro (Ark.) Sun in 1977. 
Fassio started as a newspaper carrier 
for the Pittsburgh (Pa.) Press and has 
been active in the circulation field 
throughout his newspaper career. 


Fellows selected 


U. The National College Newspa- 
per has selected four outstanding col- 
lege journalists for fellowships work- 
ing in the paper’s Santa Monica, 
Calif., headquarters from July 1990 to 
March 1991. 

The 1990-91 fellows are: Jennifer 
Bialow, Tulane University; Doug 
DiFranco, California Polytechnic 
State University, San Luis Obispo; 
Ron Kich, Indiana State University; 
and Paula Reynolds, University of 
Washington. 
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E2P’s Annual Report 
of Newspaper 
Advertising Linage 
is almost here! 


Published May 26, 1990 


Over 500 newspapers listed from 
throughout the U.S. and Canada 
with the latest advertising data 
in retail, automotive, classified, 
general, financial, and legal .. . 


Closing Dates: 
Space: May 16 
Ad Material: May 18 


...an ideal promotion opportu- 
nity for newspapers in a section 
within an issue that will be a sig- 
nificant information and reference 
source for advertisers and agencies. 


ADVERTISING RATES 


1/3 
1/4 
1/6 


Call now and reserve space — 
(212) 675 * 4380, ask for Don Parvin! 
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MAY 
10-12—Florida Newspaper Advertising & Marketing Executives, Spring 
Conference, Pensacola Hilton. 
11-13—6th Annual Pittsburgh Photo Conference, Sponsored by the Pitts- 
burgh Press and Scripps Howard, Airport Marriott. 
18-20—Foundation for American Communications, Setting Limits: Health 
Care in the 1990s, University of North Carolina, Chapel Hill. 
20-23—International Newspaper Financial Executives, Spring Management 
Conference, Hilton Head, S.C. 
20-23—International Newspaper Marketing Association, 60th Annual Meet- 
ing, Fairmont Hotel, New Orleans. 
20-23—New England Association of Circulation Executives, Sheraton Inn, 
Sturbridge, Mass. 
20-23—World Congress of Newspaper Publishers and International Federa- 
tion of Newspaper Publishers (FIEJ) Annual General Meeting, 
Copenhagen. 
29—ANPA Foundation NIE International Day Conference, Hilton Hotel 
and Towers at Rockefeller Center, New York City. 
30-6/1—Newspaper in Education Conference, New York Hilton. 
30-6/1—ANPA Foundation NIE Conference, Hilton Hotel and Towers at 
Rockefeller Center, New York City. 
30-6/2—Advertising Checking Bureau, National Cooperative Advertising 
Conference, Scottsdale Princess Resort Hotel, Scottsdale, Arizona. 


JUNE 
5-9—Canadian Managing Editors Conference, Kingston, Ontario. 

9-12—American Advertising Federation, National Advertising Conference, 
Marriott Pavilion, St. Louis. 

10-13—Newspaper Personnel Relations Association, Annual Conference, 
Santa Fe, N.M. 

13-16—Association of Free Community Newspapers, Annual Convention, 
Tropicana Resort & Casino, Las Vegas. 

14-16—Florida Press Association, Annual Convention, Fort Lauderdale. 

14-16—Suburban Newspapers Management Conference, San Antonio. 

16-20—ANPA/TEC Conference, Las Vegas. 

17-21—ANCAM Conference, Skyline Hotel, Calgary, Alberta, Canada. 

21-23—Tennesee Press Association, Anniversary Convention, Peabody 
Hotel, Memphis. 

24-27—ICMA Sales Conference, Hyatt Regency, San Francisco. 

27-7/1—Associated Press Sports Editors, Convention, Westin Hotel, Boston. 


Seminars/Workshops/Clinics 


MAY 
13-16—The Poynter Institute for Media Studies, Computer Page Design, St. 
Petersburg. 
16-17—Inland Press Foundation/Association, Small Newspaper Seminar, 
Park Ridge, Ili. 
17-18—Inland Press Foundation/Association Seminar, Family-owned News- 
papers, Park Ridge, Ill. 
23—NENA Copy Desk Workshop, Worcester Marriott, Worcester, Mass. 
24—NENA, First Line Supervisors Workshop, Marriott Hotel, Newton, 
Mass. 


JUNE 
3-6—SNPA Foundation Seminar, Telemarketing and Circulation, Okla- 
homa City. 
6—PNPA Foundation Seminar, improving Sports Sections, Pennsylva- 
nia Press Institute, Harrisburg. 
8—PNPA Foundation, improving News Reporting for Daily & Weekly 
Newspapers, Pennsylvania Press Institute, Harrisburg. 
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These are unpredictable times in the newspaper industry. These are difficult days 


INTRODUCING for newspaper executives working to keep their operations profitable. 


Newspapers cannot afford to be fragmented any longer. Separate departments 
CONTROL IN 


with separate systems add up to an inefficient operation. Integrated Newspaper 

ATIME OF Systems Intemational offers the control necessary to survive the changes in this 
volatile industry. 

UNCE RTAINTY. We are the newspaper systems integrators. It's our only business. We've been at 
it successfully for 11 years. From us, you can have one solution that controls every 
department in your newspaper From editonal to circulation—and everything in 
between. And that makes good business sense. In fact, in these uncertain times, 
it makes crucial business sense. So call us at 913-451-4618. Our team will help 
you define your hardware, software and people needs. And then we'll supply you 
with a totally integrated system that will give you the control you need in these 


times of change. 


ll ™ 


INTEGRATED NEWSPAPER SYSTEMS 
Total Systems. Total Control. 


Circulation Management Systems * Consultation © Site Analysis & Systems Design * Payroll Systems * Accounts Payable Systems * Maintenance 
Training * Advertising Management Systems © Financial Management Systems © Editorial Systems * IBM® Platforms * On-Time Delivery 
Classified Advertising Systems * 24-Hour Support 


12 Corporate Woods * 10975 Benson * Overland Park, Kansas 66210 © 913-451-4618 © FAX: 913-451-3126 











About Awards 
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PNPA distinguished writer. Pittsburgh Press staff writer 
Douglas Heuck has captured the distinguished writing 
award of the Pennsylvania Society of Newspaper Editors 
for the second year in a row for a series on AIDS patients. 


Keystone Press Awards also went to 236 other entries. 
Winners in circulation categories included the Philadel- 
phia Inquirer, Patriot-News in Harrisburg, York Daily 
Record, Centre Daily Times in State College, The Sentinel 
in Carlisle, and weeklies News of Delaware County in 
Havertown, Philadelphia Business Journal and Delaware 
Valley News in Frenchtown, N.J. 


Friendly Fellowships. Moscow News, the Sowetan and 
Népszabadsdg are among the newspapers that will be 
sending reporters to the United States this year on awards 
announced recently by the Alfred Friendly Press Fellow- 
ships program. 

The program’s advisory committee evaluated a record 
152 applications from 45 countries before coming up with 
the 12 1990 fellowship winners. 

Yevgenia Albats, feature writer for Moscow News, has 
been designated this year’s Helen Baldwin Fellow, in 
memory of Alfred Friendly’s sister. The late Mrs. Bald- 
win, wife of retired diplomat Charles Baldwin, made a 
substantial contribution to the endowment of the program 
established by her brother. 

In addition to the Soviet Union, South Africa and Hun- 
gary, the young reporters will come from Lebanon, Ban- 
gladesh, Mozambique, Poland, Kenya, India, Singapore 
and the Philippines. Seven men and five women, they will 
arrive in Washington in June for an orientation seminar. 
They will then move on to their individual, five-month 
assignments in American newsrooms. 


The publications that will host the 1990 Friendly Fel- 
lows are the Baltimore Sun, Chicago Tribune, the Detroit 
News, Los Angeles Times, the Philadelphia Inquirer, the 
Washington Post, the Seattle Times, the Oregonian, the 
Tennessean and USA Today, the Cleveland Plain Dealer, 
and the Washington bureaus of Time and Newsweek maga- 
zines. Each of these publications also contributes to the 
financial support of the fellowship program. 

A list of the 1990 Fellows, their home publications and 
their U.S. assignments follows: 


Okodan Jon Akwap, staff writer, Viva Publications, 
Nairobi, Kenya, The Oregonian; Yevgenia Albats, feature 
writer, Moscow News, Moscow, U.S.S.R., Chicago Tri- 
bune; Donna Abu-Nasr, staff reporter, Associated Press, 
Beirut, Lebanon, Philadelphia Inquirer; Syeed Faruq 
Faisel, special correspondent, Anannya Dhaka, Bangla- 
desh, Time, Washington bureau; Fernando Goncalves 
André, home news editor, Mozambique News Agency, 
Maputo, Mozambique, Baltimore Sun; Tomasz Andrzej 
Janowski, reporter and staff writer, ITD magazine, War- 
saw, Poland, Cleveland Plain Dealer; Soon Neo Lim, 
reporter, Straits Times Publications, Singapore, Los 
Angeles Times; Wojciech Markiewicz, senior writer, 
Polityka, Warsaw, Poland, Newsweek, Washington 
bureau; Themba Stephen Molefe, labor/political reporter, 
Sowetan, Johannesburg, South Africa, Detroit News; 
Gargi Parsai, deputy news editor, The Hindustan Times, 
New Delhi, India, Seattle Times; Dmitrij Pogar, reporter, 
Népszabadsag, Budapest, Hungary, Tennessean/USA 
Today; Margarita Quimpo, reporter, Philippine Daily 
Inquirer, Manila, Philippines, Washington Post. 
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By Doug Borgstedt 
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About Awards 


James Wright Brown Award. The Deadline Club, the 
New York-area chapter of the Society of Professional 
Journalists, has given its top honor, the James Wright 
Brown Award, named after the founder of Editor & 
Publisher, to David Diaz of WNBC-TV for a feature called 
Trauma of the City. 

Other honors announced April 27 went to: for feature 
photography, Phillip Davies of Newsday for spot news 
photography; Jeff Widener of the Associated Press for 
work from China that included the famous photo of a 
demonstrator blocking a line of tanks; for minority report- 
ing, WWOR-TV for work documenting how minority driv- 
ers are disproportionately stopped by New Jersey state 
police; for public service reporting in radio, Joe Bartlett of 
WOR Radio for exposing dangers in the Port Authority Bus 
Terminal; for public service reporting in newspapers, Joey 
Asher and Matt Doherty of Gannett Westchester Rock- 
land Newspapers for work on Lyme disease; for public 
service reporting in magazines, Business Week for a spe- 
cial issue on “The New America”; for public service 
reporting in television, Larry Stuelpnagel of New Jersey 
Network for a piece about an adopted child with AIDS. 





ASNE newspaper history award. The American Society 
of Newspaper Editors Foundation has selected the She- 
boygan (Wis.) Press and Bellingham (Wash.) Herald for 
its $1,000 Isaiah Thomas Newspaper History Preservation 
Prizes. 

The 27,000-circulation Press preserved and printed 60 
years of photo negatives. It donated the negatives and 
equipment to the Sheboygen County Historical Society, 
which copied and cataloged nitrate negatives. 

The 23,000-circulation Herald worked with the Belling- 
ham Public Library and Western Washington University 
to develop a computerized index to its files and refur- 
bished an 1884 press, enhancing the paper’s historical role 
in the area. 

The award is named for the publisher of the newspaper 
Massachusetts Spy. 
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“Our new “Hold on a te, 
ae e i” a 
displayad = minute! We | 
\ software’s wantaserlous | * 


‘got torunon system. With 
the Mac. It’s _— color graphics 


got to be and database 
fast and integration!” 
easy to use!” 


SII Announces Color Ad Speed . It’s Everything 
Your Next Display Ad System Should Be. 


Now there’s SII AdSpeed: a Mac-based system offering a 
growth path to Tandem’ database integration. With high- 
™ speed productivity and fast Postscript® output. All for a 
' a <==» fraction of the cost of proprietary systems. 
SII's new Soe: — For a free brochure, call 800/445-4744 or write 


Color AdSpeed 


running on a on . uS today. 
Macintosh IT CX. ~~ . 


[S] System Integrators, Inc. 


P.O. Box 13626, Sacramento, CA 95853 


Real Issues. Solid Answers. ” 


AdSpeed is a registered trademark of DTI. Macintosh is a registered trademark of Apple Computer Inc. PostScript is a registered trademark of Adobe Systems Incorporated. © 1989 System Integrators, Inc. 
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Couch potatoes 


Early this week, President George Bush said that, at the risk of 
alienating friends of yet another vegetable, he wanted to do some- 
thing about physical fitness in this country and get rid of the couch 
potatoes — generally defined as those who get lazy and fat watching 
television. 

Unfortunately, we have a lot of educators in this country who seem 
intent on creating more of them. We have come through the shock of 
finding out that Johnny can’t read because he has been watching the 
tube too much only to realize now that Johnny’s parents can’t read, 
either, for the same reason. The high rate of illiteracy in this country 
is a national disgrace and yet some educators are accepting television 
programs into their school curricula instead of trying to improve 
their students’ reading ability. It is like letting the fox into the 
chicken coop. 

Television will do nothing to teach students to read and write 
unless it is a basic instruction program, which is not what is being 
done. The day’s news, current events, selected topics or issues are 
what is being beamed into some classrooms by three television ser- 
vices free of charge. One of them includes four 30-second commercials 
in a 12-minute program. Because of the controversy over permitting 
advertising to a captive student audience, this service now agrees 
that students will not be required to watch the program. 

But the argument should be about whether these television pro- 
grams will teach students anything or whether it is simply a time- 
consumer for the lazy teacher. Teachers and students naturally 
would enjoy the breather from the grind of reading, writing and 
arithmetic. Certainly, the high rate of functional illiteracy and the 
low test scores of students on national and world affairs doesn’t give 
television very high marks in view of the number of hours of viewing 
hours being claimed. That time would be better spent teaching basic 
reading skills. 

One of the problems, as seen by Gerald Celente of the Socio- 
Economic Research Institute of America in his study “Trend Track- 
ing,” is: “Relying on television for information is like going to a 
restaurant and not only letting the waiter select your meal but also 
letting him predigest it.” 


Successful newspapers 


News stories from the ANPA sessions in Los Angeles last week 
were mostly about reports of declining advertising, circulation and 
profits. The report about some successful newspapers didn’t get 
mentioned very much, if at all. 

ANPA’s “A-Team,” formerly the Readership and Circulation 
Assessment Team, studied three independently owned newspapers 
to prepare a model for others to use. It found they were doing the 
“right things” which include: Matching the newspaper to customer 
needs and respecting their time; pricing for a reason; cultivating staff 
loyalty, etc. Editorially, they exhibited fair and balanced reporting, 
did an excellent job of covering local news of primary interest to their 
readers, didn’t back away from investigative reporting, etc. 

The “A-Team” didn’t conduct a census but we feel there are many, 
many times the three newspapers studied that are doing these things 
which will insure the successful future of the newspaper business. 





Charter Member 
The Audit Bureau 
ke Audit _ of Circulations ABP 
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Publishers Association 
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the Fourth Estate, March 1, 1894; Editor & Publisher, June 
29, 1901; Advertising, January 22, 1925. 
Editor 


Robert U. Brown 


Managing Editor 
John P. Consoli 


Associate Editors 
David Astor, George Garneau, 
James Rosenberg, Lenora Williamson 


Midwest Editor 
Mark Fitzgerald 


Washington Editor 
Debra Gersh 


West Coast Editor 
M. L. Stein 


Copy Editor 
George W. Anderson 


Advertising Manager 
Steven A. Townsley 


Saies Representatives 
Stephanie T. Cooper, Robert N. Glassman, 
Richard H. Henrichs, Robert J. Mathes 
Janell C. Teubner 


Advertising Production Manager 
Louise Villani 


Classified Advertising Manager 
Sandra Lewis 


Circulation Manager 
H. Kratos Vos 


Editorial Production Manager 
Orlando Velez 


Photocomposition Manager 
Janice Zwingli 


Promotion Manager 
Gerianne M. Smith 


OFFICES 


General: 11 West 19th Street, New York, N.Y. 
10011; (212) 675-4380; FAX PHONE: (212) 
929-1259 


Chicago: 8 South ys Avenue, Suite 501, 
Chicago, II. 60603; (312) 641-0041; FAX (312) 
641-0043. Mark Fitzgerald, Editor; Richard H. 
Henrichs, Sales Representative. 


Washington, D.C.: National Press Building, Suite 
1128, Washington, D.C. 20045; (202) 662- 
7234. Debra Gersh, Editor. 


Long Beach: 369 Seville Way, Long Beach, Calif. 
0814; (213) 597-1159. M. L. Stein, Editor. 


Los Angeles: 3250 Wilshire Blvd., Ste. 801, 90010; 
(213) 382-6346, FAX (213) 382-1108. W. Mar- 
shall—Scott, Marshall & McGinley, Advg. Reps. 


San Francisco: 450 Sansome St., Ste. 1420, 
94111; (415) 421-7950, FAX (415) 398-4156. 
P. Scott—Scott, Marshall & McGinley, Advg. 
Reps. 
Toronto: 148 King Rd. E., King, Ontario LOG 1KO; 
et 833-6200, FAX (416) 833-2116. Donald 
‘enn, Fenn Co., Inc., Ad Representatives. 





INDEX TO ISSUE 


About Awards 
Calendar 
Circulation 
Classified ads 
Editorials 
Fourth Estate 
Legal 
Letters 
News Tech 
Newspeopie in the news 
Shop Talk at Thirty 
Syndicates 









































Microfilm copies of Editor & Publisher are available in 16mm 
microfilm, 35mm microfilm and 105mm microfiche from: 
University Microfilms International, 300 North Zeeb Road, 
Ann Arbor, MI 48106. 





EDITOR & PUBLISHER for May 5, 1990 





Letters to the Editor 








Says military should trust its public affairs officers 


Your criticism of the Defense 
Department-sponsored media pool in 
Operation Just Cause in Panama (Jan. 
6) contrasts with what you said about 
Operation Golden Pheasant in Hon- 
duras in 1988. You said, “The mili- 
tary press pool worked well.” 

The Army did handle the pool well, 


Clarification 
on AP story 


Your April 28 article titled “AP to 
form PhotoStream advisory group” 
could be misleading. 

Your lead notes that AP is forming 
an advisory group “to help the news 
cooperative schedule installation of 
its new picture-receiving computers 
at newspapers.” This is not accurate. 

The advisory group will help us 
unfold the entire program, including 
the compatibility of the AP system 
with various pre-press systems. The 
group will provide advice and counsel 
to AP on the installation process — 
not the schedule — and help in the 
education of newspapers on the use of 
electronic picture systems with 
PhotoStream. 

AP’s installation schedule will be 
determined by AT&T landline costs 
incurred in analog transmission of 
photos. 

We will schedule the most costly 
landline areas first, the least expen- 
sive last. AP*‘s communications 
department is working with AT&T on 
this schedule now and will announce 
the list in June. 


WENDELL Woop COLLINS 


(Collins is director of corporate com- 
munications for the Associated Press.) 


Corrections 


In an April 28 E&P story on Camex 
and CCSI, it was incorrectly stated 
that Camex has developed a classified 
advertising system for the Houston 
Post. 

In fact, Camex developed the sys- 
tem for the Houston Chronicle. 


* * * 

In an April 21 E&P article on the 
Burlington (Vt.) Free Press, it was 
incorrectly stated that the newspaper 
imposed a 200-word limit on letters to 


along with over 500 media visits and a 
thousand queries. We also provided 
transport to U.S. units. 


We had a plan. It derived from 
hands-on experience with an earlier 
deployment to Honduras; Defense 
Department guidance, and lessons 
learned from earlier pools. 


We never expected that a pool from 
Washington would be the panacea for 
coverage of all U.S. military activities 
in theater. We guessed that media 
support would be nearly impossible 
under some circumstances, even as 
we knew that the Pentagon would 
favor bringing Washington media, no 
matter who was on the ground. 


We wrote of Golden Pheasant, 
“Had combat occurred, it is doubtful 
that media could have been accom- 
modated to the extent they 
were .. . the true litmus test of com- 
bat procedures, where operational 
activities, danger, and transportation 
restraints are more critical, remain to 
be seen.” 

Maybe Just Cause should not have 
been that test, and other options cho- 
sen, such as SOUTHCOM’s recom- 
mended in-country pool. 

Arecent Defense News article cites 
lack of interference from Washington 
in the military aspects of Just Cause 
as one reason for its success. These 
things cannot be micromanaged from 
afar. 


Having applied that lesson to the 
fighting, the Pentagon should have 
applied it as well to public affairs. The 
Pentagon reaction to Fred Hoffman’s 
report about Just Cause will tend to 
tighten the screws on all aspects of the 
pool and, in some respects, that is 
called for. 


A SOUTHCOM public affairs plan 
for an exercise asked that the local 
commander “ensure ground and air 
transportation to move escorted 
media representatives.” Someone 
changed that to state that the com- 
mander arrange transportation “on 
an as-needed basis.” That won’t cut 
it, and media will lose out. 


Despite Grenada and the Sidle 
report, military memories are short 
and media less than welcome in some 
quarters. Public affairs officers need 
command support and dedicated 
assets. 

In other respects, the Pentagon 
should trust the advice of the men and 
women on the ground who know the 
local situation, both commanders and 
public affairs officers. 


RICHARD J. RINALDO 


(Rinaldo was deputy director of 
public affairs for SOUTHCOM from 
April 1986 to March 1989 and repre- 
sented the command during two pool 
deployments to Honduras.) 











‘Families Today’ 


Brazelton, M.D. 


America's Leading Pediatrician 


T. Berry 


Weekly advice on the most 
important issues facing parents 
today, from the country's most 
visible contemporary authority 
on raising babies and young 
children. 


the editor. 

In fact, the newspaper removed a 
200-word limit. Instead of a word 
limit, some letters will be edited for 
brevity or will not be published. 
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| JOURNALISTS: 
ARE YOU PREPARED 


TO COVER THE 
NEXT NUGLEAR ACCIDENT? 


If you’re sent out to cover a minor nuclear incident or a major accident like 
Three Mile Island, you risk exposure to radiation. Are you prepared to do your job 
as Safely and efficiently as possible? 

Radiation is invisible, but it’s easily detected. And with preparation, radiation 
exposure and the risk to health can be reduced. 

“Covering a Radiation Accident,” an instructional videocassette produced by 
The New York Times, tells working journalists how to cover nuclear events more 
safely. it explains the types of radiation and the threats they pose, and shows how 
to use commercially available detection equipment. 

Reporters and photojournalists can cover nuclear incidents prudently. 
“Covering a Radiation Accident” explains, in clear, nontechnical language, how to 
take the responsible precautions that let newsgatherers do the job they want to — 
without misgiving. 

Price: $249 * 10% discount on orders of 2 or more copies. 


To order, call toll free: 


1-800-972-3550 


Ask for Joe Sokoloski. 


Che New York Eimes 
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Doing the right thing 


American Newspaper Publishers Association’s ‘A-Team’ study 
tells newspapers how to be successful in the 1990s 


By M.L. Stein 


Successful newspapers “will be 
managed as if the future were now.” 

This is the conclusion of the Ameri- 
can Newspaper Publishers Associa- 
tion’s “A-Team,” after an exhaustive 
study of three successful newspapers 
in different parts of the U.S. 

The team’s readership and circula- 
tion assessment indicates that pene- 
tration and advertising share can be 
increased, readership satisfaction 
obtained, a quality work force 
retained, and a good profit margin 
achieved — if newspapers realize 
that rapid change is the norm in this 
decade. 

“Successful newspapers will be 
those whose internal structures [the 
news report, pricing, promotion, dis- 
tribution, service and staffing] are 
dictated by their markets, not by 
tradition, bureaucracy or company 
policy,” said the team report, which 
was unwrapped at ANPA’s 104th 
annual convention in Los Angeles. 

The A-Team, formally called the 
Readership and Circulation Assess- 
ment Team, was formed in 1989 to 
examine the issues of declining read- 
ership and penetration, and to suggest 
strategies to help publishers improve 
business. 

Three successful, independently 
owned newspapers were visited and 
examined: the Fredericksburg (Va.) 
Free Lance-Star (circulation 39,168, 
p.m. daily); Cedar Rapids (lowa) 
Gazette (circulation 70,821, a.m. 
daily, 82,368 Sunday); and the River- 
side (Calif.) Press-Enterprise (circu- 
lation 147,424 a.m. daily, 155,730 
Sunday). 

The A-Team’s mission was to pre- 
pare a model, from the knowledge 
gained from the study, that any news- 
paper could use to evaluate and 
improve its readership and circula- 
tion. 

Reported the team: “The leaders of 


the three newspapers. . . like other 
progressive managers, are not waiting 
for a magic solution to ease competi- 
tive pressures. Rather, they are find- 
ing solutions, fitting them to their 
marketplaces, and acting on them. 
They are doing the right things the 
right way — for their markets.” 

The “right things,” the team said, 
included matching the newspaper to 
customer needs and respecting their 
time, pricing for a reason, cultivating 
staff loyalty, extending the franchise 
to other information vehicles, and 
being indispensible and highly visible. 
Editorially, the focal papers exhibited 
fair and balanced reporting, did an 
excellent job of covering local news of 
primary interest to their reader, did 
not back away from investigations, 
and told interesting stories “people 
talked about,” according to the 
report. 





the paper should then ask itself: “Do 
their targets match your targets?” 

Newspapers also should evaluate 
their threats and opportunities, which 
could involve changes in the environ- 
ment and economy, new or failing 
businesses, demographic shifts, and 
readers’ lack of time. 

The three selected newspapers 
took surveys of their markets and 
created new positions for marketing 
executives, it was learned. 

The Gazette has a top position to 
help coordinate new technologies 
within the paper and related compa- 
nies. Riverside has a full-time 
research manager working with all 
departments. 

The papers also understand both 
the geography and demography of 
their markets, the relationship of the 
two and how to take advantage of this 
knowledge, the team disclosed. 





“Successful newspapers will be those whose 
internal structures [the news report, pricing, 
promotion, distribution, service and staffing] are 
dictated by their markets — not by tradition, 
bureaucracy or company policy,” said the team 


report... 








The team suggested that a newspa- 
per first conduct an in-depth market 
study to learn its relationships to cus- 
tomers and potential customers, how 
people currently use the paper and 
how strongly they are tied to its prod- 
ucts and services, and their satisfac- 
tion with the products, servicing, 
pricing and delivery. 

Another imperative, the survey 
found, is to discover advertisers’ 
targets by polling them and obtaining 
their targeted ZIP codes and descrip- 
tions of their demographic targets. 

According to Free Lance-Star 
advertising director Murphy Street, 





For example, the Free Lance-Star 
used this understanding to continue 
the p.m. cycle because of compatible 
lifestyles and commuting trends. 

Its information led the Gazette to 
go in a different direction, switching 
to the a.m. cycle in 1981. It also took 
advantage of the market by creating a 
weekly tab for farmers, Jowa Farmer 
Today, which reportedly has devel- 
oped strong ad linage, revenue and a 
loyal readership. 

At the Press-Enterprise, research 
revealed a variety of zoning options, 
which are continually being refined. 

(Continued on page 12) 
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Howard ‘Tim’ Hays 
Riverside 





Right thing 


(Continued from page I1) 





Internally, the Free Lance-Star 
now sponsors luncheons for letter 
writers, the P-E is a major player in 
civic activities, and the Gazette is 
involved in a number of community 
organizations as part of its “corporate 
ethic.” 

The A-Team report stressed 
publisher leadership as a key factor 
for a successful operation. 

A strong publisher, it continued, 
ensures that the newspaper reflects 
the concerns and activities of the 
community it serves, that it pursues 
the news “fairly and aggressively,” 
recognizes the importance of the 
advertiser but does not let him influ- 
ence news decisions, makes sure 
tradition and politics do not hinder 
change in a rapidly changing market- 
place, and sees that the paper earns a 
strong return on sales. 

Charles and Josiah Rowe in Freder- 
icksburg, Joe Hladky in Cedar Rapids 
and Tim Hays in Riverside share one 
trait, the A-Team discovered: “They 
make things happen.” 

The report continued: “They know 
where they’re going and they've 
selected the roads that suit their 
markets. That direction was clearly 
understood at all levels throughout 
the company — not just at the top. 

“Widespread consensus on goals 
enabled employees to be effective. 
Departments shared agendas, 
employees knew where they fit in, 
and people knew what to do.” 

In a section on pricing, the team 
noted that each company made pric- 





Joe Hladky 
Cedar Rapids 


ing a component of its long-term 
strategy and used it as an invitation 
and incentive to stay with the paper. 
All three avoided discounting. 

The Free Lance-Star reported that 
it treats all advertisers equally, with 
no deals. There is one rate for classi- 
fied, local and national. 

“There are no contracts, the belief 
being that advertisers know when it’s 
best for them to advertise and not be 
forced by a contract agreement,” the 
team wrote. “In addition, the lack of 
contracts gives the sales staff more 
time to sell, with less time spent hag- 
gling with advertisers over rate cards 
and contracts.” 

Josiah Rowe explained that the 
strategy keeps smaller advertisers in 
the paper, thereby performing a “val- 
uable reader service.” 





They run successful riewspapers 


Charles Rowe 
Fredericksburg 


afford home delivery. The Press- 
Enterprise is rewarded with high pen- 
etration in a rapidly growing market.” 

In presenting the report at an 
ANPA convention panel, A-Team 
leader William J. Keating, chairman 
and publisher of the Cincinnati 
Enquirer and Associated Press board 
chairman, said the team came away 
from the three papers “with renewed 
faith that we, the newspaper people of 
America, can meet the challenge” of 
building penetration. 

Another team member, Michelle 
Foster, marketing services director, 
Fort Myers (Fla.) News-Press, com- 
mented: “We found three papers with 
virtually no churn . . . and with virtu- 
ally no discounting, pressure starts, 
or the associated cost of ‘renting read- 
ers.” We found customers who loved 





“Widespread consensus on goals enabled 
employees to be effective. Departments shared 
agendas, employees knew where they fit in, and 


people knew what to do.” 











Likewise, there is no shaving of 
subscription prices. The Rowe 
brothers believe the Fredericksburg 
newspaper will sell itself on its news 
and advertising content. 

“They don’t believe in cutting into 
their own market share by lots of 
deals,” the team report commented. 

In Riverside, the policy is to sell a 
seven-day subscription, exposing the 
customer to a “full seven days of the 
product and forcing a maximum com- 
mitment,” it went on. “The price is 
low enough ($6.75 a week) so that 
nearly everyone in the market can 





their papers and loved their service, 
and we found publishers who were 
pleased with the health and strength 
of their bottom lines.” 

A third member, Seymour Top- 
ping, director of editorial develop- 
ment for the New York Times 
Regional Newspapers, Group, urged 
ANPAers to “go beyond the routine 
and chicken dinner news, which is 
also dished up by weeklies, micro- 
zoned free papers, radio and cable. 
Yes, carry the routine, but also invest 
in the staff that can produce enter- 

(Continued on page 39) 
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By George Garneau 


A congressional subcommittee is 
calling for compromise on a fiercely 
contested bill that would allow phone 
companies to compete with newspa- 
pers in electronic publishing. 

Newspapers are battling des- 
perately to uphold a ban preventing 
regional Bell operating companies 
(RBOCs) from creating the informa- 
tion sold over their phone lines. 
RBOCs are fighting just as hard for 
the right to participate fully in the 
nascent market for delivering infor- 
mation electronically to consumers. 

After years of fighting in federal 
courtrooms without resolve, the issue 
has moved to Congress, where legis- 
lators have called for both sides to 
compromise on a bill setting national! 
telecommunications policy. 

“It is time for all parties to tone 
down their rhetoric and put aside their 
public posturing. It is time to negoti- 
ate a compromise that can be mutu- 
ally beneficial to all interests and, 
most importantly, the American pub- 
lic,” Rep. Edward Markey (D- 
Mass.), chairman of the House 
Energy and Commerce Committee’s 
Subcommittee on Telecommunica- 
tions and Finance, said as hearings 
reconvened April 18. 

The subcommittee got new impetus 
to tackle the issue, which has been 
governed by U.S. District Judge Har- 
old Greene in his role as overseer of 
the breakup of the American Tele- 
phone & Telegraph Co.’s illegal 
monopoly, when an appeals court 
earlier in April remanded for further 
consideration his ruling barring 
RBOCs from providing information. 

Markey’s call for conciliation was 
followed by lots of rhetoric and little 
sign of compromise between two 
information giants battling over 
potentially billions of dollars in 
revenues from such services as elec- 
tronic yellow pages and electronic 
classified ads. 

The American Newspaper Publish- 
er’s Association hired former Federal 
Communications Commission chair- 
man Richard E. Wiley to argue that 
the seven RBOCs should remain 
banned — for antitrust reasons — 
from providing information. 








Robert Johnson 
Newsday publisher 
addresses subcommittee 


Ownership of local phone lines, a 
government-regulated monopoly, 
would give RBOCs “the means and 
the incentive to act anti-competi- 
tively” by following “rational 
instincts of business,” Wiley said, 
favoring their own services to the dis- 
advantage of competitors. 

He said the FCC he once headed 
was incapable of enforcing the pro- 





Call for compromise 


Congressional subcommittee tells newspapers, RBOCs to tone down the 
rhetoric and work toward a mutually beneficial electronic publishing bill 


cific individuals or companies from 
speech-related activity. 

Both sides took issue with the cur- 
rent bill, the Telecommunications 
Policy Act of 1990, a “discussion 
draft” drawn up by subcommittee 
staff after a bill that was tougher on 
newspapers was introduced last year 
by Congressmen Al Swift (D-Wash.) 
and Thomas Tauke (R-Iowa). 

The draft allows RBOCs to operate 
information services outside their 
own monopolies for 10 years, at 
which time all restrictions would end. 
The FCC could end restrictions ear- 
lier if it would not “adversely affect 
competition.” 

The bill allows RBOCs to publish 
electronic yellow pages within their 
regions, but for two years they could 
be updated only once a month. 

It establishes a commission to reg- 
ulate RBOCs’ expansion into new 
lines of business and authorizes $10 
million a year to fund it. 

It also prohibits RBOCS from man- 
ufacturing most equipment, gives the 
FCC regulatory power to enforce 
antitrust laws, and requires RBOCs to 
establish separate subsidiaries for 
electronic publishing for three years. 

“The government has no business 
deciding who or what may compete in 
the marketplace of ideas,” Tribe said. 
“It’s not just a question of policy, it’s 
— constitutional princi- 
ple. 





Swift reserved some of the toughest comments for 
ANPA. He accused the 1,400-member association of 
dragging its feet on a compromise and of pushing the 
“same old ANPA line: Don’t do anything. To some of 
us, that’s unacceptable,” he said. 





posed bill’s regulations on the giant 
RBOCs, whose combined revenues 
total about $50 billion a year. 
Harvard law professor and consti- 
tutional lawyer Lawrence Tribe, 
arguing for the RBOCs, cast the $40- 
billion-a-year newspaper industry in 
the ironic position of opposing free 
speech — for RBOCs. He said the 
First Amendment forbids Congress 
from creating laws that exclude spe- 





He said banning RBOCs from elec- 
tronic publishing was “a total choke- 
hold on the content of speech” and 
argued that unfair competition could 
be outlawed by legislation, with reg- 
ulations enforced by the government. 

Tribe said the draft’s limits on the 
frequency of electronic yellow pages 
were designed specifically to protect 
newspapers, which have a huge eco- 

(Continued on page 37) 
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Why the plug was pulled 


In the aftermath, Ingersoll blames the marketplace, not 
himself, for the failure of his seven-month-old St. Louis Sun 


By Staci D. Kramer 


Ralph Ingersoll II spent most of the 
last few weeks fiercely denying 
reports that his St. Louis Sun was 
dying. . 

Then, on April 25, he suddenly 
pulled the plug, shocking industry 
observers and his own staff by ending 
the experiment after only seven 
months. 

Many expected the Sun to fold, 
especially those counting the display 
ads on a daily basis but no one, out- 
side a small coterie at the top of Inger- 
soll Publications Co. (IPCO), the 
Sun’s parent company, knew the end 
could come this soon. 

Even managing editor Peter O’Sul- 
livan felt secure enough to take his 
first vacation in more than a year. 
O’Sullivan was told about the deci- 
sion while on a small island in the 
West Indies and traveled for two days 
to be present when the staff heard the 
news. 

In fact, Ingersoll was so convincing 
in an interview on April 20 that colum- 
nist Kevin Horrigan felt confident 
enough to quote Mark Twain about 
the exaggerated reports of his death. 
(The night the closing was 
announced, Horrigan called to say the 
reports had not been exaggerated 
after all.) 

In making the announcement at a 
hastily called press conference sched- 
uled to lead the early local television 
news live, Ingersoll: 

@ Denied that the closing had any- 
thing to do with financing his offer to 
buy back junk bonds with about $240 
million in face value issued by his 
Community Newspapers Inc. 

@ Blamed consumer resistance for 
a circulation ratio of two home-deliv- 
ered papers for every single-copy 
sale, the reverse of the planned-for 
ratio. 

@ Was unable to offer more than 
vague estimates of the paper’s actual 
circulation despite repeated ques- 
tioning. 

@ Heaped praise on area advertis- 
ers for supporting the tabloid, while 
ignoring the low advertising-to-edito- 
rial ratio in a paper that barely had 





(Kramer is a free-lance writer.) 


Ralph Ingersoll II 
Misread the market 


two to five pages of display ads on 
recent weekdays. 

After all, Ingersoll still owns the 
Alton (Ill.) Telegraph and the Subur- 
ban Newspapers of Greater St. Louis, 
and will continue to rely on the good 
will of St. Louis advertisers. 

“Closing the St. Louis Sun was a 
decision which the St. Louis market- 
place made for us,” Ingersoll asserted 
at the news conference. 





as though he had offered consumers 
the perfect product and an ungrateful 
populace had thrown it back in his 
face. 

When asked about the timing, he 
even compared the Sun with the fail- 
ure of New Coke in just 22 days, 
neglecting to mention that New Coke 
—" a niche and is still on the mar- 

et. 

Since the closing he has told inter- 
viewers that, in retrospect, he should 
have priced the paper at a dime daily 
and 50¢ on Saturdays, instead of 25¢ 
and $1, to encourage single-copy 
sales. 

The Sun was based on the premise 
that St. Louisans would buy more 
single copies of the Sun than subscrip- 
tions. Ingersoll even provided more 
than 5,000 Cardinal-red vending 
boxes to help the sales along, 
increasing single-copy outlets to more 
than 6,000 by April. 

The theory resembled that ex- 
pressed in the movie and book Field 
of Dreams in which a man is told, “If 
you build it, they will come.” 

Ingersoll’s version seemed to be 
“If you put up enough boxes, they 
will buy.” 

It was a faulty premise. 








On the contrary, he made it sound as though he 
had offered consumers the perfect product and an 
ungrateful populace had thrown it back in his face. 





He said the company had been pre- 
pared to wait for advertising if it had a 
strong circulation base, but that it 
could not survive with a ratio of two 
home-delivered papers to every 
single-copy sales. 

“No level of continued investment 
was going to overcome the lack of 
single-copy sales,” he added. “In the 
end there simply was not a sufficient 
market for the Sun.” 

Ingersoll never suggested that the 
Sun was not the right product for St. 
Louis or that he had made mistakes 
with the format, content or layout of 
the paper. 

On the contrary, he made it sound 





The area lacked a precedent for 
buying a high volume of single copies 
and, perhaps more damning, St. 
Louis does not have an extensive 
transit system or a heavy non-high- 
way commuting pattern. 

Industry observers say one or the 
other is preferable in a start-up situa- 
tion. 

J. Douglas Creighton, chairman of 
the Toronto Sun Publishing Corp. and 
a veteran of start-ups in Canada, was 
dismayed but not surprised by the St. 
Louis tabloid’s demise. 

Before the St. Louis Sun launched, 
the Canadian company was invited to 
join Ingersoll as a partner in the St. 
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Louis venture. 

Trips to St. Louis and meetings 
with prospective advertisers, paired 
with misgivings about partnerships, 
convinced the Toronto executives 
that St. Louis was not the place for 
their first start-up in the United 
States, according to Creighton. 

“It was a very easy decision for us 
not to do it,” he declared. 

The company’s commitment to a 
new financial daily and a start-up 
tabloid in Ottawa was also a factor. 

Creighton believes an extensive 
transit system is usually a prerequi- 
site for a start-up and said Ingersoll 
overestimated the single-copy sales. 
He also said, “You have to be pre- 
pared to lose money when the ads 
don’t fill it out.” 

He added, “Single-copy is some- 
thing that I think will come if you have 
long enough to do it. It’s an impulse 
buy every day. You can’t just have 
instant success with single-copy.” 

Creighton said the Toronto Sun, 
with 100% in single-copy sales on 
weekdays, was an exception. 

Creighton described Ingersoll’s 
projected losses for fiscal year 1990 of 
$5 million to $8 million as “reason- 
able” for a start-up and said folding 
the paper after only seven months 
was “a little soon.” 

“Touch wood, we’ve never had 
that happen,” Creighton said. “I 
think you can tell in the first year or 18 
months.” 

He said Ingersoll had visited his 
plants and knew that it took more than 
four years for Creighton’s start-ups in 
Edmonton and Calgary to turn a 
profit. 

An infrequent reader of the St. 
Louis Sun, Creighton had concluded 
that it “was not a true tabloid.” He 
added, “The greatest danger is put- 
ting out a broadsheet in tabloid 
form.” 

A Creighton start-up in St. Louis 
would have been in the Toronto Sun 
mold, he said — flamboyant but 
responsible, with lots of pictures 
(including the nearly naked SUN- 
shine girls), a couple of contentious 
columnists, and an emphasis on 
sports and entertainment. 

Ingersoll knew the rival St. Louis 
Post-Dispatch delivered two daily 
papers at home for every copy sold in 
vending boxes or at newsstands. Still, 
he thought the tabloid Sun could twist 
that ratio around. 

However, Post-Dispatch publisher 
Nicholas G. Penniman IV, a skeptic 
from early on, said the area did not 
have enough prospective tabloid 
readers to meet that demand. 

Asked if he felt vindicated, Penni- 
man said, “I wasn’t right. The 
research was right.” 








Nicholas Penniman 
Competitor is not gloating 


During the past year, he said, the 
Pulitzer Publishing Co. flagship con- 
ducted the most extensive research in 
the paper’s history, interviewing more 
than 5,000 St. Louis area residents. 
That research, disputed by Ingersoll, 
showed a high duplication rate aver- 
aging 75% daily between Sun and 
Post-Dispatch readers. 

It also showed a high dissatisfac- 
tion rate with the Sun’s circulation 
and distribution system, although 
readers enjoyed the tabloid’s innova- 
tive prime-time television grid and its 
sports coverage. 

“One of the shames of what hap- 
pened was I do believe the Sun set out 
to capture or gain a whole new audi- 
ence of newspaper readers,” Penni- 
man said. “I’m sorry the conven- 
tional wisdom was vindicated,” said 
Penniman. 

The Sun did fulfill part of that mis- 
sion if even a quarter of its readers did 
not read another paper, but the ques- 
tion remains: What kind of readers 
were they? Were they buying the Sun 
the way they might buy a lottery 
ticket? 

Post-Dispatch editor William F. 
Woo said Ingersoll’s basic assump- 
tion that he could attract non-readers 
was flawed. 

“His idea was that he could make 
the desert bloom with readers. I did 
not think that was the case,” Woo 
remarked. 

He criticized the Sun for selling 
itself with contests such as bingo and 
house giveaways instead of as a 
source for information. 

“You have to create an identity for 
a newspaper,” Woo said. “Almost 
from the outset they were selling this 
as a bingo card or a contest form.” 

Indeed, the Sun spent the bulk of its 
television and radio time in the last 
few weeks advertising a new bingo 





game instead of its news coverage or 
other editorial features. 

Ingersoll has insisted that the 
abrupt shutdown of the Sun had 
nothing to do with his other financial 
troubles. Repeated questioning at the 
news conference drew the response: 
“It had nothing to do with money. 
You have to take my word.” 

That assertion has raised eyebrows 
among those familiar with his funding 
woes. 

Ingersoll has said publicly that his 
investors and financiers tried to dis- 
courage him from closing the Sun. 
Even so, some industry observers 
find it hard to believe that any lender 
would encourage Ingersoll to keep 
spending money on what Ingersoll 
described as a lost cause. 

Just a day after the closing was 
announced, word of job openings 
across the country were pouring in. 

“One good thing in all this appears 
to be that other newspapers in this 
industry clearly recognize the supe- 
rior talent pool we have here and 
there’s a lot of interest in talking to 
potential employees,” said managing 
editor O’ Sullivan, who declined to be 
interviewed about the closing. 

The Chicago Sun-Times conducted 
interviews at the Sun offices just five 
days after the announcement; a team 
of editors from Gannett interviewed 
job candidates at a nearby hotel. 

Ingersoll will be paying his former 
employees severance pay. Each of 
the 194 full-time staffers will receive 
biweekly paychecks through June 
30 — the 60 days mandated by fed- 
eral law — and an additional month’s 
salary in a lump sum. 

Health benefits will continue 
through June 30. Under Missouri law, 
former staffers can opt to continue 
their current medical coverage for an 
additional period at their own 
expense. 

The date for the closing was laced 
with irony: it was seven months to the 
day from the Sept. 25 launch and just 
afew weeks after the first anniversary 
of Ingersoll’s announcement that he 
was going to create a paper for the 
“video age.” 

Meanwhile, staffers at Ingersoll’s 
chain of suburban newspapers in St. 
Louis, which are suffering from 
slowing ad revenues and a restructur- 
ing that has included more than 70 
layoffs, thought their own problems 
would ease when the Sun folded. 

Instead, the St. Louis Journalism 
Review reported last week that seri- 
ous changes were under way at the 40- 
plus Suburban Journals. 

Those changes reportedly include 
reduction of the newshole to 23% 
from 35%; the elimination of pro- 

(Continued on page 39) 
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Environmental journalists organization is formed 


A new organization has been incor- 
porated to serve the needs of journal- 
ists who report and write about envi- 
ronmental issues. 

The Society of Environmental 
Journalists (SEJ) plans to publish a 
quarterly newsletter, conduct work- 
shops, hold an annual national confer- 
ence, develop ways to exchange 
timely information, and publish a 
membership directory. Dues are $30 a 
year. 

The organization is open to news 
professionals who report, write, edit, 
produce, photograph or draw edito- 
rial cartoons for newspapers, maga- 
zines, radio and television stations, 
networks, newsletters and other 
media. Journalism students, teachers 
and other people interested in envi- 
ronmental reporting can join, but they 
will not be able to vote or serve as 
officers. 

Jim Detjen of the Philadelphia 
Inquirer is SEJ’s first president. 
Other founding officers include first 
vice president, Rae Tyson of USA 
Today; second vice president, Teya 
Ryan of Turner Broadcasting; trea- 
surer, Noel Grove of National Geo- 
graphic; and secretary, Bob Engel- 
man, Scripps Howard News Service. 

Each of the five will serve on the 
society’s board of directors. Other 
board members include Dennis 
Anderson, Saint Paul (Minn.) Pio- 
neer Press; Kevin Carmody, Poto- 
mac (Va.) News; Howard Chapnick, 
Black Star Publishing; Bowman Cox, 
Pasha Publications; George Dwyer, 
ABC News; Julie Edelson, Inside 
EPA; Tom Meersman, Minnesota 
Public Radio; Paul Nyden, the 
Charleston (W.Va.) Gazette; and 
Janet Raloff, Science News. 

Formation of the new group began 
last year when David Stolberg, assis- 
tant general editorial manager of 
Scripps Howad Newspapers in Cin- 
cinnati, asked a number of winners of 
the Edward J. Meeman award if they 
were interested in such a group. The 
Meeman award is part of the Scripps 
Howard Foundation National Jour- 
nalism Awards and is presented for 
environmental reporting. 

In September, a letter signed by 17 
former winners of the Meeman and 
Thomas Stokes awards was sent to 
environmental journalists around the 
country. The Stokes award is given 
by the Washington Journalism Center 
for natural resources reporting. 

Journalists responding to the letter 
expressed their support, and the first 
organizational meeting was held Dec. 
5, 1989 in Washington, D.C. Two more 








Jim Detjen 


meetings were held Feb. 5 and April 2 
to lay further the groundwork for 
starting the new group. 

Membership applications and other 
information about SEJ can be 
obtained by writing to SEJ, in care of 
the Scripps Howard News Service, 





Bob Engelman 


1090 Vermont Ave. N.W., Suite 1000, 
Washington, D.C. 20005. 
Additional information can be 
obtained by calling Detjen at (215) 
854-2438; Tyson at (703) 276-3424; 
Ryan at (404) 827-1381; Grove at (202) 
857-7268; or Engleman at (202) 408-2725. 


Stockholders told USA Today 
will be profitable this year 


USA Today is expected to have its 
first profitable year in 1990, its presi- 
dent, Tom Curley, told Gannett Co. 
Inc. shareholders at their annual 
meeting in Los Angeles April 26. 

Curley said that in the first quarter, 
USA Today improved its bottom line 
by more than $2 million, with 
revenues rising by 8%. 

At the same time, Curley noted that 
revenue growth was less than 
expected. He added that the 
“national advertising picture will 
make 1990 a difficult year.” 

Curley also reported that produc- 
tion and distribution expenses, which 
account for USA Today’s total 
expenses, are up less than 1%. 

He said that circulation is strong. 
For the year-to-date, he stated, cir- 
culation is ahead about 100,000 copies 
a day. 

Single-copy is the fastest growing 
part of the circulation, Curley said, 
“in contrast to nearly all other print 
companies, which continue to lose 
share.” 

USA Today publisher Cathleen 
Black said the newspaper, despite 
downturns in the economy from 
February through April, has run 
nearly $48 million in total ad revenue 
so far this year, a 6.4% increase over 
the same period last year. 





Revenue has been enhanced, she 
continued, by an April rate increase 
of 7.5% for the Monday-through- 
Thursday editions and a 10% hike for 
the Friday weekend edition. 

From the floor at the meeting, Rob- 
ert Bryant, head of the pressmen’s 
union at the Gannett-owned Cincin- 
nati Enquirer, complained of stalled 
contract negotiations with manage- 


‘ment. 


Bryant warned that the union 
planned to “target advertisers” if it 
does not get a “fair contract.” 

Gannett chairman and chief execu- 
tive officer John Curley replied that 
the company is trying to reach an 
agreement with the union, adding: 
“There’s a difference in what is per- 
ceived as fair.” 

— M.L. Stein 


Readers comment 


To celebrate the 10th anniversary 
of its weekly Business Extra section, 
the Boston Globe invited readers to 
phone in their comments and sugges- 
tions about the section to business 
editor Steve Bailey. 

Bailey reportedly fielded some 135 
calls that day, and the comments were 
to be published in the section a week 
later. 
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By M.L.Stein 


The financially troubled Society of 
Professional Journalists is revamping 
its budget process and expects to 
break even by the end of the fiscal 
year, national president Carolyn 
S. Carlson told the Los Angeles chap- 
ter. 

The news was welcomed by the 
chapter, which last year voted “no 
confidence” in the national SPJ. 

In a letter to SPJ executive director 
Vivian E. Vahlberg, the chapter 
charged the headquarters office in 
Chicago with ignoring “basic proper 
business procedures.” 

At SPJ’s annual convention in 
Houston last October, Los Angeles 
chapter delegates, led by then presi- 
dent Bill Boyarsky and current presi- 
dent Janet Rae-Dupree, voted against 
a dues increase recommended by the 
national’s board of directors. 

A $5 dues hike for professional 
members and $2.50 for students, half 
of what the board sought, was voted 
in after a prolonged floor fight. 

In her Los Angeles speech, Carl- 
son, an Associated Press newswriter 
in Atlanta, expressed confidence in 
SPJ’s future and present manage- 
ment, saying, “We have a number of 
assets in addition to a good, solid 
organization. We’ve got a strong, 
competent staff in Chicago. We’ve 





SPJ expects a break-even year 
Head of journalists’ group talks about revamped budget process 


strong volunteer leaders, good chap- 
ters, and thousands of concerned 
members nationwide.” 

Financial practices and record- 
keeping, she continued, have been 
improved with the hiring of an outside 
auditing firm. 

Under a new plan, Carlson said, 
spending is tailored to dues pay- 
ments. 





“We're still working on that,” 
Carlson replied. 

Carlson stressed that SPJ needs 
more members, both as a dues source 
and to aid in such society activities as 
freedom of information battles, 
career counseling, the Jobs for Jour- 
nalists program, and a “Women and 
Minorities” lecture series on college 
campuses. One of SPJ’s newest proj- 





“The only thing we really need now is more 
members, more recruits, more troops to carry on 


the fight,” she said. 





“All indications are that we’ll have 
a break-even budget at the end of the 
fiscal year,” she added. 

The president, however, said she 
anticipated the need for a dues 
increase next year, the alternative 
being a “decrease in overhead.” 

Dues, Carlson said, account for a 
little over 50% of SPJ revenues, with 
the remainder coming from the socie- 
ty’s services. 

Boyarsky, a Los Angeles Times 
political columnist, asked Carlson if 
SPJ has begun to present its financial 
reports in a “clear, legible style, a 
matter that was brought up in Hous- 
ton.” 





ects, Carlson disclosed, is the prepa- 
ration of an ethics handbook for 
working journalists. Contributions 
are being sought from every chapter 
in the country. 

“The only thing we really need now 
is more members, more recruits, 
more troops to carry on the fight,” 
she said. “We must recruit into our 
ranks the thousands of journalists out 
there who agree with us. Look around 
your newsrooms for those who sup- 
port our mission. 

““Nith more members, we will have 
the strength to make changes, to 
improve the profession and to protect 
the First Amendment guarantees.” 











IN BRIEF 





McDonald’s warns 
against running ad 


McDonald’s Corp. recently warned 
some of the country’s largest newspa- 
pers against running an ad that con- 
tends the company is contributing to 
the “poisoning of America.” 

The ad was reportedly paid for by 
Phil Sokolof, an Omaha, Neb., 
businessman who has become a cru- 
sader against cholesterol. The ads 
singled out McDonald’s hamburgers 
for having too much fat. 

The letters from McDonald’s to the 
newspapers, including the Wall Street 
Journal, New York Times, USA 
Today, Washington Post and about a 
dozen others, stated that the ad is 
“recklessly and maliciously calcu- 








lated to inflict the greatest possible 
injury to McDonald’s. 

“Any further publication of the 
advertisement without [correc- 
tions] .. . would have to be con- 
sidered malicious.” 

According to published reports a 
number of newspapers refused the 
ads, including the Los Angeles Times, 
Chicago Sun-Times, Boston Globe, 
New York Daily News and the Hous- 
ton Chronicle. 


Student tab bows 


Key Publications recently 
launched Key-DC, a free weekly arts 
and entertainment student tabloid to 
be distributed at 16 colleges and uni- 
versities in the Washington/Mary- 
land/Virginia area. 





Bone to fame hall 


Travel writer Robert W. Bone has 
been inducted into the Kappa Tau 
Alpha Journalism Hall of Fame at 
Bowling Green State University in 
Ohio. 

A resident of Honolulu, Bone has 
written four travel guidebooks, has 
published stories and photographs in 
Travel and Leisure, the New Yorker, 
the Chicago Tribune, Newsday, 
Travel-Holiday and the San Fran- 
cisco Examiner. He has worked for 
United Press International in London 
and for newspapers in Buffalo, Mid- 
dletown and New York City in New 
York, Honolulu and Puerto Rico, and 
he was news editor of Popular Pho- 
tography and a picture editor on the 
staff of Time-Life Books. 
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By Mark Fitzgerald 


A Southern Illinoisan sports 
reporter’s column comparing a base- 
ball team with an oily used-car sales- 
man led to a three-day suspension and 
a front-page apology from the 
publisher of the Carbondale, Ill., 
daily. 

In the wake of the column, the 
newspaper’s interim sports editor 
was also suspended, a reporter 
resigned in protest and, according to 
some reporters, newsroom morale at 
the Lee Enterprises-owned paper has 
plummeted. 

Predictably, the incident has also 
revived long-standing arguments 
about fairness and editorial indepen- 
dence, credibility, and advertising 
pressure. 





the credibility problem newspapers 
have. 

“Journalists have a terrible image 
problem,” he said. “We’re rated way 
down there [in polls] — just a notch 
above used-car dealers, I might 
add — because we’re perceived as 
arrogant, unfair, immature, shoot- 
from-the-hip people who print what 
they want and when you complain 
say, ‘The hell with you.’ ” 

Taking an opposite tack, Selkowe 
wrote a column, headlined “An Apol- 
ogy,” that ran on the front page of the 
April 7 paper. 

“No part of Severin’s column 
relating to auto dealers should be 
taken seriously,” Selkowe wrote in 
part. “All of us at the Southern 
Illinoisan regret its appearance in the 
newspaper and hope readers will con- 





“Can I deny that my reaction was colored by the 
fact that these are people | do business with? No, but 
everything we do is colored by business 
considerations,” Selkowe said. 





At issue was an April 6 column by 
sports reporter Greg Severin that 
used a dishonest used-car salesman as 
a metaphor for his opinion of the con- 
dition of the St. Louis Cardinals 
pitching staff. 

Severin described his used-car 
salesman this way: “You know the 
guy. He has slick-back hair, chain 
smokes and talks in a whisper out of 
the side of his mouth . . . This guy is 
shady, but clever. He’s out to sell you 
a lemon.” 

Southern Illinoisan publisher Peter 
W. Selkowe said when he saw the 
column, he hit the roof. 

“T reacted to that column as a 
newspaper editor who says, ‘What 
the hell is that doing in the paper?’ ” 
said Selkowe, who came up the edito- 
rial side of newspapering and was pre- 
viously the paper’s editor. 

“What we have here,” Selkowe 
said, “is a newspaper that has high 
standards of honesty and fairness. 
You don’t run stereotypes in the 
newspaper.” 

Selkowe said the column typified 








tinue to patronize local merchants 
based on their own experiences. The 
vast majority are trying hard to stay in 
business, over the long haul, with 
good service and competitive value.” 

In both the column and a telephone 
interview, Selkowe acknowledged 
advertisers’ complaints, but said any 
fear of losing ads was not the reason 
for the paper’s actions. 

“Can I deny that my reaction was 
colored by the fact that these are peo- 
ple I do business with? No, but every- 
thing we do is colored by business 
considerations,” Seikowe said. 

“The problem that I had with 
[advertiser] calls was I agreed with 
them 100%,” he said. 

Severin was suspended for three 
days without pay and his column was 
suspended “for a while,” Selkowe 
said. 

Sports editor John Supinie was sus- 
pended a day without pay. 

Supinie said that when he and Seve- 
rin went in to talk with Selkowe, the 
publisher told them he was upset 
about the “stereotypical” characteri- 





Front-page apology 


Sportswriter’s column comparing pitching staff with ‘shady’ used-car 
salesman results in suspensions and dissension at Illinois daily 


zation and worried that the column 
had created “a firestorm” among 
advertisers. 

“If we lose only $100,000 I’d be 
happy,” Supinie quoted the publisher 
as saying. 

Publisher Selkowe said the ad fall- 
out was not significant. 

“After the apology ran, the 
response | got from the ad community 
was, ‘You guys screwed up, you were 
man enough to admit it, and let’s get 
on with it,’ ” he said. 

The furor in the newsroom lasted 
longer, however. 

Reporter Marcy Burstiwer 
resigned in protest of the suspen- 
sions. 

“It’s just pretty hard to take. 
Everybody’s talking about it,” sports 
editor Supinie said of the apology and 
suspensions. 

An anonymous note to E&P 
claimed reporters believed the 
paper’s credibility had been “seri- 
ously damaged.” 

However, publisher Selkowe said 
the Southern Illinoisan demonstrated 
its independence when it ran a story, 
the day after the apology was pub- 
lished, about inadequate county 
health inspection of restaurants. 
When a restaurant owner called, 
threatening a boycott, Selkowe said 
he defended the story. 

“There’s no question that a news- 
paper should not toady to any group 
in the community,” he said. 





Private mail service 
has changed name 


United Delivery Systems, the pri- 
vate mail carrier based in Grand 
Rapids, Mich., has changed its name 
to Alternate Postal Delivery Inc. and 
announced a national expansion pro- 
gram. 


The expansion will enable APD to 
deliver second- and third-class mail in 
95 major markets, reaching 40% of 
U.S. mail addresses. 


In addition, Stan Henry, a founder 
and operator of newspaper publishing 


companies, was named chairman of 
the board of APD. 





18 


EDITOR & PUBLISHER for May 5, 1990 











By Debra Gersh 


Rumors running through the indus- 
try for more than two years have 
finally come true, as Million Market 
Newspapers/Times Mirror National 
Marketing will merge June 4 with 
Knight-Ridder Newspaper Sales Inc. 
to form a new representative com- 
pany called Newspapers First. 

Newspapers First will be headquar- 
tered in New York City, with addi- 
tional offices in Chicago, Detroit, 
Miami, Dallas, Los Angeles, San 
Francisco, Minneapolis and Atlanta, 
serving some 37 newspaper markets. 

President and chief executive offi- 
cer of Newspapers First will be G. 
Kingsley Anthony, who holds that 
title at MMN/TMNM. John Kosanke, 
president and chief executive officer 
of KRNS, will be executive vice 
president of the new rep company. 

In addition, a three-member execu- 
tive committee has been formed. It 
includes Reg Murphy, chairman of 
MMN/TMNMM and publisher of the 
Baltimore Sun Co., both subsidiaries 
of the Times Mirror Co.; Jerome S. 
Tilis, KRNS chairman and vice presi- 
dent/marketing for Knight-Ridder 
Inc.; and John P. Giuggio, president 
of Affiliated Publications Inc. and 
vice chairman of the Boston Globe. 

As Tilis explained, executive com- 
mittee members will represent differ- 
ent constituents of newspapers — 
Murphy, Times Mirror papers, Tilis, 
Knight-Ridder newspapers, and 
Giuggio, the independents — to help 
streamline the operation. 

Tilis denied that the merger came as 
a result of declining ad revenues for 
the newspaper industry, explaining 
that the venture is intended to better 
serve the needs of advertisers, giving 
them a coverage package that war- 
rants their time and attention. 

The merger’s completion awaited 
the resolution of the joint operating 
agreement in Detroit, where the 
Detroit News had been represented 
by MMN/TMNWM and the Detroit 
Free Press by KRNS. 

Prior to approval of the JOA, one of 
the two papers would have had to 
leave the fold, Tilis said, noting that 
neither company wanted that. 

Had the JOA not been approved, 
Knight-Ridder said it would likely 
have closed the Free Press and would 





have gone ahead with the merger but 
minus one newspaper. 

Although some markets in the 
group are competitive for circulation, 
such as Knight-Ridder’s Philadelphia 
and Times Mirror’s Allentown, Tilis 
said the group, not unlike the many ad 
networks set up by competing 
regional papers, can sell the whole 
ADI to the advertiser. 

Tilis added that bringing together 
two ad reps affiliated with newspaper 
companies — as opposed to the 





Another newspaper rep merger 


Million Market Newspapers/Times Mirror National Marketing 
will merge with Knight-Ridder Newspaper Sales 


those previously represented by the 
two firms, with no new additions. 

However, he did not rule out the 
possibility of adding new clients in the 
future, and added that the current 
independent papers help provide a 
neutral field that enhances the pros- 
pect of new papers joining the com- 
pany. 

Although no actual numbers have 
been determined yet, Anthony said 
there will be some layoffs, as the addi- 
tional business will not be sufficient to 





Tilis denied that the merger came as a result of 
declining ad revenues for the newspaper industry, 
explaining that the venture is intended to better serve 


the needs of advertisers... 








independents — was probably easier 
than if an independent company had 
been involved. 

“Our representative operation is 
basically a break-even operation that 
exists to get advertising for our 
papers,“ he said. An independent 
company would have brought another 
dimension to the agreement. 

Miami, Fla.-based Knight-Ridder 
publishes 29 daily newspapers, 
including the Miami Herald, Phila- 
delphia Inquirer and Philadelphia 
Daily News, San Jose Mercury News, 
Detroit Free Press and the Charlotte 
(N.C.) Observer. 

Times Mirror publishes the Los 
Angeles Times, Newsday and New 
York Newsday, the Baltimore Sun 
newspapers, Hartford (Conn.) Cou- 
rant, The Morning Call of Allentown, 
The Advocate of Stamford and Green- 
wich Time in Connecticut. 

Other newspapers participating in 
Newspapers First are the Boston 
Globe, Denver Post, Indianapolis 
Star and News, Milwaukee Journal, 
Milwaukee Sentinel, Arizona 
Republic and Phoenix Gazette and 
the Seattle Times and Seattle Post- 
Intelligencer. 

Million Market Newspapers Inc., 
representing a group of major inde- 
pendent newspapers, and Times Mir- 
ror National Marketing were consoli- 
dated in July of 1986. 

Anthony noted that the new com- 
pany’s newspaper clients will be 





warrant the inevitable duplication of 
some jobs. 

Kosanke said he thinks Newspa- 
pers First will be able to do some very 
exciting and innovative things. 








NEWSPAPERDOM® 


50 years ago... 

John S. Knight, publisher of the 
Akron Beacon-Journal and the 
Miami Herald, purchased the 
Detroit Free Press from E.D. Stair, 
owner and publisher for 34 years, 
for an undisclosed sum. 

* * * 

The Associated Press revealed a 
deficit of $68,092.77 for 1939 on total 
revenues of $11,013,228.28. 

* * * 

The Chicago Newspaper Guild 
settled its 17-month strike (the 
longest in Guild history) against the 
Chicago Herald-American. 

* * * 

Ralph Ingersoll announced that 
PM, his 5¢ ad-less tabloid, would 
make its debut June 18. 

* * * 

William Randolph Hearst cele- 
brates his 77th birthday in San 
Simeon. 


From Editor & Publisher, 
May 4, 1940 
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By M.L. Stein 


Newspapers are caught up in socie- 
ty’s rapid move toward segmentation 
and must develop different ways of 
reaching the public for their survival, 
futurist Alvin Toffler warned 
publishers. 

The author of Future Shock and 
other futurist books, called newspa- 
pers “the last of the smokestack 
industries,” born of the industrial 
revolution that created mass society, 
mass distribution and mass media. 

“ _.. What is happening now is 
the death of the industrial society and 
the creation of a new social system 
much less massified,” Toffler said on 
a “Look at the Future” panel at the 
104th annual convention of the 
American Newspaper Publishers 
Association in Los Angeles. 

For newspapers, this means coping 
with American heterogeneity and 
market segmentation and customiza- 
tion, or facing extinction, according 
to Toffler. 

Another panelist, Michael D. Eis- 
ner, chairman and chief executive 
officer of the Walt Disney Co., said he 
did not see segmentation as that much 
of a threat to mass media. 

“I don’t buy the disintegration of 
society due to segmentation,” he 
asserted. I believe the Los Angeles 
Times will be here in a hundred years 
and that the mass entertainment 
industry will not go down because of a 
cable channel on how to grow a 
rose.” 

However, Eisner predicted that 
two national networks will dominate 
the future of broadcasting. Even so, 
he continued, they will be addressing 
a mass audience. 

John C. Malone, president and 
chief executive officer of Tele-Com- 
munications Inc. of Denver, the 
nation’s largest cable company, also 
cast doubt on the idea that newspa- 
pers are a relic of the past. 

“We may tend to overlook the fact 
that a newspaper is a shared experi- 
ence that builds a social mind,” he 
said. “A headline is the beginning of a 
grist for conversation in the work- 
place.” 

The electronic newspaper, Malone 
contended, will not come as fast as 
many people think because “it does 





not provide the real power that a print 
newspaper can.” 

Still, Malone said, even though a 
newspaper is a “comforting habit,” 
its problem is that it requires reading 
in a society in which reading is 
declining. 

“The great difficulty is how to get 
people interested in information so 
that we avoid becoming a two-tiered 
society in which a small group reads 
and, for the rest, television becomes 
the opiate of the masses,” he ob- 
served. 

Toffler expressed doubt about the 
power of newspapers as a shared 
experience, commenting: “School is 
a shared experience because it’s com- 
pulsory. Newspapers are not compul- 
sory. You’re not going to be able to 
dragoon your readers into accepting a 
mass product when everything in 
their lives is moving them toward 
diversified and heterogeneous 
requirements. Advertising and mar- 





Newspapers are no relics of the past 


Panelists tell publishers that newspapers must adapt to a 
changing society and those that do will be the survivors 


Brown stated that the idea misin- 
terprets the function of the news 
media. 

“The real future that newspapers 
provide is of feeding into the common 
mind, not dividing it.” 


* * * 

In other ANPA business, Luis 
Cano, publisher of the embattled 
Bogota, Colombia, newspaper, Fl 
Espectator, and his wife Cecilia were 
lauded at a luncheon by ANPA chair- 
man William H. Cowles 3rd for their 
courage in speaking out against Col- 
ombia’s drug lords. 

Last September, the. newspaper, 
Bogota’s second-iargest,sustained 
heavy damage from a 220-pound 
dynamite blast. 

The ANPA Foundation raised $2 
million as a long-term loan to enable 
the Canos to rebuild El Espectador. 

Cowles noted that, despite the 
bombing and an “escalated campaign 
of assassination and terror,” the 





“| believe the Los Angeles Times will be here in a 
hundred years and that the mass entertainment 
industry will not go down because of a cable channel 


on how to grow a rose.” 








keting segmentation is a reflection of 
much deeper forces working in our 
society.” 

In his view, Toffler said, those who 
now control the mass media will 
develop alternative ways of deliver- 
ing information “or someone else 
will.” 

Panelist John S. Brown, vice presi- 
dent for advanced research at 
Xerox’s Palo Alto (Calif.) Research 
Center, argued that there is a need in 
the U.S. to “radicalize” the way peo- 
ple learn. 

“We have to invent. We have to 
improvise,” he added. 

Instead of thinking about hardware 
and software, the emphasis should be 
on “humanware” to facilitate com- 
munication, Brown said. 

Pointing to a theory put forth at the 
Massachusetts Institute of Technol- 
ogy that readers, using computers, 
could create their personal newspa- 
pers from a topic menu each morning, 





newspaper did not miss a day of publi- 
cation. 

“We are honored to recognize two 
heroes of the free press,” Cowles 
said. “In this rapidly changing world, 
our finest hours will be when we see 
our own aspirations for civility, cohe- 
sion and freedom embodied in the 
acts of one of our our colleagues.” 

The Canos, who were in the audi- 
ence, received a standing ovation 
from the membership. 


Ad sales exec hired 


Kathy McConnell has been hired 
by AD/SAT as an advertising sales 
executive for the Western region 
working out of the Los Angeles mar- 
ket. 

McConnell joined AD/SAT after 13 
years of advertising sales experience, 
including eight years with Newhouse 
Newspapers’ Los Angeles office. 
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By Robert Buckman 


Chile’s return to constitutional 
civilian rule March 11 was heralded as 
a triumph for democracy, but it also 
was a personal victory of sorts for a 
resolute editor who has maintained a 
steady, independent course for 41 
years through his country’s some- 
times turbulent political waters. 


Emilio Filippi, 61, founder of two of 
Chile’s most-read news publications — 
the daily newspaper La Epoca and the 
weekly newsmagazine Hoy — was a 
persistent burr under the saddle of 
military strongman Gen. Augusto 
Pinochet, who ruled Chile for 16-and- 
a-half years following the bloody 1973 
coup that toppled the elected Marxist 
government of President Salvador 
Allende. Unlike some journalistic cri- 
tics of military rule, however, Filippi 
emerged from the ordeal largely 
unscathed and completely unbowed. 





bedecked with the international jour- 
nalism awards he has accumulated. 
“I’m fundamentally a journalist. My 
political thinking doesn’t influence 
my professional thinking,” and he 
quickly corrects anyone who labels 
his publications as “anti-Pinochet.” 

“We are pro-opposition,” he has 
explained. 

Filippi’s career has been unclut- 
tered by failures. Born in 1928 in the 
port city of Valparaiso, 50 miles west 
of the Chilean capital of Santiago, 
Filippi earned a bachelor’s degree in 
letters and a law degree from Catholic 
University of Valparaiso, but he 
quickly abandoned law for his chosen 
calling of journalism. When he was 
only 14, he was the director, the Latin 
American equivalent of editor, of a 
weekly paper called La Voz de la 
Comuna in Villa Alemana. 

In 1949, he was hired as a reporter 
for the daily paper La Unién in Val- 





as “anti-Pinochet.” 


“I'm fundamentally a journalist. My political thinking 
doesn’t influence my professional thinking,” and he 
quickly corrects anyone who labels his publications 





After such a lengthy sojourn in the 
wilderness as a critic of the in-crowd, 
Filippi must now adapt to a new real- 
ity: being on the winning side. Like 
Chile’s new president Patricio 
Aylwin, 71, who racked up 55% of the 
vote in a December election against 
two opponents, Filippi is a moderate 
Christian Democrat, which means 
that he treads the narrow neutral 
ground between right and left in this 
sharply polarized South American 
country of 12 million. 

“I’m a Christian Democrat, but 
that’s another thing,” Filippi main- 
tained in a private interview in his 
unassuming La Epoca office, which is 





(Buckman is an assistant professor 
of communication at the University of 
Southwestern Louisiana in Lafayette 
and a specialist on Latin American 
media. He covered the December 
presidential election in Chile for the 
Washington Times.) 








paraiso, where he acquired a national 
reputation. His professional stature 
was such that in 1956 the daily Cré 
nica in Chile’s third-largest city of 
Concepcion hired the 27-year-old 
Filippi as editor. 

“For 34 years, all I’ve been is an 
editor,” he mused. 

Filippi was catapulted onto the 
national scene in 1968 when he was 
named editor of the highly prestigious 
Ercilla, a weekly newsmagazine in 
the image of Time and Newsweek. 
Filippi took over at Ercilla at a critical 
juncture for Chile, in the waning years 
of the term of Christian Democratic 
President Eduardo Frei. Like Frei, 
Filippi sought to steer a middle course 
between Socialist and Communist 
radicals on the left and reactionary 
hardliners on the right. 

In the hotly contested three-man 
presidential election of 1970, Allende 
squeaked into office with a plurality 
of 36%, versus 35% for the conserva- 





Survivor in Santiago 


Emilio Filippi, founder of two of Chile’s most-read news publications, 
has emerged virtually unscathed from his 16-year battle with Pinochet 


tives and 29% for the Christian Demo- 
crats. Following tradition in this long- 
standing democracy, the Christian 
Democrats in Congress — including 
then Senator Patricio Aylwin — rati- 
fied Allende as the world’s first popu- 
larly elected Marxist president and 
initially provided his minority Popu- 
lar Unity government with the sup- 
port it needed to implement his pro- 
gram of nationalizations and land 
reform. 

As Allende’s government veered 
inexorably to the left, however, the 
Christian Democrats gradually with- 
drew their support and joined the con- 
servatives in Congress to form a 
majority opposition bloc. 

The country once hailed as the 
England of South America degener- 
ated into class warfare and economic 
chaos, and the press was among those 
choosing sides in this sharply polar- 
ized climate. 

Newspapers ran vitriolic editorials 
and were not above slanting or even 
falsifying news stories to discredit the 
other side. An exception was Filippi’s 
Ercilla. 

“During this period, Ercilla under- 
took a campaign for what we called 
‘political rationality,’ ” Filippi 
related. “The country was becoming 
polarized. There was a massive con- 
frontation and there was a need for 
political dialogue so there could be a 
democratic outlet, but we were the 
only medium in Chile that took that 
position because all the others had 
chosen sides. As we say in Chile, 
hicimos el loco {roughly, ‘we made 
fools of ourselves’].” 

Chile was precariously close to 
civil war when Pinochet launched the 
Sept. 11, 1973, coup that truncated 
Allende’s Marxist experiment. 
Allende died in his office in the 
Moneda Palace in Santiago; whether 
or not it was by his own hand remains 
a topic of international debate. 

Most Chileans, among them 
Aylwin, clearly welcomed the coup as 
the price for political, social and eco- 
nomic stability. 

Filippi himself insists he stood on 
neutral ground, although left-wing 
Chileans have kept alive the perhaps 
apocryphal story that he celebrated 
with champagne the night of the coup. 
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Whatever the truth, neither Filippi 
nor Aylwin nor many other Chileans 
were prepared for the draconian dic- 
tatorship that ensued and that turned 
a country once praised as a model for 
Third World democracy into an inter- 
national pariah for alleged human 
rights abuses. 

Among the first rights to go was 
press freedom; all pro-Allende publi- 
cations were closed, and several left- 
wing journalists were among the thou- 
sands of Chileans who were summar- 
ily executed or simply disappeared at 
the hands of the DINA, or National 
Information Directorate, the secret 
police force. 

“Early in the military dictatorship, 
all the [surviving] media were placed 
under prior censorship,” Filippi 
noted. “Little by little, [Ercilla] tried 
to loosen the bonds and become more 
independent,” but Filippi soon 
learned that the military junta 
regarded journalistic independence as 
tantamount to Marxist subversion. 

“One issue of Ercilla was confis- 
cated because of a seemingly innocu- 
ous article on internal problems at the 
University of Chile,” Filippi 
recounted. “They [the junta] were 
annoyed because we were drawing 
comparisons between what it had 
been before and what it was then. 
Before, it was the Latin American 
university, and afterward it was in a 
barren, poor position.” 

Soon after Filippi’s fall from grace 
with the junta, he began coming under 
pressure. 

“An economic group bought Ercil- 
la to make it a mouthpiece for the 
dictatorship,” he said. “So I 
resigned.” 

Forty other staff members joined 
Filippi in the 1976 walkout, but they 
were not out of work for long. Filippi 
borrowed $250,000 from friends and, 
on June 1, 1977, the first issue of Hoy 
(Spanish for Today) went on sale at 
Chile’s ubiquitous street corner 
kiosks. It was an instant success, and 
eventually eclipsed Ercilla in circula- 
tion. It also continued to make life 
difficult for the junta, but it is illustra- 
tive of the Chilean character that the 
military still treated Filippi as a gen- 
tleman. 

Interestingly, Pinochet even 
invited Filippi three times, along with 
other prominent journalists, to lunch 
with him at the Moneda. 

On one occasion, Filippi sat next to 
the general. 

“We talked about a lot of things,” 
he recalled. “He was very nice, but 
correct. He always addressed me as 
Sefior Filippi.” 

This uneasy honeymoon ended in 
June 1979, when Hoy violated the 
junta’s ground rules for the press by 








publishing interviews with two exiles, 
Socialist Party leader Clodomiro 
Almeyda and Carlos Altamirano, an 
official of the Communist Party. An 
Hoy correspondent interviewed 
Almeyda in France and Altamirano 
was reached in Cuba by phone from 
Panama. The junta ordered Hoy sus- 
pended for two months. 


“We didn’t think they actually 
would close the magazine ,” Filippi 
admitted, “but it was just an excuse 
because we had been bothering them 
for some time. We started asking 
about the detained and the disap- 
peared. We opposed exile. We sup- 
ported human rights. We attacked the 
DINA, and we attacked the economic 
policies of the Chicago Boys 





[Pinochet’s team of free-market eco- 
nomists trained under Milton Fried- 
man at the University of Chicago]. 
We were pretty tough on them.” 

After the closure, Filippi was never 
again invited to lunch at the Moneda. 
When the junta began to relax its grip 
on press freedom during the mid- 
1980s, Filippi decided to turn his 
attention to the establishment of an 
opposition daily newspaper, but he 
still had to obtain permission, which 
was by no means certain. 

In 1984, he submitted a request 
through the channels prescribed by 
the 1980 constitution Pinochet had 
promulgated, but received no 
response. 

(Continued on page 38) 
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Build penetration street by street 
Other circulation ideas are discussed at publishers’ convention 


By Mark Fitzgerald 


Household penetration should be 
built street by street, a New York 
Times Co. regional circulation head 
told the American Newspaper 
Publishers Association Conference in 
Los Angeles last week. 

Carriers should be given incentives 
to build penetration levels on block 
levels, said Phillip K. Hanna, vice 
president/group circulation for the 
New York Times Regional Newspa- 
per Group in Atlanta. 

Circulation directors can calculate 
street-by-street penetrations and con- 
centrate sampling and other promo- 
tion efforts when levels slip in individ- 
ual areas. 

“This is a good way to eliminate 
that churn,” Hanna said. “Remem- 
ber, the people move — the houses 
don’t.” 

Hanna made his comments at a gen- 
eral session in which executives 
reacted to the release of the so-called 
“A-Team Report” on readership. 

Many of the suggestions focused on 
how newspaper circulation clerks can 
be put to better use. 

Especially important is discovering 
“the real reason someone is cancel- 
ling,” Hanna said. 

“Pricing is often a disguise for the 
realreason . . . Don’t let a stop go by 
without finding that reason,” he said. 

Other suggestions come as no sur- 
prise. Rub-off, for example, con- 
tinues to depress circulations, said 
Ron Martin, editor of the Atlanta 
Journal and Constitution newspa- 


“If we could [eliminate] that alone, 
we would make quite a comeback,” 
Martin stated. 

Concentrating on the youth carrier 
with an innovative incentive has 
helped delivery, an executive with the 
Vancouver Sun reported. 

“We were losing carriers at exactly 
the age we wanted to keep them, at 
~ 14,” said the Sun’s Edward Cal- 

er. 

To hang on to the carriers, the Sun 
hit on the idea of creating résumés for 
the youth deliverers which would 
include their photos and a detailed 
description of their work history at 
the paper. 





“Remember, the 
people move — the 
houses don't.” 








“We can write, ‘this kid personally 
collected and delivered to the news- 
paper $13,000 over his four years,’ ” 
Calder said. 

The idea is that résumé is some- 
thing for a young person to show to 
future employers. 

The program was not pitched so 
much to the carriers as local employ- 
ers and, especially, parents. 

“The kids like this a little — but 
the parents love it,” he said. 

Parents are shown examples of the 
résumé when the youth joins. 

“We say, ‘If the carrier is still 
around at 15-and-a-half, we’d be glad 
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to prepare one of these for him,’ ” 
Calder said. 

House ads for the resume 
program — called “Mr. Employ- 
er” — are targeted at employers. 


Newspapers must 
work to stop 
penetration slide 


By M.L. Stein 


The “conventional wisdom” that 
the slide in household penetration 
cannot be stopped is wrong, accord- 
ing to George Arwady, publisher of 
the Kalamazoo (Mich.) Gazette. 

He should know, he said as a 
panelist at the 104th annual conven- 
tion of the American Newspaper 
Publishers Association held recently 
in Los Angeles. 

Arwady said his paper had been 
experiencing stagnant daily circula- 
tion and only modest Sunday growth 
until mid-1988, when it decided to 
make “major new investments in cir- 
culation sales efforts to turn this trend 
around.” 

The result, he disclosed, is in the 
Gazette’s latest Audit Bureau of Cir- 
culations publisher’s statement, 
which shows an increase of 7.2% 
(4,486) daily and 4.9% (3,844) Sunday 
over the prior year. Penetration is up 
2.4% in that same period, Arwady 
added. 

The Gazette, he related, gave the 
penetration problem a “full-court 
press,” which included single-copy 
sales, apartment-building sales, more 
attention to rural routes, faster deliv- 
ery and generally improved service. 

“Do anything you can to get non- 
readers to buy from a newsstand,” 
Arwady advised. “Then do anything 
you can to sell them a weekend home- 
delivery package. Then do anything 
you can to convert the weekend sub- 
scriber to seven-day service.” 

A paper’s pricing and promotion 
strategy should match this game plan 
by giving customers an incentive to 
take the next step, the speaker said. 

A typical phone sales pitch, he 
explained, could be: “Our weekend 
home-delivery package costs $1. Our 

(Continued on page 44) 
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By M.L.Stein 


Newspapers must continue to pro- 
mote recycling or face government 
regulation of the process, Frank A. 
Bennack Jr., chairman of the ANPA 
Newsprint Resource Task Force, said 
in a speech at the American Newspa- 
per Publishers Association’s 104th 
annual convention in Los Angles. 

The Hearst Corp. chief executive 
outlined much the same situation and 
expressed many of the same concerns 
as those he addressed last month 
when accepting the Isaiah Thomas 
Award at the Rochester Institute of 
Technology (E&P, April 21). 

Though the solid waste problem is 
crucial, the newspaper industry 
should avoid “quick fixes and short- 
term solutions that work against our 
goals,” Bennack stressed. Newspa- 





Copley donates 
$2.5 million 
to S.D. symphony 


Symphony Hall in San Diego will 
be formally called Copley Symphony 
Hall in recognition of a $2.5-million 
gift from Helen K. Copley, chairman 
of Copley Press Inc. and publisher of 
the San Diego Union and the San 
Diego Tribune. 

The donation is the largest in the 
history of the 62-year-old San Diego 
Symphony, which performs in the 
hall. 

Symphony executive director Wes 
Brustad called the gift a “major mira- 
cle” for the financially troubled 
orchestra, according to a Union 
story. 

Copley’s gift, along with forgive- 
ness of loans by four local banks 
holding mortgages on the hall, elimi- 
nated a $4.3-million debt with which 
the symphony was struggling, said the 
Union story by music critic Donald 
Dierks. 

Copley announced recently that the 
gift was a “family contribution on 
behalf of the Copley family — Col. 
Ira Copley [who purchased the San 
Diego newspapers in 1928]; Jim 
Copley [publisher until his death in 
1973]; my son David [president of 
Copley Press]; and me. The donation 
was from my personal funds, not from 
the Copley Foundation.” 








pers, he said, can best boost news- 
print recycling by demanding 
recycled newsprint from producers. 
“However,” he added, “it ultimately 
will be the newsprint industry, not us, 
that determines whether our goals can 
be reached.” 

He also suggested that many legis- 
lators wrongly believe publishers are 
resisting the idea of using recycled 
newsprint. In fact, he said, newspa- 
pers were using recycled paper until 
the 1870s, beginning with the Penn- 
sylvania Evening Post in its first 
printing of the Declaration of Inde- 
pendence, recycled from old rags. 

Today, Bennack said, every 
recycled newsprint producer is or was 
once owned by a newspaper com- 
pany. 

“Far from being resistant to this 
product, we as an industry have spon- 
sored it,” he continued. 

One congressman, Bennack said, 
wants to charge newspapers a 5% 
gross receipts tax if they do not use 
recycled newsprint for 50% of their 
consumption by 1995. Two senators, 
he added, are considering a compli- 
cated and bureaucratic credit-trading 
system among mills, whereby the 
Environmental Protection Agency 
would auction off the right not to 
make recycled newsprint. 

“You, as newspaper executives, 
have steered carefully clear of any 
regulatory rationale that would allow 
governments to regulate you,” the 
Hearst chief observed. “The very 
existence of a regulation invites 
opportunities for your newspapers to 
be used in pursuit of political ends and 
well-meaning but misguided pursuits 
of greater fairness on your news 
pages. 

“Before government interest in 
recycling newsprint becomes coer- 
cion,” Bennack advised, newspapers 
should: 

@ Promote recycling while using all 
the recycled newsprint they can get 
and ask for more. 

@ Use ANPA booklets, informa- 
tion packets and in-paper ads to tell 
their story to the public. 

@ Oppose mandatory quotas and 
all other legislation that regulates 
newsprint, even in “relatively benign 
bills that contain no penalties.” 

A day earlier, the Jefferson Smurfit 
Group announced in Dublin, Ireland, 
that it plans to build a recycled news- 
print mill in the northeastern U.S. —a 
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Bennack: Promote recycling or face regulation 
Newspaper execs get another warning 


250,000-metric-ton facility that will be 
a joint venture between a Jefferson 
Smurfit subsidiary or affiliate and a 
group of leading U.S. publishers, the 
company said. 

Newhouse Newspapers, the Bos- 
ton Globe, Dow Jones & Co. Inc., 
Ottaway Newspapers and Times Mir- 
ror Co. are among those that have 
indicated interest in the project, 
according to the announcement, 
which said the new mill will consume 
300,000 tons of waste paper annually, 
making a “major impact on the recov- 
ery and reuse of waste paper” in the 
Northeast. 


Price hike 


The single-copy price of the Sun- 
day St. Petersburg (Fla.) Times has 
increased to 75¢ from 50¢ in most 
areas. The daily single-copy price 
remains unchanged at 25¢, and all 
home delivery prices remain the 
same. 
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NEWSPEOPLE IN THE NEWS 








THOMAS E. ASHBROOK has been 
named foreign editor of the Boston 
Globe and will oversee all foreign 
coverage of the paper, including 
bureaus in Tokyo, Mexico City, Jeru- 
salem and Moscow. 

He joined the Globe in 1981 and 
served as a City Hall reporter, busi- 
ness reporter and assistant business 
editor. In 1984-88, he was Tokyo 
bureau chief, covering Asia and the 
Pacific. 

Prior to the Globe, Ashbrook 
served three years as a reporter for 
the South China Morning Post in 
Hong Kong. 

A 1977 graduate of Yale University 
with a bachelor’s degree in history, he 
was with the Yale-China Association 
in 1977-79 as a teaching fellow at 
Chinese University of Hong Kong. 

* * * 

SANDRA SHRIVER, photo editor of 
the Houston Post since 1984, now has 
the new position of photo editor at the 
Portland Press Herald, Evening 
Express and the Maine Sunday Tele- 
gram. 

She will supervise the full-time 
photographers and the darkroom 
technician and also oversee conver- 
sion of the darkroom to color pro- 
cessing. 

With a master’s degree in film from 
Boston University, Shriver began her 
newspaper career as a part-time pho- 
tographer for the Associated Press 
and then worked for the Worcester 
(Mass.) Telegram & Gazette and 
joined the Post as a photographer. 


* * * 


KENNETH RHOADES, publisher of 
five weeklies in Nebraska and one in 
Iowa, is the newly elected president 
of the Nebraska Press Association. 
He succeeds CHARLYNE BERENS, edi- 
tor of the Seward County Indepen- 
dent. 


Expertise and reliability 


for owners selling 


newspapers. 
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Thomas E. Ashbrook 


Four editors of the San Diego Tri- 
bune have been promoted to new 
positions. 

STEVE PROSINSKI is the newly 
named assistant managing editor, 
leaving the city editor position he held 
for three years, after joining the paper 
in 1985 as an assistant city editor. 

A journalism graduate of the Uni- 
versity of Wyoming, Prosinski was a 
reporter and editor in Wyoming and 
Montana before joining the Tribune. 

He assumes the a.m.e. post from 
BARBARA HERRERA, who left to 
become corporate editor in chief of 
Coffey Communications Inc. in 
Edmonds, Wash. 

Also, CARL LARSEN was promoted 
to metro editor. He joined the paper in 
1973 and has held various editing 
positions since then including news 
editor. He is a graduate of the Uni- 
versity of Wisconsin at Madison and 
holds a master’s in journalism degree 
from Northwestern University. 

TODD MERRIMAN, most recently an 
assistant city editor at the paper, has 
been named city editor. Prior to the 
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Steve Prosinski 


— NEWSPEOPLE EDITOR 
LENORA WILLIAMSON 


Tribune, he was a reporter and man- 
aging editor of the Astoria (Ore.) 
Daily Astorian and a reporter for the 
Roseburg (Ore.) News-Review. He 
holds a journalism degree from the 
University of Oregon. 


CAROLINE MANGELSDORF succeeds 
Larsen as news editor. With the Tri- 
bune since 1984 as a copy editor and 
later assistant news editor, her 
experience includes managing editor 
of the Prescott (Ariz.) Courier. She is 
a graduate of the University of 
Arizona with a degree in journalism. 


* * 


KELLY KISSEL, acting Associated 
Press correspondent in Huntington, 
W.Va., has been named correspon- 
dent in State College, Pa. 


Also, EDWARD H. MORENO, news- 
man in the Santa Fe bureau, was pro- 
moted to correspondent in charge of 
the bureau. He is a native of Mexico 
City and a graduate of the University 
of Northern Colorado who later 
worked for the Scottsbluff (Neb.) 
Star Herald and the New Mexican in 
Santa Fe. 


* * 


DON BROWN is the new publisher of 
Scripps League’s Coos Bay (Ore.) 
World, succeeding JERRY BARON, 
who resigned to become a commer- 
cial artist and will remain in the Coos 
Bay area. 

Brown is the former editor of the 
Santa Maria (Calif.) Times. 
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The newly elected officers for the 
Connecticut Daily Newspapers Asso- 
ciation are: 

JOSEPH H. ZERBEY IV, Bristol 
Press, president; MACK STEWART, 
Torrington Register-Citizen, first vice 
president; W.B. PAPE, Waterbury 
Republican-American, second vice 
president; and 

MICHAEL J. FiscH, Hartford Cou- 
rant, secretary-treasurer; and 
CHARLES G. IWANICKI, Meriden Rec- 
ord-Journal, assistant secretary trea- 


surer. 
* * * 


JIM BANBURY, since 1986 assistant 
promotion manager of the Charlotte 
Observer, is now promotion manager. 
He replaces CHRIS SCHRODER, who 
joined the Atlanta Journal-Constitu- 
tion as creative director. 

* * * 


Kim W. HARTMAN, most recently 
with Sentinel Publishing Company, 
Denver, as director of sales, has been 
named advertising director of Colo- 
rado Press Service, an affiliate of 
Colorado Press Association. 

A graduate of the University of 
Northern Colorado in Greeley, he for- 
merly was a sales manager for Advo 
System in several Midwest states and 
Colorado, and a regional sales man- 
ager for Community Press publica- 
tions, Denver. 


ae 


ALAN FOGG, senior political 
reporter for The Journal, is now 
metro editor of the Virginia Journals, 
editor RICHARD STARNES has 
announced. 


MARCIA MCALLISTER, business 
editor for two years, is now deputy 
metro editor. 

Fogg and McAllister coordinate 
news coverage of the Fairfax, Arling- 
ton, and Alexandria Journals. 


Fogg worked at the Portales 
(N.M.) News-Tribune after graduat- 
ing from Georgetown University and 
was with the Lubbock (Texas) Ava- 
lanche-Journal before moving to Vir- 
ginia where he has covered several 
counties and transportation and state 
government and been deputy metro 
editor in charge of the Alexandria 
paper. 

McAllister was executive editor of 
the Gazette chain of weekly newspa- 
pers for two years and also wrote for 
the Washington Post real estate sec- 
tion for three years. She is a graduate 
of Georgia State University and 
worked more than 10 years with the 
Marietta (Ga.) Daily Journal and was 
a member of Jimmy Carter’s pres- 
idential transition team and worked in 
the administration for Transportation 
and Justice departments. 








EDITOR & PUBLISHER for May 5, 1990 


MALCOLM D. GIBSON will become 
executive editor of the Gainesville 
(Fla.) Sun on June 1. 

A University of Florida graduate 
and a former Sun reporter and news 
editor, Gibson has been editor of the 
Hendersonville (N.C.) Times-News 
since 1981. 

In Gainesville, he succeeds DIANE 
MCFARLIN, who moves to managing 
editor of the Sarasota Herald-Tri- 
bune in June. The Times-News and 
the Sun are part of the New York 
Times Regional Newspaper Group. 

A former editor of the Tampa Tri- 
bune Sunday magazine, he has 
worked at the Miami Herald, the 
Lakeland Ledger, the Clearwater Sun 
and the Associated Press in Miami. 
He has a degree in African studies. 


* * 


JAY PEAK, who joined the Dallas 
Times Herald in 1983 as marketing 
research analyst and subsequently 
was promoted to senior research ana- 
lyst and presentation and sales devel- 
opment coordinator, is now research 
data manager for the paper. 

Peak has a bachelor of arts degree 
from Western State College, Gunni- 
son, Colo., and an M.B.A. from the 
University of Miami, Coral Gables, 
Fla. 

* * * 


VICKIE WINGE, a former manager of 
the weekly Monadnock Ledger in 
Peterborough, N.H., is now publisher 
of six weeklies in Massachusetts and 
New Hampshire owned by Newspa- 
pers of New England. 

She returns to the weekly group 
after a two-year absence in which she 
was programs director for the New 
England Newspaper Association in 
Salem, Mass., and then sales devel- 
opment manager for the Lowell 
(Mass.) Sun. 

Winge is a Mankato State Univer- 
sity graduate with a bachelor’s degree 
in humanities and English. 


The Record, Hackensack, N.J., 
has made three key appointments to 
boister its bureaus in Trenton and 
Washington, D.C. 

ELIZABETH AUSTER, national corre- 
spondent in Washington, is the newly 
named Washington bureau chief. 
Mary AMOROSO, an assignment edi- 
tor, was named Trenton bureau chief; 
and DAVID BOLMQUIST, a Trenton cor- 
respondent, is now chief political 
writer. 

Auster has covered Washington for 
The Record since 1985. She joined the 
paper in 1981. 

Amoroso will oversee four report- 
ers in the Trenton bureau. She also 
has been a Lifestyle writer. 

Blomquist covered statewide 
political campaigns and in recent 
years has coordinated The Record 
Poll. 

* * * 

JUN YU joins the Fort Wayne News- 
Sentinel as business editor on May 7, 
replacing JIM STRAUSS, who earlier 
was promoted to assistant managing 
editor. 

The past year, Yu was a business 
reporter for the Middletown (N.Y.) 
Times Herald-Record and prior to 
that, a business reporter for the 
Beaver (Pa.) County Times and a copy 
editor for the Temple University 
News in Philadelphia. 

He holds a master’s degree in eco- 
nomics from the University of Pitts- 
burgh and another master’s in philo- 
sophy from the University of Chi- 
cago. 

* * * 

Roy SCHAEFER, with the Seattle 
Times since 1963, is newly named 
national advertising manager of the 
company. Under conditions of a joint 
operating agreement, Schaefer man- 
ages national advertising sales for 
both the Times and the Seattle Post- 
Intelligencer. 

He has held various posts, includ- 
ing advertising account executive. 
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GEORGE H. BEEBE, 80, a former 
managing editor and associate 
publisher of the Miami Herald who 
was one of the founders and then 
chairman of the World Press Freedom 
Committee and a former president of 
the Inter American Press Associa- 
tion, died of cancer April 30 at the 
Miami Heart Institute. 

He was a founder and then chair- 
man, executive director and project 
director of the committee — the 
global alliance of journalistic organi- 
zations founded in 1976 to defend 
freedom of the press and aid the news 
media of developing countries. He 
remained with the committee and 
IAPA to the end of his life. 

Beebe had visited five continents 
during his career with his wife, Helen, 
who survives. She once said, “There 
are three of us on every trip, George, 
his typewriter and me.” 

Born in Pittsfield, Mass., he was 
managing editor of the Boston Uni- 
versity News before joining the Her- 
ald in 1944 as a copy editor and serv- 
ing as managing editor in 1951-1966 
and then senior managing editor until 
1972 when he was named an associate 
publisher. After retiring in 1982, 
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Beebe stayed on as a consultant with 
Knight-Ridder, the parent company 
of the Herald. 

In career notes he wrote some time 
ago for the Herald, Beebe recalled 
that having graduated at the height of 
the Depression, he amassed a collec- 
tion of autographs from every editor 
east of the Mississippi — all saying, 
‘Sorry, no jobs.’ ” 


* * * 


FRANK J. CHERRY, 60, a Houston 
Post universal desk copy editor since 
1965, died April 7 of an apparent heart 
attack at his home in the city. 

He had worked as a sports editor 
and news reporter at the Houma (La.) 
Courier and as neighhood news editor 
of the Houston Chronicle and on the 
copy desk of the New Orleans States- 
Item before joining the Post where he 
recently received a ring marking 25 
years of service at the newspaper. 


* * * 


ROBERT E. FINNERAN, 58, managing 
editor of the Andover (Mass.) Towns- 
man for 21 years who retired last year 
in failing health, died April 3 at New 
England Deaconess Hospital, Bos- 
ton. 

After his graduation from Provi- 
dence College, Finneran joined the 
Lawrence (Mass.) Eagle Tribune as a 
reporter and then was assignment edi- 
tor. In 1968, he moved to the Towns- 
man. 

He was a past president of the Mas- 
sachusetts Press Association and a 
member of the President’s Council at 
Providence College. 


* * 


FRED FRIEDMAN, 76, who retired 
from the Youngstown (Ohio) Vindica- 
tor in October 1984 after more than 
fifty years in journalism, died April 5 
of acute leukemia in Southside Medi- 
cal Center. 

He joined the staff of the Youngs- 
town Telegram as a sportswriter after 
high school graduation and then 
moved to the Vindicator in 1933 as 
assistant on the courthouse beat, 
later covering courts, City Hall and 
general assignments. 

Friedman served in World War II 
as an enlisted man and then a second 
lieutenant in the Transportation 
Corps in the Pacific until 1946. He 
returned to the Vindicator and 
advanced from rewrite to copyreader, 
makeup editor and Sunday editor. In 
1970 he became editor of the financial 
section and then was news editor until 
retirement. 

Friedman, a five-term president of 


the Youngstown Players, and his wife 
Vera, were escorts for newspaper- 
sponsored tours including one to 
mainland China in 1980. He served 
two terms as president of the Youngs- 
town Newspaper Guild. 


* * * 


COVE HOOVER, 67, a former 
publisher of newspapers in New 
York, Illinois and Pennsylvania, died 
April 13 in Elmira, N.Y. Cause of 
death was not given. 

He was named publisher of the 
Elmira Star Gazette in 1967. Gannett 
Co., owner of the newspaper, trans- 
ferred Hoover to Rockford, Ill., as 
publisher of the Morning Star, the 
Register-Republic and Sunday Regis- 
ter-Star. 

In 1975, he left Gannett and became 
editor and publisher of the Delaware 
County Daily Times, Chester, Pa. 


* * 


ROBERT W. MCCREANOR, 75, who 
spent the first decade of his career asa 
coal miner and later was an editor, 
college professor and columnist, died 
April at his Narragansett, R.I. home. 

After serving with the Army Air 
Corps in World War II, he entered 
Ohio University’s journalism pro- 
gram as a 31-year-old freshman and 
graduated with distinction. McCrea- 
nor took his master’s degree at Ohio 
and taught there several years before 
moving to the University of Rhode 
Island, where he became the journal- 
ism department chairman. 

He moved to editor and general 
manager of the Pawtuxet Valley (R.1.) 
Daily Times and a decade later, to the 
Providence Journal-Bulletin as a 
copy editor. McCreanor began writ- 
ing “Growing Older” a column for 
the Sunday paper and relinquished 
that a year ago but continued essays 
for the op-ed page and Sunday maga- 
zine. 

* * * 


THEODORE P. PRINCIOTTO, 71, a 
retired writer and editor with the U.S. 
Chamber of Commerce and a former 
night managing editor of the Cleve- 
land Plain Dealer, aied April 13 of 
cancer at the Hospice of Northern 
Virginia, Arlington. 

He covered a variety of beats for 
the Plain Dealer and was on the team 
that reported the 1954 slaying of Mar- 
ilyn Sheppard and the later trial of her 
husband, Sam. 

Princiotto resigned in 1971 and 
went to work for the National Associ- 
ation of Security Dealers in Washing- 
ton, D.C., and then joined the Cham- 
ber of Commerce, remaining until 
1983. 
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Defining a newspaper 


By Frederic Farrar 


When is a newspaper not a newspa- 
per? 

The definition of newspaper seems 
to ignore the word news. Should a 
newspaper be defined because of pro- 
duction methods or because of the 
news it contains? 

If the tail of the word denoting 
means of production — paper —con- 
trols the word newspaper, then the 
dozen Southern newspapers during 
the Civil War reduced to printing on 
one side of wallpaper because of 
paper shortage would be Confederate 
newswallpapers. And, of course, 
such news publications were not 
defined newspapers because they 
were printed sporadically as printing 
material became available. 

Journalism historians say a news- 
paper must be published regularly; 
must be printed on both sides of the 
paper; must have a dateline and 
masthead, etc. Nothing is in the rules 
to indicate whether news is as impor- 
tant as production details. 

How about that 1915 Northwestern 
weekly that to protest the free impor- 
tation of Canadian lumber printed one 
issue on one side of a cedar shingle? 
Does this constitute a newswoodshin- 
gle only or is this weekly still a news- 
paper? 

Why was news overlooked as 
scholars looked over newspapers? 
Why not judge a newspaper, the 
unique method of distributing infor- 
mation and permanent record, on the 
news carried? Ah, say the purists, 
then all those newsletters of the four- 
teenth century and earlier would be 
newspapers. But a handwritten letter 
had little distribution until Johann 
Gutenberg’s invention began to bring 
news to a wide audience. Gradually 
people, not just nobility, began to 
learn to read. News began to be 
broadcast. 

Take, for example, that 1559 news- 
paper which brought startling news to 
each country, region, district and 
principality of Europe. Henry II of 
France had succumbed to mortal 
wounds received in a jousting match. 
The balance of European power was 
upset instantly. 

An eight-page, illustrated publica- 





(Frederic B. Farrar, professor 
emeritus at Temple University, Phila- 
delphia, is president of E&P Research 
Inc., Cherry Hill, N.J. 

This article is reprinted from Media 
History Digest which is issued twice a 
year by Editor & Publisher.) 





tion appeared in Nuremberg, Ger- 
many, a major printing center of the 
day, and this phrase headlined the 
story: “A true newspaper on the 
wounding of the Almighty French 
king in a tournament by a captain and 
nobleman. When a deadly fever 
struck the king he passed on blissfully 
to God this eleventh day of July in his 
fifty-ninth year.” 

It is news that makes the newspa- 
per, not the artificial definitions of its 
production. So let us lament together 
that all of us in journalism have failed 
to celebrate the birth of America’s 
first, true newspaper, The Present 
State of the New-English Affairs, 
published by Samuel Green in Boston 
300 years ago. The point of calling 
attention to this 1689 newspaper is the 
news The Present State of the New- 
English Affairs contains. No Ameri- 
can newspaper carried such momen- 
tous news for the freemen of Boston 
until the Stamp Act repeal 80 years 
later, in 1766. 

In 1689, the British citizens of the 
Massachusetts Bay Colony were ina 
turmoil as were the inhabitants of sis- 
ter colonies in the New World. 
Increase Mather, a prominent Bosto- 
nian, had been in London trying val- 
iantly to recover liberties enjoyed by 
the colonists under their original char- 
ter. Finally, James II agreed to 
restore the charter. However, this 
last Stuart king was deposed by Wil- 
liam in the Glorious Revolution of 
1688. 

Impulsive Bostonians imprisoned 
their unpopular governor, Edmund 
Andros, and suddenly Mather had to 
add to his petition clemency for this 
revolutionary act. What would the 
new government do? 

In the summer of 1689 Mather sent 
the momentous news that William 
had approved the charter and agreed 
to the overthrow of the former gover- 
nor. 

All was well. Those rejoicing citi- 
zens of the Massachusetts Bay Col- 
ony were the ancestors of latter-day 
Bostonians who fought Redcoats at 
Lexington and spurred the Declara- 
tion of Independence in Philadelphia 
Julv 4, 1776. 

Samuel Green thought this news 
from Mather important enough to tell 
the people of New England and other 
colonies. So he printed the story on 
one side of a sheet of paper headlined: 
“The Present State of the New- 
English Affairs.” Was it printed on 
one side to save time or simply for 
people to use the other side for a 
personal letter to friends who would 


want to know the true news? Or 
was it? 

This practice of providing blank 
spaces was not uncommon and con- 
tinued for London newspapers well 
into the eighteenth century. The fol- 
lowing year Boston’s Publick Occur- 
rences left one of its four pages blank, 
perhaps for the same reason. 

Printer Green accomplished his 
purpose to prevent rumors but publi- 
cations required government 
approval. The Present State of the 
New-English Affairs had no author- 
ity, but it is hard to imagine that the 
colony’s government disapproved. 
Benjamin Harris’s Publick Occur- 
rences in 1690 had no authority either, 
and his news enterprise was promptly 
squashed, perhaps because of his 
unsavory reputation. After all, Harris 
had tangied disastrously with officials 
when he tried to publish a newspaper 
in London without government 
authority. Was, then, Publick Occur- 
rences not a newspaper because it 
was forced to quit? 

Let’s be reasonable. The Present 

(Continued on page 39) 
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NIE must stay a top priority 


Publishers are warned not to cut back Newspaper in Education 
and literacy programs during slow economic times 


By M.L. Stein 


Newspapers should not use the 
excuse of an economic slowdown to 
reduce their involvement with News- 
paper in Education and literacy pro- 
grams, publishers were told in Los 
Angeles. 

In fact, declining readership should 
encourage papers to increase their 
investment in such projects, Scott 
Himstead, president and publisher of 
the Cape Cod (Mass.) Times, said at a 
“Spotlight on Literacy” panel at the 
recent American Newspaper 
Publishers Association convention. 

“ _. . let’s not kid ourselves,” said 
Himstead, who moderated the panel. 
“Our future is our readers and fight- 
ing the growing rate of illiteracy 
is . . . enlightened self-interest .. . ” 

Newspapers, Himstead asserted, 
are in a unique position for a role in 
literacy programs because they are a 
“highly visible motivating force for 
the general public. 

“We have both the business exper- 
tise and resources to lend to local 
literary efforts, whether this be in the 
form of promotion, financial exper- 
tise or honest-to-gosh actual money,” 
he pointed out. 

Himstead also pushed for continu- 
ing newspaper involvement in NIE 
programs, commenting, “It is diffi- 
cult to speculate how many more 
adult illiterates there would be in the 
population today if NIE had not been 
in place in so many school systems.” 

Panelist Paul Knue, editor of the 
Cincinnati Post, chided newspapers 
not engaged in literacy efforts, 
asserting, “For most newspapers, lit- 
eracy ranks a little below Little 
League baseball and just above the 
garden club.” 

At the Post, he said, education 
stands as one of the most important 
beats. He also credited the E/ Paso 
Herald-Post, Rocky Mountain News, 
Kentucky Post and San Antonio Light 
with being in the forefront of the 
attack on illiteracy. 

Donald Newhouse, chairman of the 
ANPA Foundation and president of 
the Star-Ledger of Newark, N.J., 
said the number of newspapers 
actively involved in literacy activities 
has “grown dramatically” since the 
1986 ANPA convention when author 





Jonathan Kozol described U.S. illit- 
eracy as so severe that it threatened 
the fabric of schools, employment 
and social service systems. 

“We’ ve learned that we can’t sepa- 
rate the problems faced by adult non- 
readers from the problems faced by 
our schools,” Newhouse stated. 
“We’ ve learned to keep covering this 
crucial news story from every angle 
possible, and we’ve learned that we 
must continue playing a leadership 
role in our communities in order to 
keep inching toward progress.” 

In Chattanooga, Tenn., where 
nearly a third of the population has no 
high school diploma and 10% failed to 
complete the eighth grade, the Chat- 
tanooga Times has plunged head-first 
into the problem, according to 
publisher Ruth S. Holmberg. 

The Times, Holmberg recalled, at 
first reported the story, editorialized 
about it, ran house ads touting area 
literacy groups, and profiled individu- 
als and organizations working in the 
field. 





reading into their daily lives, raise 
public awareness of the value of 
reading and mobilize businesses, ser- 
vice groups, local government and the 
media, as well as schools and librar- 
ies, to “make reading a priority in the 
lives of all Chattanoogans.” 

The Times helped locate profes- 
sional and volunteers for the grant- 
funded program, featured an average 
of two large house ads a week for 18 
months, and identified individuals 
and institutions whose support was 
essential. 

When the Times and RIF called a 
meeting to discuss the project, rep- 
resentatives of virtually every leading 
business, foundation, education and 
social service group attended. 

“The press has clout and people 
came,” Holmberg said. 

The Times also underwrote a lun- 
cheon to kick off the program, she 
added. 

Among RIF’s activities are a read- 
ing workshop to help parents encour- 
age their kids to read; “Books for 





“It is difficult to speculate how many more adult 
illiterates there would be in the population today if 
NIE had not been in place in so many school 


systems.” 





“It was a traditional newspaper 
approach to a community problem,” 
she observed. 

The trouble was that the approach 
did little to alleviate the growing and 
“festering” literacy situation, she 
said. 

Two years ago, Holmberg related, 
the newspaper joined forces with 
Reading Is Fundamental (RIF), a 
national reading motivational pro- 
gram that appears to be making a dif- 
ference in Chattanooga, which is 
intended as a model project for other 
communities. 

Holmberg said the Times acts as 
“catalyst” for the RIF project, which 
embraces literacy, reading and educa- 
tional and cultural activities. 

The idea, she noted, is to increase 
the amount of reading by young peo- 
ple, improve their attitude toward 
reading, encourage families to blend 





Babies,” which presents a free book 
to each newborn child; community 
volunteers reading aloud to kinder- 
garten and first-grade pupils; and a 
“Family Reading Fair” held at a local 
shopping mall. 

The latter event, held each fall, 
drew 12,000 people last year. Infor- 
mation booths and a visit by a leading 
author of children’s books highlighted 
the fair, Holmberg reported. 

She said the RIF project has drawn 
the interest of other cities, two of 
which, Louisville and Greensboro, 
N.C., have started similar programs. 

Because of the ethnic diversity of 
its circulation area (84 different lan- 
guages are spoken in the schools), the 
Los Angeles Times education pro- 
gram not only fosters the teaching of 
reading and writing to children but 
also English as a second language, 
said Paula Poindexter-Wilson, the 
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newspaper’s special projects man- 
ager. 

This is the wave of the future for the 
nation, she added. 

“The future and the quality of life in 
our community and the health of our 
newspaper are directly related to 
whether we bridge the language gap 
successfully,” Poindexter-Wilson 
remarked. 

“With the drop of newspaper read- 
ing among 18- to 29-year-olds from 
60% in 1967 to an all-time low of 25% 
in 1989 —a whopping 35% — we 
cannot afford to let a single student 
slip off the bridge.” 

She urged newspapers to commit 
resources to NIE and English-as-a- 
Second-Language curriculum mate- 
rial so children will learn to read and 
write and appreciate newspapers as 
they advance through school. 

“If we don’t grab them on that jour- 
ney through school, we’re not only in 
danger of losing our future readers, 
but we’re in danger of losing our 
advertising franchise by significantly 





eroding the number of consumers 
who will know about and be able to 
afford the products and services” 
offered in newspapers, Poindexter- 
Wilson warned. 

On another panel — “Ozzie and 
Harriet Are Gone — Who Do You 
Think You’re Writing For Now?” — 
Dr. Ronald Brown, president of 
Banks Brown Inc., a San Francisco 
management consultant firm, charged 
that newspapers have lost touch with 
minority readers. 


“You’re doing this at our national 
peril,” he said. “Newspapers set the 
tone for our culture and values, they 
determine where we go and see our 
future.” 


According to Brown, newspapers 
generally overlook black, Hispanic 
and Asian viewpoints. 

He said none of the three groups is 
monolithic. 

“They are diverse and newspapers 
must spend time finding this out,” he 
went on. 





Los Angeles Times editor C. 
Shelby Coffey said his paper is 
attempting to meet this problem with 
its monthly bilingual tabloid Nuestro 
Tiempo. He added that the Times is 
working on developing more news 
sections, including national and inter- 
national news, aimed at different 
groups in the community. 

Coffey contended that newspapers 
should avoid overspecialization and 
maintain general appeal. 

Frank A. Daniels, president and 
publisher of the Raleigh (N.C.) News 
and Observer, argued that newspa- 
pers should be relevant to their com- 
munities. 

“The New York Times and the Wall 
Street Journal are not relevant to the 
people of North Carolina,” he said. 
The obligation of a local newspaper is 
to be relevant to its readers, Daniels 
added. 

One way newspapers can be rele- 
vant, he suggested, is to take the lead 
in setting the agenda rather than to 
leave it to politicians. 
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U.S.-U.S.S.R. again 
to swap journalists 


For the third consecutive year, two 
New England journalists will spend 
two months in the Soviet Union 
working for Soviet publications, and 
two Soviet journalists are expected to 
come to the U.S. to work at newspa- 
pers in New England. 

Selected by a panel of New 
England editors to go to the Soviet 
Union this summer are Susan Milton, 
a reporter for the Cape Cod (Mass.) 
Times, and Mary Murphy, a photog- 
rapher for the Providence (R.1.) Jour- 
nal. 

Murphy, the first photographer 
selected to participate in the 
exchange, will be assigned to The 
Soviet Union, a monthly magazine 
published in several languages. Mil- 
ton will work at the newspaper Mos- 
cow Pravda. 


Pioneer Press adds 
a publishing group 


A fifth publishing group of the Wil- 
mette, Ill.-based Pioneer Press news- 
papers has been formed. The new 
group will be known as the Lake/ 
Shore group and will serve the Lake 
County, Ill., communities west of 
Lake Michigan. 

The new group will publish the 
Highland Park News, Deerfield 





Review, Lake Forester, the Liberty- 
ville, Mundelein and Vernon Hills 
Reviews and the Reviews for Gurnee, 
Grayslake, Lindenhurst and Lake 
Villa. 

Michael Carroll, formerly Pion- 
eer’s director of sales, is heading up 
the new group as publisher. Charles 
(Chuck) Hutchcraft is group execu- 
tive director, Kim Lyjak is group 
advertising display manager, and Bar- 
bara Michalesko is group circulation 
manager. 

Pioneer Press is a part of the Sun- 
Times Company and a member of the 
Sun-Times Newspaper Network. 


Globe and Mail box 
blown up by bomb 


A Toronto Globe and Mail newspa- 
per box near the Quebec Legislature 
was blown up recently by a small 
homemade gunpowder bomb, police 
said. 

No one was injured in the incident, 
which left Quebec police scratching 
their heads. 

Lt. Michel Godin said the newspa- 
per-box bombing — reminiscent of 
mail-box bombings by the terrorist 
Front de Libération du Québec during 
the late 1960s — was the first he had 
seen. 

“We didn’t get any manifesto, any 
letter, any anything. No demands, 
nothing,” he said. 

“The box is pretty much finished,” 





Godin said. “The front was blown 
open and the top ripped off.” 
Officals at the Globe and Mail’s 
head offices in Toronto had no com- 
ment on the box bombing, which had 
occurred on one of the city’s main 
thoroughfares at about 10:45 p.m. 


Godin said the incident “was prob- 
ably isolated, probably just a little 
prank,” but added that police will 
keep a closer eye on newspaper 
boxes. 

A container resembling a film can- 
nister, which police suspect might 
have contained the bomb, has been 
sent to Montreal for analysis. 

— CP 


Low salaries for 
reporters/writers 


A nationwide job and salary survey 
of more than 2,500 Women in Com- 
munications Inc. members has found 
that the salaries of writers and report- 
ers working in a variety of media out- 
lets remain low throughout their 
careers. 

The survey found that media 
reporters/writers can expect to begin 
their careers with a salary below 
$20,000, and a substantial number 
may find their salary range stays low 
throughout their careers; even those 
with more than 10 years in the field 
reported a salary mode of $30,000- 
$35,000. 
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By M.L. Stein 


Two issues of a Washington state 
weekly were stopped by a court order 
handed down at the request of four 
police officers who accused the paper 
of libeling them. 

The order against the Sky Valley 
Messenger in the town of Sultan 
(population 2,000) was lifted — but 
not on First Amendment grounds — 
by another judge, but its publisher, 
Buddie Williams, feared the police 
would try again to close him down. 

The closure drew protests from 
First Amendment lawyers and the 
American Civil Liberties Union, 
which intervened in the case. 

Two weeks ago, Snohomish 
County Commissioner Arden Bedle 
issued a temporary restraining order 
after the tabloid Messenger ran a 
story alleging that a Sultan police offi- 
cer had persuaded a possible rape 
victim to have sex with him in her 
home. 

Bedle’s restraining order was over- 
ruled by Superior Court Judge Daniel 
Kershner on the grounds that it was 
improperly issued. Kershner did not 
address the constitutional question. 

The report was the latest in a series 
of Messenger stories which have 
accused police officers of corruption, 
brutality, theft and political mischief. 

“This has been going on for about a 


A judge ordered the state of Florida 
to pay over $31,000 in legal fees to the 
Orlando Sentinel and Florida Today 
because a prosecutor wrongly denied 
them public records from a murder 
case. 

State Attorney Norm Wolfinger 
turned down requests for copies of 
ballistic reports, blood alcohol tests 
and autopsy reports from the 1987 
shooting deaths of six people in two 
shopping malls. He maintained 
release would jeopardize defendant 
William Cruse’s right to a fair trial by 
prejudicing potential jurors. 

However, Judge Dean Moxley ruled 
in April that publicity surrounding the 
shootings was so widespread that 











year-and-a-half,” Williams told E&P. 

In the rape-charge story, Williams, 
a former convict himself who served 
seven-and-a-half years in prison for 
rape, agreed with Police Chief Karl 
Gilje’s statement that he did not call 
the potice department for verification 
or comment on the published charges 
made by an unnamed woman. 

“I had called them many times and 
they refused to talk to me,” Williams 
said. “When you knock on the door 
that long, you realize they’re not 
going to open it. I was ready to talk to 
them about the rape charge and would 
have apologized if | had been wrong 
about the case.” 

Williams said he could back up 
all his allegations against the po- 
lice. 

Chief Gilje did not return E&P’s 
phone call. A second call to the police 
department went unanswered. 

Williams recalled that he was 
“pretty shocked” at the order that 
halted publication of the Messenger. 

“It was rather astounding that they 
would even attempt it,” he con- 
tinued. 

The publisher said he considered 
defying the ruling, adding, “But | 
have a great regard for the law so I 
obeyed it.” 

Williams, 35, said he became inter- 
ested in journalism while working on 
a prison paper 18 years ago. After his 


State asked to pay papers’ 


release of the records would have 
made no difference. 

Florida laws require the release of 
most public records and provide for 
penalties against violators. 


Court stops publication of weekly paper 


Higher court later overrules the decision involving a story alleging 
that a police officer persuaded a rape victim to have sex with him 


release, he took journalism courses at 
a community college, he added. 

The Messenger, which runs from 
four to 12 pages, has been owned by 
Williams for almost two years. He 
does the writing editing, photography 
and ad sales, while his wife Jennelle 
handles layout and proofreading. 
Williams said he also has worked ina 
lumber mill and owned a video store 
in Sultan. 

Stanford University law professor 
Marc Franklin, a First Amendment 
expert, told the Seattle Times: “This 
{the restraint order] is so appalling 
that you think a judge or appellate 
court would overturn it in 15 min- 
utes.” 

“It’s clearly unconstitutional,” 
said Stewart Jay, a University of 
Washington professor of constitu- 
tional law.” 

Richard Labunski, who teaches 
media law at UW, was quoted as say- 
ing that “The Messenger may be 
reckless, irresponsible and harmful to 
the reputation of police officers, but 
we have a century of court decisons 
that indicate judges or court commis- 
sioners may not issue these kinds of 
orders.” 

Julya Hampton, legal program 
director for the Seattle ACLU office, 
commented, “Stopping publication is 
pretty out of the ordinary around 





here.” 


legal fees 


The state’s insurance will pay for 
the newspapers’ legal fees. 

Cruse was convicted last year and 
is in prison under psychiatric care. 


Texas courts adopt open record rules 


The Texas Supreme Court has fol- 
lowed the state Legislature’s instruc- 
tion to adopt rules opening most court 
records to public scrutiny. 

The rules, effective Sept. 1, pro- 
vide for all filings from agreed settle- 
ments to be open, as well as pretrial 
statements and documents concern- 
ing public health and safety and gov- 
ernment corruption. Exceptions 


include trade secrets and Family 
Code documents. 

The measure “makes explicit the 
commitment of our judicial system to 
openness and makes it clear that our 
courts, which are taxpayer funded, 
are open, and the records in them are 
presumed to be open, in a way that 
has not been as clear as this in the 





past,” Justice Lloyd Doggett said. 
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Paper not liable for 
boy’s injuries while 
on route with father 


The Sioux City (lowa) Journal is 
not responsible for injuries suffered 
by a youth who was run over by his 
father’s truck while delivering news- 
papers, the Iowa Supreme Court 
ruled. 

The court ordered that a suit 
brought by the youth against the 
newspaper’s parent company be dis- 
missed. A local judge had earlier 
refused to grant summary judgment 
for the company, which appealed that 
ruling to the Supreme Court. 

The Supreme Court ruled that 
Francis LaFleur was not an employee 
of Sioux City Newspapers Inc. when 
the 1978 accident occurred. Court 
records show a truck driven by La- 
Fleur struck his son Frank, who was 
10 years old at the time and was deliv- 
ering newspapers with his father and 
other family members. The boy suf- 
fered severe and disabling injuries, 
the court stated in its ruling. 

The ruling upheld the company’s 
stand that the elder LaFleur was not 
an employee but rather an indepen- 
dent contractor at the time of the acci- 
dent. Companies are not directly 
responsible for actions of indepen- 
dent contractors under Iowa law. 

— AP 


Court allows paper 
to see water 
usage records 


A California appeals court upheld 
the right of the Santa Barbara News- 
Press to obtain the names of custom- 
ers who exceeded their water alloca- 
tion under a water rationing ordi- 
nance. - 

In a suit filed by The New York 
Times Co., the News-Press’ parent 
firm, a three-justice panel unani- 
mously overturned a Superior Court 
ruling in favor of the Goleta Water 
District. 

In the face of a severe and pro- 
tracted shortage, the District last May 
adopted an ordinance prohibiting cer- 
tain uses of water and limiting the 
amount customers may use. 

Users who go beyond the limit are 
slapped with stiff surcharges on their 
water bills. 

The News-Press, under the state 
Public Records Act, sought the names 
and addresses. of the customers who 








exceeded their water allocation. The 
paper argued that public disclosure 
and embarrassment would likely lead 
to greater compliance with the ordi- 
nance. 

The District contended that reveal- 
ing the names would violate a cus- 
tomer’s constitutional right to pri- 
vacy and might cause him harm. Dis- 
closure, the District said, could 
expose a customer to verbal abuse 
and “possible physical assault” in the 
community. It also argued that 
reported violations could be mislead- 
ing since a householder may use an 
excessive amount of water during hot 
months but balance it off with low use 
in the winter. 

However, the District agreed to 
provide the names and addresses of 
commercial, agricultural and multi- 
family users who overstepped their 
water allocation, but not those of indi- 
vidual residential customers. 

The written opinion by Justice Ste- 
ven J. Stone stated: “The District’s 
fear that outraged citizens will mis- 
understand the information sought is 
speculative and does not outweigh the 
public’s right to be informed of the 
District’s implementation of the ordi- 
nance. 

“The District asserts that the over- 
drafting of one’s water allocation of a 
month’s period does not necessarily 
demonstrate noncompliance on the 
part of customers. Nonetheless, 
publication of overdrafting by cus- 
tomers during a given period will dis- 
courage profligate use of water during 
the ensuing months and encourage 
customers to bring their consumption 
within the guidelines of the ordi- 
nance.” 


City order the 
removal of 
nine newsracks 


The city of Huntington Beach, 
Calif., kicked off its new newsrack 
law by ordering the removal of nine 
racks, including one selling the Los 
Angeles Times. 

The ordinance sets a limit of 16 
racks at a location and also provides 
for confiscation of those that are 
unsightly or dangerous to passers by. 
Permits must be obtained to place 
boxes on public property. 

Most of the boxes removed were in 
front of the downtown post office. 

Margaret Kleckner, a city code 
enforcement officer, said the Times 
had failed to get a permit for a rack it 
acquired from the defunct Los 





Angeles Herald Examiner. 

She said the other racks in vio- 
lation contained three local weekly 
newspapers, two singles tabloids, a 
rentals-listing paper and two girlie 
publications. 

Mike Maxon, a single-copies man- 
ager in the Times circulation depart- 
ment, told E&P the seizure of his rack 
came as no surprise. 

“The newspapers in Orange 
County helped formulate the ordi- 
nance, which is very clear,” he said. 
“We hadn’t gotten around to getting a 
permit for the old Herald Examiner 
rack.” 

Maxson added that the Times has 
several other legitimate racks around 
town and that the lost box would be 
replaced with another one at a differ- 
ent location. 

Although the ordinance had strong 
support from citizens dedicated to 
stopping the sale of pornographic 
publication on the streets, the city 
denies that the law interferes with 
content or was meant to. 

“There is absolutely no attempt at 
censorship,” said Deputy City Attor- 
ney Bob Sangster. 

“Many of these machines are dirty 
and have sharp edges that people can 
run into,” he said. 


Wins against open 
meetings violators 


| increase in Florida 


Successful prosecutions under 
Florida’s open meetings and open 
records laws have increased dramati- 
cally in the last two years, according 
to a new survey. 

The survey, conducted by the 
Brechner Center for Freedom of 
Information at the University of 
Florida, found that since 1977 33 offi- 
cials have been successfully prose- 
cuted for Sunshine Law and public 
records violations. 

The 33 officials were convicted of 
misdemeanor charges or assessed 
noncriminal penalties in 11 cases dur- 
ing the past 12 years. Nine cases dealt 
with public meetings, two involved 
public records, and more than half the 
cases, involving 21 officials, have 
been reported since November 1987. 

In addition to successful prosecu- 
tions, the survey found numerous 
accusations that never resulted in for- 
mal charges. In some cases, accusa- 
tions were taken before grand juries 
that found laws had been violated but 
declined to indict because evidence of 
willful violation was lacking. 
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By Jim Rosenberg 


Information International Inc. and 
Morris Communications’ Southeast- 
ern Newspapers Corp. have settled 
lawsuits brought against each other. 

The actions were the result of 
issues relating to installation of a pagi- 
nation system at Morris’ Florida Pub- 
lishing Co. in Jacksonville. 

Last October, Morris sued the 
Culver City, Calif.-based systems 
vendor to recover the approximately 
$3-million cost of the computerized 
publishing system at the Florida 
Times-Union and to cancel triple-I’s 
license to use Morris’ software in that 
system. Published reports at the time 
attributed the suit to uncorrected defi- 
ciencies and unpaid royalties. 

A week later triple-I countersued in 
federal court in Augusta, Ga., seeking 
“a significant sum,” according to a 
company spokesman. 

Triple-I said that under terms of the 
settlement it “retains exclusive 
worldwide license to the Morris Pub- 
lishing System and assumes responsi- 
bility for the triple-I enhanced prod- 
uct previously designated TECS/2 by 
Morris.” 

It further said the agreement “for- 
mally acknowledges triple-I’s control 
of the specification, development and 
support of the TECS/2 product.” 

Augusta, Ga.-based Morris Com- 
munications Corp. president Paul S. 
Simon, to whom questions were 
directed prior to the settlement, did 
not return calls. Following the settle- 
ment, Times-Union general manager 
Robert Martin did not return a call; 
his office referred questions to 
Simon. 

“We’ ve agreed on the ground rules 
we're going to be working with to help 
Jacksonville reach its goal of pagina- 
tion. We’re setting up timetables now 
and are progressing with adding more 
of our advertising base and more of 
our editorial product to the... 
system,” said Times-Union technical 
service supervisor for software Drew 
Brunson. 

While refraining from addressing 
the lawsuit or the issues involved, he 
added that agreement was reached 
“on the differences that separated us 
and on how we’re going to approach 








the performance issues.” 

Last year a triple-I spokesman said, 
“There has to be at some point a 
meeting of the minds about who’s 
going to pay for all this,” explaining 
that the suits were “essentially ...a 
dispute over who pays for certain 
work that has to be done to link the 
front-end system in Jacksonville to 
our pagination system.” 

He said triple-I was responsible for 
the work but that the party responsi- 
ble for paying for that work was in 
dispute. 

Though triple-I is happy with the 
TECS/2 product, one source noted 
the company invested substantial 
time, money and work on tasks it 
believed were Morris’s responsibil- 
ity. Both sides’ suits reportedly 
touched on the matter of who pays for 
work on the interface and who pays 
for certain things required to make 
TECS/2 commercially viable. 





Triple-l, Morris settle lawsuits 
Pagination project in Jacksonville continues 


graphics, our ad stacks... to- 
gether,” he continued, “and output- 
ting them as one piece, with the 
exception of four-color.” 

Brunson said Jacksonville had not 
intended to paginate process color 
material right away, although 
mechanical color is being handled. 
Incorporating four-color work is 
expected “down the road,” but not 
before taking a closer look at picture 
desk technology. “We’re still looking 
at that and considering our options,” 
he said. 

The pagination project got under 
way in the summer of 1988. 

“We actually took control of the 
system at the end of September 
1988,” said Brunson. 

The installation was the first linking 
triple-I’s pagination system to its PC- 
based TECS/2 by Morris editorial and 
classified front ends. The installation 
included four Image Network Proces- 





“We’ve agreed on the ground rules we’re going to 
be working with to help Jacksonville reach its goal of 


Pagination.” 





While the suits were pending, the 
Times-Union was paginating. Triple-I 
staff also were at work at Jackson- 
ville. The vendor’s spokesman ca!led 
some of the performance issues “par 
for the course,” adding, “that’s not to 
excuse them. If they haven’t been 
fixed, it’s because there’s a dispute 
about who should pay, but technically 
they’re quite fixable and quite 
standard for this type of opera- 
tion.” 

Two weeks after the settlement was 
announced, the Times-Union’s Brun- 
son said at least half the display ad 
base, as well as the Metro, Lifestyle 
and some Sunday sections, some of 
the inside of the main news section, 
and the daily business section were 
being paginated. He said plans called 
for incorporating the stock market 
listings by the end of April. 

“Probably almost half our editorial 
product is currently being pagi- 
nated,” said Brunson. 

“We're bringing our text, our 





sors for file management, 10 Page 
Makeup Stations, eight Ad Makeup 
Stations, two laser scanners with 
three art cropping stations, four 


‘InfoSet 400 page setters, two Layout 


ADvisor terminals for display ads and 
VideoPrint 300 and Broadsheet proof 
printers. 

TECS/2 was described by a triple-I 
spokesman as something of a core 
product around which other products 
are built — a “major part” of the 
business that it wanted to keep. It was 
developed internally by and for Mor- 
ris, then licensed for five years exclu- 
sively to triple-I. About half 
the licensing period reportedly 
had lapsed when the lawsuits were 
filed. 

Though Morris owned the source 
code licensed to triple-I, it was 
unclear who retained rights to 
enhancements made by triple-I. 
When asked how that related to the 
lawsuits, triple-I’s spokesman said 
last year that he thought it was “a 
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matter of dispute, but only inciden- 
tally.” 

Questions raised by the suit might 
include the worth of unenhanced soft- 
ware after several years. Said one 
industry source, “When it comes to 
enhancing a product, at a certain 
point it ceases to be the product that 
you acquired.” 

Asked about the TECS/2 license, 
triple-I’s spokesman said his com- 
pany was a “fairly active partici- 
pant,” citing enhancements, 
documentation, training and fixing 





bugs. “We’ve kind of taken it on our 
own, although it was very much a 
cooperative thing in the sense that 
their staffers were here in the early 
days and it’s been an intimate rela- 
—" in terms of bringing it to mar- 

i 

Asked last month what effect the 
suits may have on other existing or 
future pagination customers, triple-I 
chief financial officer Terry Taugner 
told E&P it was his understanding 
“that would have no effect what- 
soever.” 





He said he believed the legal con- 
flict “grew out of that relationship 
[with Morris] almost exclusively,” 
adding that some problems were a 
consequence of “the complex rela- 
tionship of the support we were 
receiving on the Morris product that 
spilled over into the pagination sys- 
tem’s operations... ” 

Taugner concluded that “the law- 
suit regarding Jacksonville never 
would have occurred if there hadn’t 
been one brewing with the Morris 
folks.” 





TECHNICAL BRIEFS 








Limited damage to 
Globe plant in fire 


A two-alarm fire caused limited 
damage in the Boston Globe’s Biller- 
ica, Mass., production plant. The fire 
erupted from an undetermined cause 
in a power supply system battery. 

Printing for the next day’s paper 
was not effected, and no one was 
injured in the fire, which was extin- 
guished about an hour after it began. 
A sprinkler system kept the fire from 
spreading to the pressroom. 


Quipp update 


Miami-based Quipp Systems Inc. 
announced it was awarded a $3.5-mil- 
lion contract for computer-driven dis- 
tribution systems by the New Straits 
Times Press, Malaysia’s largest 
newspaper. 

The order is part of a production 
upgrade to accommodate further 
growth at the 500,000-circulation 
daily, which publishes 32- to 48-page 
editions in English, Chinese and 
Malay, as well as a business daily. 


Quipp CEO James E. Pruitt said the 
all-Quipp mailroom amounts to one of 
his company’s largest orders. Bun- 
dles will be packaged on six tie lines 
served by four lines of microproces- 
sor-controlled single-gripper Quipp- 
Grip conveyors. 

The order also includes six stackers 
of double-bucket design and touch- 
screen displays for programming. 
Processing lines will be driven by top 
wrap applicators that will include bar 
codes for truck destinations. Bundles 
will be conveyed by flat belt to one of 
eight positions determined by scan- 
ners that read bundle labels and acti- 
vate pushers for the correct truck. No 
inserting is planned at present. 

Quipp reported that the Huntsville 
(Ala.) Times completed testing of the 
Quipp-Grip single-gripper conveyor 








carrying a 128-page product. At the 
request of Quipp, the Times ran the 
tests to determine the gripper’s ability 
to carry heavier ROP sections. Prior 
to the test, the gripper had carried a 
96-page product in normal operation 
at Huntsville. 

The company also said it had 
named Fred S. Foster Midwest 
regional sales manager. Foster’s 20 
years in the newspaper mailroom sys- 
tems industry included management 
positions with Hall Systems Inc. and 
Cutler Hammer Industrial Systems 
Division. 


Enkel names 
new president 


Enkel Corp. founder Bengt Kuller 
announced that vice president and 
COO Chester W. Moore will succeed 
him as president and CEO, effective 
May I. 

Before joining Rockford, Ill.-based 
Enkel in 1987, Moore was vice presi- 
dent and general manager of 
Publishers Equipment Corp. Kuller 
continues as a director of both Enkel 
and Baldwin Americas Corp. Enkel is 
a wholly-owned web handling and 
splicing equipment subsidiary of 
Baldwin Technology Co. Inc. 


Lorain Journal 
begins expansion 


Ingersoll Publications Co. reported 
that in early March The Journal, Lor- 
ain, Ohio, broke ground for a plant 
expansion — a $7.5-million invest- 
ment that IPCo. president Robert 
Jelenic called “long overdue.” 

The renovations and construction 
are expected to be completed by late 
summer. Designed by architect Ste- 
ven Anton of St. Louis-based Michael 
Fox Inc., a separate building to house 
a new offset press will effectively 





double the size of the newspaper’s 
facilities. 

IPCo. reported that other equip- 
ment will be installed for fast produc- 
tion of high-quality color photo- 
graphs, allowing the Journal to 
exploit its new color printing capac- 
ity. The press, a 12-unit Goss Urban- 
ite with two folders, will ship from 
Rockwell Graphic Systems in June. 

The Journal (circulation over 
41,000 daily, over 45,000 Sunday) is 
also getting a business and circulation 
computer system from Integrated 
Newspaper Systems International, a 
company in which IPCo. shares an 
ownership interest. 


Snitzer 
joins Blevins 


Chuck Blevins & Associates Co. 
announced that Robert Snitzer joined 
the company as an associate working 
“with clients on press and mailroom 
planning, equipment installation, 
building design interfacing, training 
and operational assistance.” 

Snitzer had been director of press 
operations at Gannett Co. Inc. 

Blevins himself was with Gannett 
as Newspaper Div. production vice 
president before forming his own con- 
sulting firm. 
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Seattle Times 
begins paginating 
classified pages 


As its latest step toward full pagina- 
tion, the Seattle Times has begun 
implementation of CD/Merge from 
Camex. The add-on pagaination prod- 
uct combines ICL-encoded paginated 
liner output composed on front-end 
systems with display ads from the 
Camex database to produce full clas- 
sified pages (E&P, April 21, P. 94). 

The Seattle Times was the develop- 
ment site for the Atex version of CD/ 
Merge. Camex said other versions of 
the product have been used briefly at 
other newspapers that use other clas- 
sified front-end systems. 

The project, headed by Times pagi- 
nation manager Steve Raymond, 
included Camex programmers, pagi- 
nation analysts, and Times compos- 
ing room and classified advertising 
personnel. 


FMC inks big 
AGV sale 
in Australia 


The Material Handling Systems 
Div. of FMC Corp. announced a con- 
tract with News Corp. Ltd. to supply 
automated guided vehicle systems for 
newsprint roll handling at four Aus- 
tralian newspaper operations. It 
called the contract the largest of its 
kind in Australia. 

FMC will design, manufacture and 
install AGV systems in Adelaide, 
Melbourne, Sydney and Brisbane. 
The two-year project is expected to 
be completed in March 1992. 

In addition to AGVs to move news- 
print from warehouses to stripping 
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areas, FMC will provide the stripping 
stations and roll conveyors between 
strippers and AGV pick-up points. 
AGVs will move rolls either directly 
to the press spurs or to laydown/rack 
storage areas for later transport to 
presses. The vehicles will also handle 
waste and roll cores, and there are 
provisions for automatic waste dump- 
ers and waste weight scales. 

An IBM Industrial Grade personal 
computer with hot back-up will con- 
trol all AGV movement, including an 
interface to stripping and waste areas, 
as well as reelstand call terminals. It 
will also track and report roll and 
waste inventories. 


Fitzsimmons 
joins RTSI 


Routing Technology Software Inc. 
announced that Bob Fitzsimmons has 
been named sales and marketing vice 
president of the developer of PC- 
based routing systems. 

Fitzsimmons’s 22 years in the com- 
puter industry include executive posi- 
tions in sales and marketing at 
Reston’s Systems Center, ITT Dial- 
com and Chase Econometrics. 


Bee contracts 
with Brite Voice 


The Sacramento (Calif.) Bee has 
contracted with Brite Voice Systems, 
Inc. of Wichita, Kan., to provide a 
BeeLine call-in information service. 

The 24-hour, free system, which is 
expected to be operational by May I, 
will allow consumers to select from a 
wide variety of information, including 
news, weather, horoscopes, sports 
scores, stock quotes and other finan- 
cial services, according to electronic 
media manager Frank Dorf. 

BeeLine will carry prerecorded 
commercials. 


Portland papers 
choose 
Ovalstrapping 


Guy Gannett Publishing Co.’s 
Portland, Maine, newspapers recently 
installed four Ovalstrapping Close 
Coupled Systems, each consisting of 
2-JP 40 NS strapping machines and an 
underwrap machine. 

Newspaper stacks pick up protec- 
tive underwraps as they leave stack- 
ers, travel 18 inches and are tied with 
two cross straps. 





Telecom USA offers 
900-number service 


Atlanta-based Telecom USA Infor- 
mation Resources launched a 24-hour 
900-number service bureau for news- 
papers with its NCAA basketball 
tournament information line, provid- 
ing injury reports, point spreads, 
game coverage and tournament news. 

Information updated every 15 min- 
utes was available to the approxi- 
mately five million readers of the New 
York Daily News, the Boston Globe, 
Orange County Register, Phoenix 
Gazette, Wichita Falls (Texas) Times 
Record News, San Mateo (Calif.) 
Times and the Greenville (S.C.) 
News Piedmont, which sponsored the 
phone line. 

Readers calling the 900 number 
hear a customized message that 
announces the name of the newspa- 
per. Telephone charges set by each 
newspaper range from 60-95¢ per 
minute. Two other services are avail- 
able for sponsorship: a baseball line 
customized with individual team 
reports and a money line that allows 
readers to dial market reports and | 
financial news, including stock 
quotes updated every 15 minutes. 

In addition to its 800- and 900-num- 
ber informational and transactional 
network services, Telecom USA has 
a news-gathering and creative staff 
that produces Voice Network News, 
a syndicated information service that 
offers readers free phone services in 
local markets. 


Durbin offers 
PC program 
for its charts 


Easton, Pa.-based Durbin Associ- 
ates offers software and databases for 
MS-DOS microcomputers that work 
with all Durbin “Equipment & Soft- 
ware Comparison Charts” for 1989. 

The interactive package, ComSult, 
matches equipment and software to 
user specifications. It displays signifi- 
cant differences, weaknesses and 
strengths of competing products. 

Functions include: determination 
of equivalent products of competing 
vendors with differences highlighted, 
help in choosing products with lower 
prices or greater capabilities at the 
same price, quick answers to “what- 
if’ questions, reduced labor asso- 
ciated with purchase decisions and 
fast searches of 16 parameters in all 
chart columns. 
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(Continued from page 13) 





nomic interest in keeping advertising 
in newspapers. 

Even when the Supreme Court 
opened up the Associated Press’s cr r- 
tel in 1945, Tribe said, it did not ban 
AP from from news reporting, as the 
break up of AT&T has banned 
RBOCs from electronic publishing. 

Wiley countered with his own anal- 
ogy: The FCC’s ban on cross owner- 
ship of newspapers and tv stations in 
the same market has been upheld by 
the Supreme Court because content- 
neutral laws designed to protect com- 
petition “can be and should be 
enacted constitutionally.” 

Under the bill, Wiley said, RBOCs 
“will still have total monopoly bot- 
tleneck controls” over information 
flowing through their lines. They 
would be able to “cross-subsidize” 
their information subsidiaries with 
revenues from their regulated opera- 
tions and “discriminate against 
rivals,” he said, calling the FCC’s 
record of regulating phone companies 
“replete with failure.” 

Wiley pointed to the healthy cur- 
rent growth rate in electronic pub- 








lishing as proof the ban on RBOCs 
was allowing competition to develop. 

The draft is a “good faith effort” 
but “needs to be strengthened,” to 
eliminate FCC discretion over RBOC 
entry into electronic publishing and to 
strengthen other safeguards against 
abuses. 

“We have to have prophylactic reg- 
ulation,” Wiley said. 

In questioning, Rep. Don Ritter (R- 
Pa.) expressed concern that in a rush 
to help RBOCs build an electronic 
publishing market, the government 
might scuttle its goal of promoting 
diverse information sources by 
allowing RBOCs to stifle competi- 
tors. 

Rep. Jim Cooper (D-Tenn.) 
referred to Tribe’s “ivory tower” 
background and Wiley’s practical 
knowledge of regulating RBOCs. Cit- 
ing lax enforcement during the Rea- 
gan administration, he said poor reg- 
ulation can make legislation ineffec- 
tual. With huge economic power and 
a history of “consumer abuse,” 
RBOCs could crush competitors, he 
warned. 

Swift reserved some of the toughest 
comments for ANPA. He accused the 
1,400-member association of dragging 
its feet on a compromise and of push- 
ing the “same old ANPA line: Don’t 





do anything. To some of us, that’s 
unacceptable,” he said. 

“Of all the people involved, the 
ones least willing to find solutions are 
the newspapers,” Swift said. “It’s 
awfully difficult to negotiate with 
God.” 

In other testimony, the Computer 
& Communications Industry Associa- 
tion dismissed the ANPA’s “bot- 
tleneck” claim, arguing that technol- 
ogy allows many ways to deliver 
information, including cable tv, satel- 
lite and wireless cellular systems. 

Executive director Stephanie 
Biddle found no incentive for RBOCs 
to squeeze competitors out of the 
market because more services build a 
bigger market and “no rationale for 
continuing to limit RBOCs’ participa- 
tion in this marketplace.” 

Robert Johnson, president and 
publisher of Newsday on Long Island 
and a member of ANPA’s telecom- 
munications committee, blamed the 
phone companies for stunting elec- 
tronic publishing “because it is not in 
the best interests of the Bell operating 
companies to help it go forward.” 

Johnson called the RBOCs’ First 
Amendment claims “an absolute 
sham” because the draft bill allows 
them to sell services anywhere they 

(Continued on page 39) 





ANNOUNCING 


media organizations in the United States. Funding for 
the program has been provided by private and public 





A Two-Month Working Fellowship In 
West Germany for American Journalists 


The Center for Foreign Journalists (CFJ) and the 
Association of Young Journalists of West Germany 
(IJP) is administering a first-time ever program for 
seven young American journalists from the print and 
broadcast media to spend two months working at a 
West German newspaper covering international and 


local affairs. The program begins Aug. 1 in Washington. 


Application is open to any American journalist, 
regardless of gender or race, between the ages of 21 
and 31, working for a newspaper, news magazine, 
television station, radio station or news agency. Each 
fellow will receive a $4,000 stipend to cover basic 
expenses. 





APPLICATION DEADLINE: MAY 21 


This opportunity is being offered as part of the Arthur F. 
Burns Fellowship, which annually provides for 10 West 
German journalists to work for two months at news 
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donors in the Federal Republic of Germany and private 
foundations in the United States. 





TO APPLY: 


Applications should be sent to: 


Center for Foreign Journalists 
11690-A Sunrise Valley Drive 
Reston, Virginia 22091 
(Tel. 703-620-5984 * FAX 703-620-6790) 


The application should include: 


1. A brief letter from the applicant as to why he/she 
should be selected,* including agreement to adhere 
to the general guidelines of the program. 


2. An up-to-date curriculum vitae and photograph. 


3. A letter of recommendation from the supervising 
editor, with agreement that the applicant will be 
freed from regular duties during the exchange period. 





*Proficiency in the German language is not a prerequisite, but will 
be regarded favorably in the selection process. 














Survivor 
(Continued from page 23) 





“So we decided to go through the 
courts,” he said, explaining that his 
attorneys made two arguments. 
“First, the constitution guarantees 
the right of petition. If someone has 
the right petition, they have a right to 
a reply. Second, we demanded that 
when they did answer us they would 
have to say why. For two years they 
had us tied up in court. In 1986, the 
Supreme Court ruled that the govern- 
ment had to answer us and give its 
reasons. So they gave us the authori- 
zation effective March 11, 1987.” 

Filippi sold his interest in Hoy and 
used the money to buy part interest in 
the new daily newspaper, though he 
remains Hoy’s chairman of the board. 

He raised $2 million by selling 1.5 
million shares to 40 investors. Just to 
needle Pinochet, Filippi chose to 
launch La Epoca not on March I1 but 
on March 18, the seventh anniversary 
of Pinochet’s constitution. The first 
issue was sold out just after it hit the 
newsstands. 

“La Epoca’s success wasn’t as 
spectacular as Hoy’s,” Filippi 





ment reportealy sold it to philosophi- 
cally acceptable buyers. Also com- 
peting in this growing field is a rakish 
tabloid of questionable taste, Fortin 
Mapocho, like La Epoca launched in 
1987 as an opposition paper. 

Like Hoy before it, La Epoca 
incurred the wrath of the military 
authorities for an assortment of per- 
ceived offenses. The paper editorial- 
ized for the “No” forces in the 1988 
plebiscite that would have extended 
Pinochet’s rule until 1997; 55% of the 
voters opted to return to democracy. 
Three times the paper was placed 
under prior censorship during states 
of siege, and twice Filippi faced 
charges. 

“One day we published an ad paid 
for by the Communist Party, so they 
charged me,” he recalled. “Another 
time I was accused of offenses against 
the armed forces.” 

In fact, Filippi was hauled into 
court seven times while editor of Hoy 
or La Epoca, four times before mili- 
tary tribunals and three before civil- 
ian judges, but none of the charges 
stuck. He became inured to the oc- 
casional death threats; in one inci- 
dent reminiscent of a scene from The 
Godfather, the head of a pig was 
tossed over his garden wall. Attached 
was a note that read: “Asi caerd su 





In fact, Filippi was hauled into court seven times 
while editor of Hoy or La Epoca, four times before 
military tribunals and three before civilian judges, but 
none of the charges stuck. 





acknowledged. “It went through a 
period of finding its position in the 
market, of adjusting to the Chilean 
reality. It’s a great success now, but it 
didn’t start that way.” 

The “reality” was that the quixotic 
La Epoca had to joust with the estab- 
lished newspapers owned by the 
Edwards and Picé families. 

The Picés’ own La Tercera de la 
Hora, a respectable tabloid and 
Chile’s circulation leader, as well as 
the working-class tabloid, La Cuarta. 
The Edwards have for several genera- 
tions controlled the venerable E/ Mer- 
curio, a broadsheet that was founded 
in Valparaiso in 1827 and moved to 
Santiago in 1900. It is the bulwark of 
the Chilean establishment, and coex- 
isted with the dictatorship. 

The Edwards also own two 
tabloids, La Segunda and Ultimas 
Noticias. 

Another daily, La Nacion, tradi- 
tionally has been controlled by what- 
ever government has been in power, 
but the lame-duck Pinochet govern- 








cabeza, cerdo communista” (This is 
how your head will fall, Communist 
pig”). 

Even after the screws on the press 
were relaxed in the 1980s, opposition 
journalism in Chile remained a risky 
calling. José Carrasco, foreign editor 
of the left-wing magazine Andlisis and 
a member of the Movement of the 
Revolutionary Left (MIR), was 
abducted from his house by plain- 
clothesmen in 1986 after an assassina- 
tion attempt on Pinochet; his body 
was found dumped in a park. 

The following year, Analisis editor 
Juan Pablo Cardenas was convicted 
of “offending the armed forces” and 
sentenced to 541 nights in jail; he was 
free during the day. Marcelo Con- 
treras, editor of another gadfly maga- 
zine, Apsi, was indicted in 1989 for 
publishing an article alleging that 
Pinochet owned a mansion in Para- 
guay. 

Patricio Bafiados, one of Chile’s 
best-known news anchors, was 
blacklisted from television for his 





objective treatment of the “No” cam- 
paign in the 1988 referendum. As 
recently as last year, 28 Chilean jour- 
nalists were facing trial for a variety of 
offenses. 

Yet, Filippi was never physically 
harmed or incarcerated or exiled as 
were sO many journalistic critics of 
Pinochet. Why not? 

“Because,” Filippi responded 
shrugging cavalierly, “I was pretty 
well-known, so for that reason I was 
never touched, and they knew that I 
wasn’t really a leftist or a Communist, 
that I was a Christian Democrat — 
but to them, a Christian Democrat 
was the same as a Communist. I’ve 
never been a Communist; quite the 
contrary. If I had to be called anti- 
something, I would be anti-Commun- 
ist, but I don’t want to kill them just 
because I’m against them.” 

The visionary editor made it clear 
he does not intend to rest on past 
laurels, which are legion. He won 
Chile’s National Journalism Prize, a 
Pulitzer equivalent, in 1972 for editing 
Ercilla. The Miami-based Inter 
American Press Association honored 
him with its Pedro Joaquin Chamorro 
Prize in 1980 for his “intransigent 
struggle for freedom of expression.” 
He received the King of Spain’s Inter- 
national Journalism Prize in 1983 for 
his column in Hoy, and the same year 
he received Columbia University’s 
Maria Moors Cabot Award, and the 
World Press Review named him its 
International Editor of the Year in 
1984. 

With the voluntary departure of 
Pinochet, Filippi is concentrating on 
running his newspaper rather than 
toppling a dictatorship. La Epoca 
now claims to lead El Mercurio 50,000 
to 40,000, a claim difficult to verify 
except by unscientific polling of kiosk 
owners, who generally report that La 
Epoca sells out first. 

It must be understood, however, 
that the traditionally free marketplace 
of ideas in Chile has long supported a 
host of publications. Chile’s literacy 
rate is 95%, and reading is a national 
passion second only to soccer. Chi- 
leans still render homage to their two 
Nobel laureates, the late poets 
Gabriela Mistral and Pablo Neruda. 

“La Epoca covers essentially the 
same thing as El Mercurio,” Filippi 
said. “The readers are the same peo- 
ple, economically and socially, as El 
Mercurio’s. The difference is on the 
editorial page. Also, El Mercurio is 
more than 100 years old and has lots 
of advertising. Ours is a modern 
paper, new, a renovated journalism, 
and we try to make it the most acces- 
sible to the public. 

“We have proven that our readers 
don’t just thumb through and read the 
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headlines; readers spend more time 
looking at headlines in a tremendous 
daily like El Mercurio. People read us 
because we’re compact and more 
interesting. They read us from front to 
back. We represent the thinking of the 
majority of the population.” 

Filippi said that the original $1.5 
million in outstanding shares has been 
increased three times and now totals 
$4.5 million. 

“In 1990, we’ll add more pages, 
more supplements, more shares,” he 
stated. “We need more correspon- 
dents in various suburbs. In June 
we’re going to have a big campaign for 
classified advertising. We’re going to 
be a more interesting paper, but not 
necessarily political. We have to look 
at sports, economics, police, cul- 
ture.” 

And how will Filippi adapt to being 
on the same side as the in-crowd? 

“We’re going to keep being inde- 
pendent with President Aylwin,” he 
insisted. “Our obligation is to serve 
the public, not a government. We’re 
going to credit the things that are good 
and criticize the things that are bad.” 


J-school, Copley 
publish paper 
at convention 


There were several complimentary 
newspapers available at the 104th 
annual convention of the American 
Newspaper Publishers Association in 
Los Angeles, but only one devoted its 
entire content to the convention. 

It was ANPA News, a joint product 
of the University of Southern Califor- 
nia School of Journalism and Copley 
Los Angeles Newspapers. 

Forty USC students, led by editor 
Leef Smith, contributed to the pro- 
duction of the tabloid, which had been 
planned for several months. 

Copley Los Angeles, which 
publishes the Torrance Daily Breeze, 
Santa Monica Outlook and San Pedro 
News-Pilot, offered its production 
facilities for composition and print- 
ing. 








Sun 
(Continued from page 15) 


Compromise 
(Continued from page 37) 








cessed color throughout the chain; 
the elimination of single-copy and 
bulk distribution to businesses, a 
cost-cutting move that could lower 
circulation; and a hiring freeze and 
continued layoffs. 


SNPA Foundation 
gives scholarships 


Five minority high school students 
have been awarded $2,000 scholar- 
ships by the Southern Newspaper 
Publishers Association Foundation. 

In addition to the $2,000 scholar- 
ships from the SNPA Foundation, 
which are renewable for up to four 
years, the SNPA-member newspa- 
pers that nominated the students have 
committed to giving them each 
another $1,000 in scholarship funds. 

Scholarships awarded for the 1990- 
91 academic year went to Mollie Viv- 
ian Colina, nominated by the Austin 
(Texas) American-Statesman; 
Latasha Gethers, nominated by the 
Miami (Fla.) Herald; Lo Ana Gon- 
zales, nominated by the Waco 
(Texas) Tribune-Herald; Lexine 
Denise Walker, nominated by the 
Greenville (N.C.) News/Piedmont; 
and Fay Y. Lee, nominated by the 
Palm Beach (Flia.) Post. 








do not have monopoly power. 

He said if yellow pages and news- 
paper classified ads become elec- 
tronic, their current paper formats 
will become obsolete. 

“We are not afraid of competition 
in that regard,” he said, but he called 
it “patently unfair” for information 
suppliers to compete against the own- 
ers of transmission systems. 

One information supplier, Com- 
puserve Inc., testified against relax- 
ing the restrictions. 

BellSouth vice president John R. 
Gunter told the subcommittee, “The 
Bell holding companies have the 
financial, technological and people 
resources to extend the reach of infor- 
mation services — ours and indepen- 
dent providers’ — to a broad base of 
American people.” 

Meanwhile, lobbying is the guiding 
word. ANPA members have met with 
hundreds of members of Congress on 
the issue, the group’s top priority at 
its convention last year. And RBOCs 
have put aside up to $24 million to 
influence the legislation, according to 
press accounts. 


Price increased 


The Herald, New Britain, Conn., 
has raised its single-copy price from 
30¢ to 35¢. Home delivery price is not 
affected. 








Right thing 


(Continued from page 12) 





prise reporting on the issues of central 
concern to the community. 

“This is the unique contribution 
that your newspapers can make 
which other media cannot easily 
match. Get out in front of your edito- 
rial pages in setting the community 
agenda.” 

Other A-Team members are 
Virginia Dodge Fielder, vice presi- 
dent/research, Knight-Ridder; Har- 
old F. Woldt Jr., vice president/cir- 
culation, Newsday; and Joe Junod, 
managing editor/publications, Gan- 
nett Co. Inc., who edited and wrote 
much of the report. 





Defining 


(Continued from page 29) 





State of the New-English Affairs and 
Publick Occurrences were both news- 
papers in those far-off days of the 
seventeenth century because of the 
news printed and not because such 
newspapers lacked the attributes of a 
1990 newspaper. 


Foreign news most 
important, poll says 


For the fifth consecutive month, 
foreign news has outranked domestic 
news in importance to the American 
audience, according to the month- 
ly Times Mirror News Interest In- 
dex. 

The story of Lithuania’s efforts to 
gain independence from the Soviet 
Union was named “most important” 
by 21% of survey respondents, and 
this story was also the most closely 
followed of all news stories measured 
in March, with 29% saying they fol- 
lowed the story “very closely.” 

Following Lithuania, the stories 
followed most closely by the Ameri- 
can public in March were: the death of 
87 people in a New York City fire, 
28%; the death of basketball player 
Hank Gathers, 26%; the NCAA 
basketball playoffs, 24%; the Grey- 
hound bus drivers’ strike and the leg- 
islative attempt in Idaho to restrict 
abortions, 23%; discussions about 
German reunification, 21%; discus- 
sions between the American and 
Japanese governments about trade 
issues, 17%; the motion picture 
Academy Awards and Congressman 
Dan Rostenkowski’s budget deficit 
reduction plan, 10%; and actor Tom 
Cruise’s separation from his wife, 
2%. 





EDITOR & PUBLISHER for May 5, 1990 


39 











SYNDICATES/NEWS SERVICES 








By David Astor 


Creators Syndicate, like United Fea- 
ture Syndicate last month, has settled 
its lawsuit against attorney/agent 
Arnold Schwartzman. 
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“THIS (3 THE WORST POSSIBLE TIME TO CONTEMPLATE. 
IN DEFENSE STRATESY.” ~DICK CHENEY 


Seems to prefer hawks. 


Impact has cartoons 


The editorial cartoons of Kirk 
Anderson are being syndicated by 
Impact Visuals. 

Anderson’s weekly drawings com- 
ment on Bush administration policies, 
television politics, drugs, unemploy- 
ment, prisons, civil liberties, educa- 
tion, the environment, and more. 

“I try to show what’s wrong so we 
can build on it, not show what’s 
wrong so we can laugh at it,” said 
Anderson. “I view my job more as a 
political commentator than as a car- 
toonist.” 

The Wisconsin-based free-lancer’s 
editorial and gag cartoons have 
appeared in the Baltimore Sun, Dal- 
las Morning News, Milwaukee Jour- 
nal, Orange County Register, Rocky 
Mountain News, St. Paul Pioneer 
Press Dispatch, and dozens of other 
newspapers and magazines in the 





Syndicate president Richard S. 
Newcombe said April 30 that 
Schwartzman, who is alleged to be 
low on money at this point, ended up 
not having to pay damages or Cre- 
ators’ legal costs. But Newcombe 
noted that the Schwartzman admitted 
guilt — as he did to settle with United 
(see E&P, April 21). 

Creators sued Schwartzman for 
lying to his clients about the syndi- 
cate’s interest in them, forging New- 
combe’s signature on a bogus con- 
tract, and more (see E&P, March 10). 

“The primary point to me was that 
he admit his guilt — and he did,” 
declared Newcombe. “I felt that was 
the most important thing for helping 
the writers and artists who were 
cheated.” 

But Schwartzman’s legal troubles 
could very well continue. A number 
of creators have filed or will soon file 
criminal complaints with the Mont- 
gomery County, Ohio, prosecutor’s 
office over their treatment at the 
hands of the Dayton-based attorney/ 
agent. 

Two ex-Schwartzman clients — 
self-syndicated “Singlesmith” col- 
umnist Martha Smith of the Provi- 
dence (R.1.) Journal-Bulletin and 
“The Other Cheek” cartoonist Ted 
Rall of College Press Service — 
informed E&P about the filings with 
the Montgomery office’s Fraud & 
Economic Crimes Division. 

The complaints are being sent to 
prosecuting attorney Lee C. Falke, 
who was not available for comment. 
First assistant prosecuting attorney 
Dennis J. Langer told E&P he could 
not confirm, deny, or comment on 
complaint filings until if and when 
formal charges result. 

When asked about Ohio criminal 


Arnold Schwartzman admits guilt again 


A second syndicate settles with the controversial attorney/agent, 
but Schwartzman could now be facing crimina! prosecution 


penalties, Langer said by way of 
example that theft of over $300 and 
under $5,000 (a felony 4 charge) can 
result in a jail term of six months to 
1% years and a fine of $2,500 per 
count. There are harsher penalties for 











U.S. and abroad. 

Impact — an international coopera- 
tive of socially concerned artists and 
editorial photographers — is based at 
P.O. Box 404830, Brooklyn, N.Y. 
11240-4830. The five-year-old Impact 
will soon be moving to larger Manhat- 
tan quarters to handle its rapid 
growth, according to founder Michael 
Kaufman. 





Peggy Wal 


Her new NYTNS job 


Peggy Walsh will become execu- 
tive editor of the New York Times 
News Service (NYTNS) on June 1. 

The 16-year Associated Press vet- 
eran will be in charge of news, photo, 
and graphic operations. 

Walsh joined AP as a reporter in 
Phoenix in 1974 and moved the next 
year to Atlanta, where she later 
became news editor until 1985. 

The 40-year-old Walsh then served 
as assistant Los Angeles bureau chief 
before being named to head AP’s San 
Francisco bureau in 1986. 

Walsh, who has aB.A. from United 
States International University, 
worked part time for the Phoenix 
Gazette prior to joining AP. 

The Dallas native succeeds John 
Brewer — now executive vice presi- 
dent of the New York Times Syndica- 
tion Sales Corporation — at NYTNS. 
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Joe Szabo 


Budapest is site of cartoon event 


Cartoonists from the U.S. and over 
30 other countries will be attending a 
cartoon festival in Hungary this sum- 
mer. 

The August 20-24 event in Budapest 





felony 3 (theft of over $5,000) and 
felony 2 (theft of over $100,000) 
charges. 

Smith has accused Schwartzman 
of, among other things, running up 
over $5,000 on her credit card for his 
personal use — and she has furnished 
E&P with documents backing her 
claim (see E&P, March 24). Rall, like 
a number of other clients, paid 
Schwartzman a $750 retainer. 

“Although the money involved is 
relatively minor,” Rall told Falke in 
his complaint, “the issue of concern 
is that Mr. Schwartzman is a regis- 
tered attorney who betrayed his 
clients’ trust, is a forger who misrep- 
resented his actions on his clients’ 
behalf, slandered the reputations of 
various syndicates in the minds of his 
victims, discouraged their creative 
pursuits during the period of time 
when he claimed to be marketing their 
work, and is really nothing more than 
a cheap con man.” 

He added, “It is in the interest of 
the legal profession and everybody 
else that Mr. Schwartzman face the 
appropriate criminal and civil penal- 
ties for his actions.” 

One incident Rall described in his 
complaint letter was how Schwartz- 
man “had originally asked me to bring 
him a check for $250 corresponding to 
the first installment of the $750 
fee . . . ; however, he called me that 
morning to tell me that his briefcase 
had been stolen at the hotel where he 
was staying and that therefore he was 
totally broke. Instead, he wanted to 


know, could I bring him cash.” 

Several other people have phoned 
E&P with stories of how Schwartz- 
man — when meeting them for, say, a 
meal — would claim his wallet was 
stolen or lost. 

Rall also described how Schwartz- 
man claimed last year that Creators 
had agreed to syndicate “The Other 
Cheek,” pay Rall a $5,000 bonus, and 
so on. In fact, said Rall, “nobody at 
Creators ever had any contact with 
Schwartzman regarding my work.” 

He added, “Without doubt the 
worst infraction Schwartzman com- 
mitted was that he forged the signa- 
ture of Mr. Newcombe on what were 
fake contracts created only by Mr. 
Schwartzman... .” 

As Creators noted in its suit, “the 
purported agreement did not originate 
from, nor was it authorized by, Cre- 
ators Syndicate or Richard New- 
combe.” 

Rall also told Falke about how 
United was supposed to be interested 
in “The Other Cheek.” This was not 
true, either, as United has noted. 

The New York City-based Rall said 
he filed his complaint because there 
should be some punishment for what 

(Continued on page 42) 


will include discussions of comics, 
Eastern European syndication possi- 
bilities, editorial freedom and censor- 
ship, “cartoons as a means of interna- 
tional communication,” Hungarian 
cartooning and caricature, Chinese 
cartooning between 1979 and 1989, 
the role of comics and cartoons in 
promoting literacy, satellite transmis- 
sion of cartoons, and more. 

There will also be a trade show, the 
drawing and painting of a huge mural 
on a prominent Budapest square, and 
a cartoon competition with three 
categories — comic strip/single panel, 
editorial/political, and satirical 
illustration. Entries are due June 30. 

A major force behind the 1990 
Budapest International Cartoon Fes- 
tival is Joe Szabo, who publishes and 
edits Witty World magazine (P.O. Box 
1458, North Wales, Pa. 19454). 

Szabo was a well-known cartoonist 
in Hungary when he moved to the 
U.S. in 1980. He said he returned to 
visit a number of months ago “at the 
first sign of the unfolding democrati- 
zation process,” and decided along 
with entrepreneur Gyorgy Motusz to 
organize the festival. 











Response to ‘Abby’ 


Over 84,000 people requested the 
Consumer’s Guide to Toll-Free Hot- 
lines after Ralph Nader offered the 
booklet via a letter published in the 
January 19 “Dear Abby.” 

Another large response was gener- 
ated by a December column from the 
Universal Press Syndicate-distributed 
Abigail Van Buren. She ran a letter by 
Korean War veteran Dr. Donald K. 
Chung, who offered readers copies of 
his autobiography in return for a 
donation to the Korean War Veterans 
Memorial planned for Washington, 
D.C. Over 23,000 people responded, 
enabling Dr. Chung to donate over 
$250,000 for the memorial. 








Landers and others 


Ann Landers of Creators Syndicate 
was among the recipients of the Ser- 
vice to Science Award from the 
National Association for Biomedical 
Research. 

In other award news, Los Angeles 
Times Syndicate tv critic Marvin Kit- 
man has been selected by the Daugh- 
ters of the American Revolution to 
receive its Motion Picture, Radio & 
Television Committee’s Television 
Award of Merit. 

Also, LATS “Computer File” col- 
umnist Lawrence J. Magid won this 
year’s Software Publishers Associa- 
tion award for Best News Reporting. 

And speaking of LATS, columnisi 
William Pfaff was the keynote 
speaker at the American commiitee of 
the International Press Institute’s 
recent conference on the Revolution 
in Eastern Europe at Northwestern 
University. Pfaff was one of the first 
columnists to predict the changes in 
Eastern Europe. 





Fashion magazine editor Pam Satran 
. advises mamas and papas with her 
weekly “One-Minute Parent.” Shar- 
ing parenting skills. Telling them 
how to give their babies the good 
things in life. And turning the baby 
boom into a readership boom. 

Call toll-free 800-445-4555 for a 
free sample from our mini packages. 
Alaska, California, Hawaii and 
Canada, call collect (619) 293-1818. 
Get the ee that ties up reader- 
ship and revenues. 
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(Continued from page 41) 
the attorney/agent did. He also noted 
that he hasn’t heard of Schwartzman 
apologizing to any former clients for 
his actions. 

“We don’t want to see this happen 
again to anyone,” added Smith. 

In her April 30 complaint letter to 
Falke, Smith said she was “cheated 
out of approximately $7,500 by 
Arnold Schwartzman” — including a 
retainer fee, the aforementioned 
credit card charges, and other 
expenses. 

Smith added that Schwartzman’s 
“deceptive and fraudulent behavior” 
also “included promises of three 
impending syndicate contracts which 
were non-existent” (see E&P, March 
24). 

Schwartzman always had a 
“litany” of fake excuses to explain 
his behavior, Smith told Falke. “At 
one point, when I was pressing him 
for money — by this time American 
Express was phoning me three times a 
week and I was desperate — 
Schwartzman called me to say he’d 
been rushed to the hospital. When I 
phoned the hospital, they had no rec- 
ord of him ever being there. At other 
times, he told me his mother was 
dying, his ex-wife was hospitalized 
and he’d given her $30,000 and there- 
fore couldn’t reimburse me, etc. His 
phone was often disconnected — he 
said workmen had accidentally sev- 
ered lines when installing new equip- 
ment — and he repeatedly told stories 
of having his wallet stolen, his brief- 
case stolen, his bank records lost or 
his funds mishandled by the bank. 
When he did write me checks, they 
bounced.” 

Smith said Schwartzman behaved 
this way despite being aware that she 
was battling cancer and had huge 
medical expenses beyond what was 
covered by insurance. 

All in all, Smith said she and Rall 
“want to do everything possible to 
prevent other artists from being taken 
in by Arnold Schwartzman. We feel 
strongly that the only way to do that is 
to bring our case into the open and 
press for prosecution. At this stage, 
there is nothing to prevent him from 
continuing his behavior... .” 

E&P has received phone tips indi- 
cating that Schwartzman was also 
accused of wrongdoings earlier in the 
1980s but was able to continue prac- 
ticing law. A call to the Montgomery 
County civil court clerk’s office 
revealed — among other things — 
that Schwartzman was in legal trouble 
with a Dayton bank in 1984 for “prob- 
| ably defaulting on a loan,” and that 





Sincerely: 


(oa 


Richard 8S. Newcombe 
President 


By (2 ¢ chtS- MN uretp— 


Richard S. Newcombe 





President 


On the top is Richard S. Newcombe’s 
real signature as it appeared in E&P’s 
1989 Syndicate Directory. Below is the 
forged Newcombe signature on the 
bogus Creators Syndicate contract 
Arnold Schwartzman gave to Ted Rall. 


Schwartzman also owed money to 
another bank, a department store, 
and the telephone company in 1989. 
“Arnold I. Schwartzman has a lot 
here,” said the person scanning the 
computerized record of actions and 
liens against the attorney/agent. 
When the Montgomery criminal 





court clerk’s office was called to see if 
Schwartzman showed up on its rec- 
ords, too, E&P was asked to file a 
written request. This was sent April 
27; a reply is being awaited. 

It is known now that a total of at 
least 25 cartoonists and columnists — 
including those filing with the Mont- 
gomery prosecutor — feel they were 
victimized by Schwartzman in recent 
years (see E&P, April 14). 

Schwartzman’s most prominent 
clients during the 1980s included Day- 
ton Daily News editorial cartoonist/ 
“Mother Goose and Grimm” creator 
Mike Peters of United and Tribune 
Media Services, “The Family Circus” 
creator Bil Keane of King Features 
Syndicate, “The Far Side” creator 
Gary Larson of Universal Press Syndi- 
cate, and Philadelphia Inquirer edito- 
rial cartoonist/“Norb” co-creator 
Tony Auth of Universal and King. 

David Greer, the Dayton-based 
attorney reportedly representing 
Schwartzman, did not return an E&P 
phone call once again. 





Chandler feature 


A weekly column by a Vallejo 
(Calif.) Times-Herald reporter is 
being distributed by SVN Syndicate. 

Garry Chandler’s feature — which 
began in the Conroe (Texas) Morning 


presopy-sawty, ofsjjeA 


Garry Chandler 





is being offered 


News in 1984 — discusses things like 
tabloid journalism, celebrity food 
products, the benefits of Cheez Whiz, 
and genetic abnormalities among Pen- 
tagon procurement specialists. 

In the last column, Chandler wrote, 
“By cross-breeding Pentagon person- 
nel with people from Utah, scientists 
believe that they may eventually be 
able to raise military bureaucrats who 
are capable of thinking and following 
orders at the same time.” 

Chandler — whose syndicate is 
based at 415c Carolina St., Vallejo, 
Calif. 94590 — said his column is 

designed to “entertain and inform.” 








Column covers banking changes 


Acolumn designed to help consum- | 


ers understand how they will be 
affected by banking and financial ser- 
vices industry changes — including 
the escalating cost of the federal gov- 
ernment’s rescue of thrifts — is being 
self-syndicated. 

The weekly “Money Sense” is by 
Richard Ringer (based at 525 S. Dear- 
born St., #701, Chicago, Ill. 60605) 
and Paul L. Simoff. 

Ringer worked almost eight years 
for American Banker, including a 
stint as the daily newspaper’s Mid- 





west bureau chief. He has received a 
UPI award for best business story in 
1985 as well as other honors. 

Simoff is a vice president at Austin 
Associates, a Toledo, Ohio-based 
bank consulting firm. He has also 
served as regional director of market- 
ing for the Columbus, Ohio-based 
Banc One Corp. and director of com- 
munications for the Ohio Bankers 
Association. Simoff is the co-author 
of Inside the Board Room, a writer of 
articles for banking publications, and 
a convention speaker. 





42 


EDITOR & PUBLISHER for May 5, 1990 














THE CHRISTIAN SCIENCE MONITOR NEWS SERVICE 


News, Commentary and Features 
for the 21st Century 


For more than 80 years, the Christian Science 
Monitor has provided a unique perspective on 
global events and societal trends. Now, the 
Monitor and its news service prepare to meet the 
challenges of the next century with diverse daily 
coverage that includes: 


@ Analytical news reporting that brings a sense of 
perspective to the day’s events. 


@ Expert news analysis of issues, trends and 
significant events. 


e Exclusive commentary from seasoned Monitor 
journalists and world leaders. 


e Informative and in-depth special series. 
e Expert scientific and family coverage. 


@ Consumer-oriented financial and economic articles. 


© Colorful, dynamic and penetrating coverage of the 
arts and entertainment. 


e Unique features. 


© Thoughtful, provocative and pointed political 
cartoons by Jeff Danziger. 


@ Superior graphics, charts, maps, photos and photo 
essays. 


7 00 CANADIAN 


THE CuRISTIAN SCIENCE : MONITOR 
Draws Bead on Bush — = ne 
i vie sees Movies cifool to ave? — 


AN INTERNATIONAL DAKY reer 


/| THES anil 
White House Puts Fin 


see il; facing difficult ts, lawrm 


But Congress won ‘t be ci tos 


As your newspaper provides the news to readers, 
The Christian Science Monitor News Service 
provides the background, framework and context. 
Stories include wide-ranging coverage of national 
and international trends in politics, the sciences, 
legal issues, the environment and the world 
economy. Feature articles and columns provide a 
wealth of information on the family, lifestyles, 
travel, education and books. 


Approximately 125 stories move throughout the 
week. Stories and columns related to breaking 
news, as well as perishable commentary and 
analysis, move on a spot basis. Weekly feature 
packages move on specified days. Distribution by 
mail is also available. 


Take a look toward the future—the Christian 
Science Monitor News Service may be just the edge 
your publication has been seeking. For more 
information, call the Los Angeles Times Syndicate 
at (213)237-7987. 


Soviet + Union Moves 
Away From Domination 
By a Single — 


content and 
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LOS ANGELES TIMES SYNDICATE 
TIMES MIRROR SQUARE @ LOS nc frase 90053 @ (213) st 7987 @ TELEX 194308 @ FAX (213) 237-3698 


LOS ANG TIMES SYNDICATE INTERNATIONAL 
2 PARK — 6th FLOOR @ NEW YORK, rd Tle 212 447- iaa0.@ TELEX 177145 LATS —— _ 447-1454/5 
143 S. MAIN ST., 8th FL. @ SALT LAKE CITY, UT 84111 @ (801) 363-4934 @ TELEX 4900006360 @ FAX (801) 363-4941 














Penetration 
(Continued from page 24) 





Sunday paper alone costs $1. 
Wouldn’t you like both papers deliv- 
ered to your home for the same 
price?” 

The Gazette, Arwady said, also 
“aggressively” contacted everyone 
in its market at least three times a 
year — by phone, mail or door-to- 
door to present them with the options. 

All subscriber and non-subscriber 
addresses are kept in the paper’s com- 
puter, along with target penetration 
goals by geographic and demographic 
zones, he said. 

“Get your whole building passion- 
ately involved in single-copy sales,” 
the panelist urged. “Take rack cards 
and editorial tie-ins seriously. Put 
mail-back cards in single copies on 
different days of the week, as well as 
in your TMC product.” 





stated. 

“We can drive a pylon into the side 
of that slippery slope and we can start 
back up the cliff of household pene- 
tration. ; 

“The number one thing we learned 
in Kalamazoo is no surprise: if you 
have a good newspaper, with good 
basic delivery service, you can 
increase your circulation and penetra- 
tion rapidly — even in a slow-growth 
market — if you’re willing to invest 
more dollars . . . in circulation sales 
and promotion.” 

Another panelist, Jim Hofmann, 
general manager of Lesher Newspa- 
pers Inc., said his group increased its 
retail and classified advertising base 
by maximizing local linage through 
aggressive telemarketing, outside 
sales, and a “creative spec ad pro- 
gram.” 

He noted that between 30% and 
80% of the annual advertising support 
for the weeklies in his chain comes 
from outside their ZIP codes. The spe- 
cial effort to boost local linage gen- 





“Do anything you can to get non-readers to buy 
from a newsstand,” Arwady advised. “Then do 
anything you can to sell them a weekend home- 
delivery package.” 





To boost single-copy sales, he 
recounted, the Gazette went to an 
earlier press start, adjusted truck 
runs — adding more and making 
them shorter. The trucks got to the 
single-copy outlets before lunch, 
resulting in a 10% hike in sales, 
Arwady said. 

The publisher recommended hav- 
ing a specialist in the circulation 
department to call on apartment com- 
plex managers with “tailor-made sol- 
utions” to each situation. 

In terms of service, Arwady told 
publishers to “go the extra mile” by 
giving carriers a completely inserted 
paper with weather protection. He 
also suggested a system whereby 
each carrier is notified by phone 
whenever a customer calls in with a 
complaint. 

Go so far as to hire a taxi to buy and 
deliver a paper after hours, to missed 
subscribers, he continued. 

For rural routes, the Gazette found 
small pockets of unserved areas and 
began splitting motor routes to reach 
them, Arwady said. Motor routes also 
were adjusted to make sure all cus- 
tomers received a paper by 5 p.m. 

“The conventional wisdom holds 
that our industry is falling down a 
relentlessly slippery slope of declin- 
ing household penetration,” Arwady 





erates about $800,000 for the daily, 
the Merced (Calif.) Sun-Star, while 
another $250,000 is gained by picking 
up sections in the weeklies, he dis- 
closed. 

Hofmann said Lesher Newspapers 
also has boosted ad sales by: 

@ Giving new businesses a free 1” x 
1” ad every other day for a month to 
build up good public relations with the 
firm and keep the new account away 
from the competition. 

@ Developed a TMC/telemarketing 
department to sell pickup ads in the 
eight weekly publications from the daily 
newspaper. Cooperation between the 
the outside and telemarketirg staffs is 
encouraged by paying a bonus to 
both. 

@ Networking preprints into the 
weeklies. Because daily penetration 
drops in outlying areas of the county, 
advertisers are assisted in reaching 
these markets by giving them any 
weekly paper by ZIP code for 100% 
penetration. 

@ Ordering a Belden Associates 
survey to provide demographics, 
readership numbers and shopping 
patterns that are used to show the 
benefits of advertising with the group. 

Based on the survey results, Hof- 
mann said, a second edition was 
added to one of the weeklies and sales 





efforts were stepped up in areas that 
had been considered peripheral. 

The chain also designed a “Lesher 
Newspapers marketing package” to 
be versatile and adaptable to any of its 
newspapers or to any advertiser, Hof- 
mann revealed. 

“It’s a great sales tool,” he 
exclaimed. “We divided the package 
into two parts. The first provides mar- 
keting information —- population, 
economic outlook and retail sales. 
The second explains the newspaper 
demographics, circulation, rates and 
special editions. Since market infor- 
mation changes rapidly, 8” x 10” 
sheets make it easy to change infor- 
mation. Furthermore, each salesper- 
son can build a marketing package to 
suit his or her accounts’ needs.” 





Chicago retailers 
dominate liquor 
ad awards 


Chicago-area retailers won three of 
the top nine awards in the 1990 
KYLIX competition for outstanding 
retail liquor advertising in newspa- 
pers, sponsored by the National 
Liquor Stores Association and the 
Newspaper Advertising Bureau. 


The nine KYLIX winners were 
selected from more than 500 entries in 
the fourth annual competition. The 
panel of judges included Perry Luntz, 
editor of Beverage Alcohol Market 
Report; John Sullivan, executive art 
director of the NAB; and James Kout- 
sikas, NAB vice president/director of 
alcoholic beverage advertising sales. 


Each KYLIX winner receives a 
mounted museum reproduction of the 
Kylix Apollon dish from the Delphi 
Museum. 


The 1990 winners are: black and 
white, full page, Chalet Liquor, 
Maple Grove, Minn.; black and 
white, less than full page, Buy Rite 
Liquor, Metro New Jersey; best cam- 
paign, Everett’s Liquor Store, South 
Beloit, Ill.; color, full page, Osco 
Drug, Oak Brook, Ill.; color, less 
than full page, Chalet Liquor, Maple 
Grove, Ill.; full-page holiday ad, the 
Vons Companies Inc., El Monte, 
Calif.; most creative use of small 
space, Wine Discount Centers, Chi- 
cago, Ill.; best use of double truck, 
Liquor Mart, Boulder, Colo.; best 
multiple listing ad, Cork & Bottle, 
New York, N.Y., Edras Liquors, 
Port Chester, N.Y., Good Life Wine 
& Spirits, Flushing, N.Y., MAB Liq- 
uors, East Meadow, N.Y., and Tops 
Liquors, Brooklyn, N.Y. 
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Classified Advertisint 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES 
AVAILABLE 


ANNOUNCEMENTS 





ALBUM REVIEWS 


NEWSPAPER APPRAISERS 





eS 
Pop/Rock/MOR/Country/Modern... 
cover all new releases. Sent by watiet, 
mail or fax. Samples, rates: Steve 
White, 154 Woodland Drive, Hanover, 
MA 02339. (617) 982-9567. 


HUMOR 


IN A NUTSHELL. Give your readers a 
lor laugh and keep them coming back 








or more. Award-winning, 700 word 
weekly column has fans coast to coa 
Free samples. Barbara Naness, ris 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Cur 15th year. Cineman Syndicate, 7 
Charies Court, Middletown, NY 10940; 
(914) 692-4572. 











PROMOTIONS 





Profitable SAY NO TO DRUGS coloring 
book. Brings in $4,800 to $12,000. 
Great for competitive area. Exclusivity. 
Marketing Research Service, 3125 
Mendenhall, Ste 329, Memphis, ™N 
38115. (901) 795-6428. 





PUZZLES 





PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzles 

24515 California Ave. #12, Hemet, 

CA 92343 Phone (714) 926-4843. 





SENIOR HEALTH 


ee 
“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank MacInnis, M.D., HFM 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 2J7. 
(403) 472- 5555. 





The trouble with most 
people is that they 
think with their 
hopes or fears or 
wishes rather than 
with their minds. 
Will Durant 








ANNOUNCEMENTS 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 


NEWSPAPER BROKERS 


“Ist in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pagasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consulting-Brokerage 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 




















BRUCE WRIGHT, Media Consultant 
ie yr Sales - raha 
8937 Laguna Place Way 
Elk Grove, CA 95758 (916)684- 3987 





Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 





C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 








NEWSPAPER BROKERS 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 


_ DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 


Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER e — 
Brokerage - Appraisa 
John T. Cribb (406): 266- 4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 











NEWSPAPER BROKERS 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 Mountain Dr., Suite 101 
Destin, FL 32541 
RUPERT PHILLIPS (904) 837-4040 
R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisa’ 
Debt & Equity Placement 

GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 














JAMES MARTIN & ASSOCIATES 
Suite 1000, 65 E. State Street 
Columbus, OH 43215 (614) 889-9747 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St. 


FAX (205) 566-0170 





_ing competition, 





KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 








MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 





Media Consultants, Inc. 
Brokering the Southwest 
for over 30 years - over 150 sales 
Michael D. Lindsey, PO Box 1797 
Cheyenne, WY 82003 (307) 638-2130 
Robert Houk, PO Box 1584 
Tubac, AZ 85646 (602) 398-9112 





BUSINESS OPPORTUNITIES 


Advertising, exclusive dealership. Net 
40 - 50K yearly. No inventory, mini- 
mum overhead. We train and consult. 
1- (800) 330-0808. 


NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 

PO Box 1088, Troy, AL 36081 

(205) 566-7198 





ATTENTION ADVERTISERS 


Please note this when submitting 
ad copy for the June 2nd issue. 


E & P’s offices will be closed on: 


Monday, May 28, 1990 
Memorial Day 





FAX (205) 566-0170 
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Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 





NEWSPAPER CONSULTANTS 


ADD $30,000 TO $50,000 NEW 
REVENUE. Strategies for growth, fight- 

g increasing sales. 
PAUL LEWIS (901) 795-6428. 

ETC.. JAMES J. BROWN 
Professional help with - Administration 
@ Acquisitions @ Operations @ Personnel 
@ Plant @ Equipment. 

35 years experience at your service. 
(214) 424-1597 


PUBLISHERS RESOURCE 
Complete equipment broker. Compos- 
ing, Camera, Press, Mailroom, Techni- 
cal and operational services. Large dail- 
ies and weeklies. Representing 
Publishers for 30 years nation wide. 
(602) 776-8405. 














NEWSPAPERS FOR SALE 


1.2 million gross. Specialty publica- 
tion. 400,000 plus cash flow. 4,000 
paid circulation. Unlimited potential. 
Price 2.5 million. 

Webster & Associates (214) 340-2266. 


$25,000 down for $100,000-class, 
small-town computerized weekly i 
Zone 9. Retiree/tourist area. Box 4637, 
Editor & Publisher. 


A Kansas county seat weekly, 3,400 
paid. $200,000 —_ $50,000 cash 
flow. $225,000 pric 

Webster & y mene at (214) 340-2266. 
Arkansas weekly, Foo 000 $100,000, 
tourist area. Price ‘$10 

Webster & Associates (214) S40. 2266. 


A Tennessee weekly - 600,000 gros: , 
excellent _— market. $800,000, 
some term 

Webster & Aencietes (214) 340-2266. 


A Texas Cash Cow! Shopper doing 
$1,000,000 gross. Excellent opera- 
tion. Excellent future. 1.1 million 
includes real estate. 

Webster & Associates (214) 340-2266. 


A Texas weekly, $160,000 Gross sales 
with excellent cash flow, Recreational 
area. 

Webster & Associates (214) 340-2266. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


INDUSTRY SERVICES 


INDUSTRY SERVICES 





NEWSPAPERS FOR SALE 


NEWSPAPERS FOR SALE 


CIRCULATION SERVICES 


PRINTING 





ALABAMA: Weekly. Needs hands-on 
owner. Gross, $110,000. Sales price, 
$115,000. Terms: $13,500 down, 
balance 7 years, 9%. 


KENTUCKY: Four weeklies in close 
proximity offer unique sales, circula- 
tion, and management opportunities. 
Four-unit press included. $516,000 
gross. Price $625,000. Attractive 
terms. 


NORTH CAROLINA: Weekly. Coastal 
area. Needs sales-oriented on-site 
owner to tap market potential. Circ., 
5,500 paid. Gross, $120,000. Sales 
price, $120,000. $50,000 down, 7-yr. 
terms. 


SOUTH CAROLINA: Group of three 
weeklies. Includes 3-unit Goss 
Community press. Gross, $289,000. 
Sales price, $295,000. $75,000, 
15-yr. terms. Severe health problem 
forces sale. 


TEXAS: Two weeklies, plus monthly 
business tab, plus seasonal shopper. 
Southern Texas. Beautiful resort area. 
Lots of growth. Solid foundation. Gross, 
$236,000. Sales price, $275,000. 
50% down, 15-yr. terms. 


MEDIAAMERICA BROKERS 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326, (404) 364-6554 
Lon W. Williams 





DEEP SOUTH county seat weekly with 
two TMC products. Nicely profitable. 
Owner retiring. $335,000. Some 
financing available. Jim Hall Media 
Services, PO Box 1088, Troy, Ala. 
36081-1088. (205) 566-7198. 


FIVE WEEKLIES with 100,000 circula- 
tion in vibrant South Florida market. 
$1,600,000 gross. Direct all inquiries 
to Box 4618, Editor & Publisher. 


FLORIDA KEYS excellent free weekly. 
Fast growing market with expansion 
opportunities. Superior news product. 
Highly computerized technology. 
Talented news executive stays or goes. 
1990 sales estimated at $450,000 or 
better. Needs strong advertising sales 
leadership. Currently profitable on 
monthly basis. Price $500,000 range 
for cash of acceptable terms with your 
financing. Don't wait. Contact Richard 
L. Hare, President, Hare Associates, 
Inc., 62 Black Walnut Drive, Rochester, 
NY 14615. 











For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 


Kentucky Weekly founded 1867, 2,450 
paid, legal status, plus 2 year old 4,000 
TMC-2 county product. Printing 
contract in place. No in-market compet- 
ition. Immediate sale needed. Dark- 
room equipped, Macintosh production. 
1989 Gross $269,000 - Price 
$225,000 Cash. Contact: Hank Bond, 





Box 272, Carlisle, KY 40311 or call | 


(606) 289-2464 or (606) 289-7910, 
after 6 PM. No brokers please. 





MIDWEST lifestyle weekly newspaper 
enjoying excellent growth and profits in 
metro area. Priced below it’s $400,000 
ross. Terms. 

EXAS weekly, unopposed and profit- 
able, grossing $275,000. Priced at 
$290,000 with terms. 

SOUTHWEST weekly in nice college 
town grossing $200,000. Priced at 
$240,000. A great opportunity in a 
nice place to live. Terms. 
SOUTHWEST specialty tabloid publica- 
tion with nice profit. Destined for 
healthy growth. Terms. 


RICKENBACHER MEDIA SERVICE 
PO Box 792001, Dallas, TX 75379 
(214) 380-9578. 
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MANHATTAN'S LARGEST SHOPPER 
Gross $400,000 plus. Well known. 
Huge growth opportunity. Price 
$375,000. Mr. Gold (212) 741-7790. 


TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950. 


Two profitable weekly newspapers in 
rapidly growing area on Florida's west 
coast. Well established, 8 years, steady 
growth, unlimited potential. $625,000 
gross sales. Box 4427, Editor & 
Publisher. 


NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4.000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


WE ARE owner/operators of 150 daily 
and weekly newspapers in the United 
States, Canada and the United King- 
dom and we are aggressively seeking 
acquisitions. Circulation 5,000 to 
25,000. Contact: 


David Radler 
President 
Hollinger Inc. 
1827 West 5th Ave. 
Vancouver, B.C. V6J 1P5 


(604) 732-4443 




















__PUBLICATIONS FOR SALE _ 


FLORIDA FREE MONTHLY speciality 
publication. 10 years old. Excellent 
cash flow. Gross $300,000 plus. Great 
potential. Owner retiring. Will train 
buyer. $250,000 with terms. Box 
4636, Editor & Publisher. 


Get Handbook on How to Use the Free- 
dom of Information Act. $4.50 ea; 
$90/25. Send check: Dir. Public 
Affairs, Church of Scientology, Western 
U.S., 1404 N. Catalina, LA 90027. 





J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 





KEVIN S. PAPPERT 
(313) 673-9533 


“NOI” 
Your newspaper is not too small, nor too 
big to engage a national telemarketing 
firm to supply you with a steady source 
of new start orders at the pace you want! 
ASK US, = OUR RESPONSE 
ILL 


BE, 
“YES! WE CAN!” 
(216) 434-4466 
PRO STARTS 











Telemarketing & 
Foot Canvassing 
Specialists 


PRIPE SALES 


30 years in business 
Nationwide 
(718) 698-0591 
Peter Priolo, Pres. 














High quality very profitable national 
trade magazine grossing $1,000,000. 
Excellent potential. Priced under 
$1,000,000. Rickenbacher Media 
Service, PO Box 792001, Dallas, TX 
75379. Or phone (214) 380-9578. 





THE 
PHONE 
ROOM INC. 





STATEWIDE CIRCULATION 
FINDERS, INC. 
(713) 650-0816 
Jim R. Berry - President 
Leo Maidonado - Vice President 


WE WALK THE WALK 
SO WE CAN TALK THE TALK 


Door Canvasers 
Teiemarketing 
We sell REAL Starts 
100% Paid In Advance 
ABC Accountable 





INDUSTRY 
SERVICES 





CIRCULATION SERVICES 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 


A Circulation Specialist 
Helderle & Associates 
telemarketing - Crews - Store Sales 


1-(800) 662-7397 
F.J. Helderle - President 








LEVIS NATIONAL, INC 
#1 


in 
TELEMARKETING 
SINCE 1968 


Call Dick Levis at (201) 263-1500 and 
find out why more newspapers use us 
than any other company! 





LEVIS SALES SELLS! 





VER-A-FAST CORPORATION 
1-800-327-8463 
PRESSROOM SERVICES 





PONDERING 
PRINTERS? 


Newspaper production people 
know perfect printing on 
newsprint is a painstaking 
process. 


We’re proud to purport our 
products are printed with 
predictable and punctual 
perfection. 


Pondering printing a quarter-fold 
product? 


Pave your way to profits. 
Posthaste. 


Enough printing prattle. 
Call today. 


717-784-2121 
800-228-3483 
800-422-1164 (PA) 


“~- PRESS-ENTERPRISE 


COMMERCIAL PRINTING 
3185 Lackawanna Avenue 
Bloomsburg, PA 17815 








ALL NEWSPAPER WEB PRESSES 
Press repair, moving, erection, start-up 
and personnel training. 

Fair rates 
WORLD WIDE WEB INC. 
Tel: (407) 277-9665 





EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 
3M DEADLINER/PYROFAX FILM 
RECYCLING 


J.G. SERVICES 
6770 NORTHWEST DAFFODIL LANE 
PORT ST. LUCIE, FL 34983 
(407) 879-9119 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 


CIRCULATION SOFTWARE 


LOW COST-CIRCULATION SOFTWARE 
MS-DOS OR MACINTOSH.-The solution 
for the small newspaper. Carrier or by 
mail. Great for TMC. billing, reports, 
route lists, for home delivery, 
wholesale/retail. Easy to learn-$1475. 
Complete package with computer avail- 
able. SUNRISE NEWS SERVICE 
(209)722-0588. 


COMPUTER SOFTWARE 




















DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parailel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 





MAILROOM 























Send E&P BOX REPLIES 
to: 
Editor & Publisher 
Classified Ad Dept. 
11 West 19th St. 
New York, NY 10011 
(Please clearly indicate the 

box no. you are responding to.) 





1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
production-Training program provided. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT (713) 468-5827. 


FIRST OFFERING of 3 Muller Martini 
inserters: 4 into 1, model 227E, 1974; 
4 into 1, model 227E, 1979; and 5 into 
1, model 227 available now. 

INLAND (913) 492-9050. 
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EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





MAILROOM 


PHOTOTYPESETTING 


PRESSES 


PRESSES 





GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


Mailroom Equipment 
7 - IDAB 440 Stackers 
5 - IDAB. Bottonwrappers 
10 - Signode tyers +MLN2A 
1 - Polypak wrapping machine, wraps 

variety of products. 

Good condition, just removed from 
production, under PM ey average 
age 8-10 years. Make offer for all or 
part. — Lisa Gossage (813) 
893-818 


eataas or remanufactured 
48-P and 72-P Harris Graphics insert- 
ing machines. Immediate availability. 
Contact Harris Graphics (513) 
278-2651 and ask for Roger Miller. 











NEWSPRINT FOR SALE 





28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 
— FIRST LINE QUALITY — 
Newsprint, High-brite uncoated ground- 
wood, Coated groundwood, and much more. 
Manufactured to your specifications. 
Contact: George Pappas, VP National Sales 
Lewmar Paper Co. 
386 Park Ave. South, Suite 210 
New York, NY 10016 
Tel. (212) 889-0600 
FAX (212) 889-0889 

















Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 


PHOTOTYPESETTING 


2-CG COMP IV B (LR), 1 CG7200, 
1-CG4100Z, E-TEXT front end system 
w/3 VDT's. (508) 668-0243. 


2 Compugraphic DAWN workstations, 
40 Mb. drives. CG 308 laser printer. CG 
scanner. Ali equipment good condition 
2 yrs. old. Call Mike Bennett (913) 
381-1010. 


BEST OFFER. Two MCS 8400 with 
H&J. One has twin disc and 32 fonts, 
second. has single disc and 16 fonts. CG 
7200 headliner with variety of fonts. 
Call Dock Lias or Jake Caylor at (814) 
371-4200. 














DEWAR DISCOVERY DISPLAY AD 
SYSTEM with (3) “386” platforms, 
19” color monitors, 2 file servers, 2 Arc 
Net hubs, Cora driver, $55,000. 

BOB WEBER. (216) 831-0480. 

FAX. (216) 831-1628. 


Two Autologic APS-5U’s; 5 inch CRT’s; 
70 picas; 5MB disk drive; six/eight level 
paper tape readers; DCOS and APS-SET 
5 operating systems. Xitron 101 inter- 
face boxed. Available late summer. Well 
maintained and running now. Also 
spare parts. Call John McDermott (208) 
522-1800. 





1\", O-X Os 8's MOT s | 
Ih’ B Dal ta—3 - 2 Oley ) 


~ Plannin 
v Installation 
V Pagination 
V Instruction 
V Followup 
W Wire service 
ELECTRONIC PUBLISHING 
CONSULTANTS 
P.O. Box | 
Newton, 1A 50208 
515079204702 











Mycro Tek 1100 Front End w/dual 10 
mb HD, (5) Newstouch II terminals, 
laser and line printer I/F, Class Ad, Sort- 
ing and Billing S/W, $10,000. 

BOB WEBER. (216) 831-0480. 

FAX. (216) 831-1628. 


PRESSES 


1974 Goss Community 3 unit press 
running in small weekly, circulation 
4,000, asking $95,000. Call John 
Newman (913) 362-8888. 


4 unit NewsKing. Good condition. 
Payoff bank note. Call Jim. (912) 
244-4471. 


Consolidated Stitcher +225 3 pockets 
with cover feeder 4th & 5th knife. 














4 Unit Goss Community w/folder and 
accessories. Late 70's. 


8 Unit Goss Community w/2 folders & 
accessories. Late 70's. 


8 Unit ATF 22-3/4”" x 35” w/ 
accessories including incinerator for 
pollution control. 


Contact Don Schneider 
(216) 725-4161 


CURRENT LISTINGS 
22” cutoff 

Goss Colorliner, 31 print couples (8 
footprints), double 160 page 
folder, 50” RTP’s, 1990 

Goss Metro, 10 units, 1 deck 

Goss Metro, 5 units, 3 decks 

Goss SSC folder, balloon 


22-3/4" cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 8 units, 3-color, 
Goss Urbanite, 5 units _ 
Goss Urbanite add-on units 
Goss Urbanite ‘1000’ series folder 
Goss SC, 8 units, 1973-83 
Goss Community, 4 units, 1975 
Goss SC folder 
M.A.N. UniMan 2/2, 4 units, 2 decks 





Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 
SSC, and Urbanite folders 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 


DON’T SELL YOUR PRESS 
Until You Contact 
Newman International Press Sales 





“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 





DOUBLE-WIDTH COMPONENTS 
4 M.A.N. 1983-84 160 page double 
3:2 folders 
2 Double 3:2 Goss Imperial folders 
with upper formers/angle bars. (S/N 
4017 & 4030) 
INLAND NEWSPAPER MACHINERY 


PORATION 
(913) 492-9050 fax (913) 492-6217 


GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parailel. 60 
HP Fincor motor and controller avail- 
able March Ist. 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


GOSS COMMUNITY 
REBUILT 





Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 





GOSS 
Goss Urbanite 4 units 
Goss Urbanite folders, roll stands 
Goss Suburban 1500 series unit 
Goss Community units, folders 
Harris V-25, 1978 
Harris folders, roll stands, balloon 

formers 
Goss S/C folder 
MISCELLANEOUS 

3 Cary Flying Pasters 
1 Guilmont 1/4 folder and trimmer 
1 ATF Imprinter 
1 Butler flying paster 


IPEC INCORPORATED 
97 Marquardt DriveWheeling, IL 60090 
(312)459-9700 Fax 459-9707 
GOSS COMMUNITY 
6-unit, SC folder, single web ribbon 
deck, motorized comps, motorized circ. 





reg. 

6-unit, SC folder, crosshead, double 
parallel, motorized comps, motorized 
Circ. reg. 

SC folders with tape delivery 

SC mono units - 30 available 


8-unit SSC 21-1/2” press, 1 4-high, 2 
2-highs, 2 SSC folders, ribbon deck, 
full motorization closed loop register 
systems, 2 tandem Martin splicers and 
decking, clutches 

MISCELLANEOUS 

2-Enkel tandem splicers 

2-Enkel single splicers, right angle turn 
bars with blowers 
Baldwin count-o-veyors, 108s, 104s 
4-custom built three-knife trimmers 
1-Maren Bailer system 

GOSS URBANITE 
4-floor units 
4-stacked units 
1-folder (includes all platforms) 

DEV 1400 HORIZON (HEATSET) 

2-4-highs 
2-ribbon decks 
2-folders, full motorization/closed loop 
register systems, vertical ovens, chill 
rollers. Can be seen running, warranty 
available. 
DEV 1400 HORIZON STACKED UNITS 

22-3/4" CUTOFF 
5-units available, all rebuilt, 
warranty 


full 


DEV Industries, Inc. 
Contact: Randy Coakly 
1 (800) 548-1641 
FAX (708) 860-7049 





PRESS AND MAILROOM 
INSTALLATIONS 


Hartcid Industries, Inc. 
5 Willow Street 
Moonachie, NJ 07074 


SERVING NEWSPAPERS & 
MANUFACTURERS NATIONWIDE 


Repair 
Rebuilding 


Maintenance 
Conversion 


(201) ss 


1-800-345-7383 
FAX (201) 933-1456 
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Goss Mk. V Headliner 6/u 22 3/4” x 54 
3/4” letterpress, 4 color decks, 1974. 
Sheridan inserters, bundlers also 
available. 


NewsKing 6/u 22 3/4” x 36 web w/ KJ6 
folder and 6 roll stands, 1977. 


Web Leader 3/u 22 3/4” x 36 web, 4 
roll stands, folder, Baldwin stacker, 


Call (508) 794-1787 or 
Fax (508) 686-7336 


Harris RBC2 folder (845), Available 
immediately, $65,000. ONE Atlanta 
(404) 458-9351 








GOSS 

7-Unit Community, SC folder, small 
daily - pristine condition 

3-Unit Community, 1967 oil, wkly. 
available now 

1-Unit Community, oil lub, weekly - 
excellent condition 

Add-on SSC Community 1978 

6-Unit 600 series Urbanite 

4-Unit 500 series Urbanite 

Add-on Urbanite units and folders 

5-Unit 1100 series Suburban 

2-Unit Signature with folder, 22-3/4" 

2-Unit Signature with folder, 23-9/16” 

HARRIS/COTTRELL 

7-Unit Harris V22 w/upper former, 
available now 

5-Unit Harris V-15A 1974/86 JF7 

3-Unit V-15 A 1967 w/JF7, good condi- 
tion and available now 

JF7 folders and add-on units 


KI 
8-Unit/2-folder News King, 1984 
w/KJ8A folders 
4-Unit News King, available now 
2-Unit News King, available now 
Add-on units, folders and upper formers 
MISCELLANEOUS 
Enkel splicer, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 


INLAND NEWSPAPER MACHINERY 
pring ab — 


(913) 492-9050 "a 1913) 492-6217 





HARRIS N-845 
Available now, 6 units, 2 RBC - 2 
folders, 2 autopasters, ribbon deck, 
imprinter, bay window, console and 
many extras. 
Bell Camp Incorporated 
(201) 492-8877 





- HARRIS M1000 PRESSES 

- URBANITE PRESS, 1000 SERIES, 
22-3/4" C/O, FLOOR & STACKED 
UNITS 

- METRO 2:1 FOLDER, 22-3/4” C/O 

- URBANITE & SU FOLDERS 

- CARY AUTOPASTERS 

- 150 HP MOTOR & CONTROLLER 

- ENKEL/AMAL SPLICERS 


STAR INTERNATIONAL CORP. 
TEL: (414) 377-9422 
FAX: (414) 377-3655 





NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 
REF: N115 - Harris V-15A, 8 units, 
Double Ender 
REF: N116 - Harris V-25, 8 units, 
d 


- Harris V-25, 9 units, 2 


REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upper former 

REF: N119 - V-15A Add on units, 
rebuilt, ductor style 

REF: N120 - V-25 Add on units, 
rebuilt or as is 

REF: N121 - Custom built 300, 3 Knife 

trimmer 

REF: N122 - Fairchild (NewsKing) 2 
units, 1 folder 

REF: N123 - Color King, 7 units, 1 


folder 
REF: N124 - Fairchild (Color King), 
heatset, 5 units. 


These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
9801 W. Higgins Rd/ Suite 320 
Rosemont, IL 60018 
Tel: (708) 823-6650 
FAX: (708) 823-5589 





EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





HELP WANTED 


HELP WANTED 





PRESSES 


PRESSES 


ACADEMIC 


_ADMINISTRATIVE 





MAN UNIMAN 4/2 - Double wide 22” 
cutoff, 6 units with color cylinders (2 Y 
units) 2:3:2 folder. Almost new 
sey ea 

Bell Camp Incorporated 
(201) 492-8877 


Press 22 3/4” 





GOSS 

— Community SC, 4 units, 1972 
— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
der, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 
— N-850-6 units, 1983, RBC-2 
— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 
KING 

— ColorKing-5 units, KJ-8; 1970 
— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


PRESS 
Make your old R.T.P.’s into new 
Tension panel upgraded to 
simplified system 
Paster panel upgraded to Goss digital 


fol- 





Northeast industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 


WEB OFFSET PRESSES 





8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

3 oral “es Il units as Add on, 
22-3/4" 

4 Units Harris V-25, JF-4 folder, 1/2, 
1/4 D.P. 


1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
series press, 22-3/4” by 36” double- 
width 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


rc gg _ 
Sanf 3277 
(407) 321- 3505 Sa (407) '330- 7556 


None so little enjoy them- 
selves, and are such bur- 
dens to themselves, as those 
who have nothing to do. 
Only the active have the 
true relish of life. 

William Jay 


SCANNING EQUIPMENT 


FOR SALE: Limited supply of Muirhead 
K660/661 High Speed Facsimile Scan- 
ners and Recorders. Used by newspap- 
ers throughout the world as one of the 
most reliable systems for reproducing 
high quality newspaper size negative, 
these systems are completely recondi- 
tioned. Complete refurbishing services 
are also available. Contact: 

Carl Wolff 

Dow Jones & Company, inc. 
PO Box 300 


Princeton, NJ 08543-5203 
Fax (609) 520-5203 











WANTED TO BUY 





Cutler-Hammer Web 
Master Control Circa 
1962 for 60 cycle operation 
For Goss Mark | Headliner 
FAX No. (914) 353-1086 
Telephone (914) 353-1122 





WANTED URGENTLY 


Community, Urbanite, Metro 
offset presses. Immediate cash 
decision. 


Printing Press Services Inc. 


U.S.A. 
(216) 441-1730 
Fax (216) 883-8724 


ENGLAND 
0772-797050 
FAX 0772-717611 


AUSTRALIA 
08 356 7883 
FAX 08 353 5493 





JOURNALISM PROFESSOR 
Assistant Professor (tenure track). 
Teach reporting at all levels and either 
history or law. Ideal candidate will have 
potential to teach in growing graduate 
program. Course load: three per semes- 
ter. Masters and journalism experience 
required, PhD preferred. First consider- 
ation to applications received by May 
15. Send letter, vita and references to 
Dr. Robert A. Bode, Search Chair, 
School of Communications, University 
of North Dakota, Grand Forks, ND 
58202. AA/EOP 


UNIVERSITY OF ALABAMA 
Master's program invites applicants 
who have demonstrated, or shown 
potential for, excellence in journalism. 
Assistantships. Write cepa | 
Department, Tuscaloosa, 
35487-0172 or call (205) 348- 4185. 








ADMINISTRATIVE 














HELP 
WANTED 


ACADEMIC 


Graduate assistantships for debate/ 
forensics, radio, TV labs, newspaper 
(rmanaging editor), classroom instruc- 
tion for basic courses in Speech, Mass 
communication. Must have undergra- 
duate degree in communication related 
area or other degree with professional 
experience. $5,000 stipend, fee waiv- 
er. Meet admission requirements. Send 
resume, official transcripts, three refer- 
ences: Chair, Departrnent of Communi- 
cation, Central Missouri State Universi- 
ty, Warrensburg, MO 64093 or call 
(816) 429-4840. Begin August 21, 
1990. Positions open until filled. AA/ 











CO-OP/MAJOR ACCOUNTS 
ACCOUNT EXECUTIVE 


We are looking for an experienced news- 
paper sales professional to help us 
implement a co-op advertising program, 
working directly with manufacturers 
and distributors, as well as with our 
retail staff members. Additional respon- 
sibilities will be to call on major retail- 
ers and advertising agencies. Some 
travel involved. Excellent oral and writ- 
ten communication skills. Must provide 
own vehicle. Salary + commission. 
Excellent benefits package plus 
expense account. 
Send resume to: 


The Washington Times 
3400 New York Ave., NE 
Washington, DC 20002 


EOE 


Daily newspaper in Zone 5 seeking 
General Manager. Candidate will be 
involved in all aspects of the business 
but should possess a strong sales and 
promotional background. A perfect 
opportunity for the right person to join 
our growing family operation. Please 
send cover letter, resume and salary 
requirements to Box 4626, Editor & 











SAINT 
COLLEGE 


Publisher. 
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JOURNALISM DEPARTMENT 
Applications are invited for a full-time teaching position in the 
Journalism Department at Saint Michael’s College, with the po- 
tential of immediate appointment to departmental chairperson. 
We are a four-year Catholic liberal arts and sciences college with 
1,700 undergraduates. There are four full-time and seven part- 
time departmental faculty working closely with 100 majors in 
modem print, broadcast and photojournalism laboratories. Fifty 
percent of majors are women. Earned doctorate preferred, but 
persons with substantial work completed toward the doctorate or 
a master’s combined with significant media experience, will be 
considered. Desired qualifications include an interdisciplinary 
approach to mass communication, effective interpersonal skills, 
college teaching and media experience, and interest in develop- 
ment of grants and outreach programs. Review of applications 
will begin as soon as possible and will continue until the position 
is filled. Will consider a January 1991 employment start. We en- 
courage applications from women and minorities. Nominations 
of candidates are welcome. Apply to the Personnel Office, Saint 
Michael’s College, Winooski Park, Colchester, VT 05439. 


An Equal Opportunity /Affirmative Action Employer 





Executive Director, California Chicano 
News Media Association. Seeking indi- 
vidual to lead organization of Latino 
news media professionals into a decade 
of the Latino journalist and into the 
21st century. 


Minimum qualifications: Bachelors 
degree in journalism, related field or 
related experience. Seeking administra- 
tive experience and ability to command 
budget and personnel. Salary and bene- 
fits negotiable. Send cover letter, 
including salary requirements, and 
resume by June 15 to California Chica- 
no News Media Association, School of 
Journalism, University of Southern Cali- 
fornia, Los Angeles, CA 90089-1695. 


GENERAL MANAGER 
Established weekly in Texas seeks 
general manager with strong sales back- 
ground. Experience on small daily or 
weekly necessary. Community involve- 
ment in this charming town. Combina- 
tion salary and bonus total $30,000. 
Send resume to Box 4625, Editor & 
Publisher. 


VICE PRESIDENT/ 
GENERAL MANAGER 








Progressive newspaper group is looking 
for a proven newspaper executive. High- 
ly desirable area, award-winning, very 
profitable newspaper. The individual we 
seek will have thorough knowledge of 
sales in marketing and have bottom line 
responsibility. Individual must possess 
strong people skills and ability to moti- 
vate and lead a management team. 
Base salary $40’s plus very lucrative 
incentive program and other benefits. 
Send resume and salary history to Box 
4630, Editor & Publisher. 





PUBLISHER/ 
GENERAL MANAGER 


We are a major media company 
launching a sophisticated new 
weekly publication in the finan- 
cial services field. We're looking 
for an energetic, savvy, exper- 
ienced publisher to plan and 
manage advertising, circulation, 
marketing and related start-up 
activities. Newspaper or trade 
magazine experience desirable, 
but financial services back- 
ground even more so. You will 
have P&L responsibility and work 
within a highly motivated, pro- 
gressive environment with plenty 
of professional support. We seek 
a proven manager with history of 
team play. New York City based; 
good salary with incentive. Write 
with resume, C/o: 


Box 4639, Editor & Publisher. 
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ADVERTISING 


ADVERTISING ACCOUNT EXECUTIVES 
needed. Come sell with America’s 
number one advertising sales team. 
Contact Earl Rush at the Orange County 
Register (714) 953-4982. 


ADVERTISING SALES MANAGER 








Needed for small mid-western daily. 
Booming community. Great opportunity 
for proven performer ready to move up 
or experienced manager. Must project - 
“Can-do-it” spirit. If you can make it 
happen, send resume and a cover letter. 
Write Box 4649, Editor & Publisher. 


EDITOR & PUBLISHER for May 5, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING SALES MANAGER 

Retail/Classified 
Results oriented individual with training 
and promotional management experi- 
ence to supervise staff of ten. Salary, 
commission, benefits. Send resume to 
Publisher, PO Box 616, Palisades Park, 
NJ 07650. 


ADVERTISING MANAGER 
Small five-day daily seeking person to 
provide “hands on” leadership. Will be 
heavily involved in sales, planning and 
training. Send resume to Publisher, 
Daily Times, Box 370, Rawlins, WY 
82301. 











Advertising Director 


The Times-News, a 22,000-seven day 
morning daily serving Southern Idaho, 
is looking for an advertising director to 
lead its 30-person advertising and 
customer service department. The posi- 
tion is open for the first time in ten 
years, due to a promotion of the current 
advertising director to a publisher 
position. 


Applicants should possess appropriate 
formal college education; extensive 
experience in newspaper advertising 
and marketing; a strong understanding 
of small business economics; an appre- 
ciation of the growth and business 
opportunities in smaller communities; 
and experience in negotiation of major 
regional and national advertising 
accounts. 


Top candidates will have demonstrated 
sales abilities; a commitment to adver- 
tising integrity and ethics; the ability to 
teach others through example; and the 
capability to run all aspects of a modern 
newspaper sales operation. Salary and 
bonus incentive based on experience 
and performance. 


The Times-News, one of 19 papers in 
the Howard Publications group, has 
been the group test site for a state-of- 
the-art advertising production and 
computer system. The paper is finishing 
a complete redesign and has recently 
revamped its TMC product into a strong, 
reader-driven vehicle. 


Twin Falls is a clean, safe Intermoun- 
tain city in South-central Idaho, close to 
abundant opportunities for outdoor 
recreation. The community consistently 
ranks in the bottom 10 percent nation- 
ally on cost-of-living surveys. 


Send resume and cover letter to 
Stephen Hartgen, Publisher, The 
Times-News, Box 548, Twin Falls, 
Idaho 83301. 


CLASSIFIED TELEPHONE 

SALES MANAGER 
One of America’s fastest growing subur- 
ban daily newspapers has an outstand- 
ing opportunity for an experienced 
telephone sales manager who knows 
how to lead a saies team to high levels 
of professional telemarketing and 
customer service. The ideal candidate 
must know how to create an enthusias- 
tic, goal-oriented atmosphere, and to 
build a strong telemarketing team. 
Experience in a competitive market is 
important. Atex experience helpful. 
Excellent salary, commission and bene- 
fits package. Located in major metro 
area in Zone 4. Send cover letter, 
resume, and salary history in confi- 
dence to: Box 4635, Editor & 
Publisher. 


RETAIL ADVERTISING MANAGER 
For 24,000 daily with 24,000 TMC in 
southwestern Ohio. Great opportunity in 
good area. Demonstrated leadership 
skills and marketing understanding 
required. Send resume to Robert W. 
Murphy, Publisher, Middletown Jour- 
nal, PO Box 490, Middletown, OH 
45042 











ADVERTISING 


ART/GRAPHICS 





CLASSIFIED TELEPHONE 
SALES MANAGER 


Major metropolitan newspaper has 
opening for an experienced Classified 
Telephone Sales Manager. Minimum of 
2 years management experience 
required. Experience on Atex and exper- 
ience in a competitive market a plus. 


Excellent salary, commission and bene- 
fits package. Send cover letter, resume, 
and salary history in confidence to: 


Box 4528, Editor & Publisher. 


EOE 


RETAIL ADVERTISING MANAGER 
Mid-sized New England daily seeks 
higly motivated, aggressive, sales- 
oriented, “shirt-sleeved” pro. Must 
possess a solid track record on selling 
and motivating others to sell. Must be 
well organized. Sales and management 
experience essential. Must be able to 
work with a developing management 
team in the advertising department. 
Excellent salary and fringe benefits 
package. Outstanding opportunity. 
Send resume and letter stating your 
current position and earnings to Box 
4631, Editor & Publisher. 


RETAIL ADVERTISING MANAGER 








Award winning aggressive paper in 
South Carolina has immediate opening 
for energetic retail manager with at 
least two years experience in newspaper 
management. This position is responsi- 
ble for eight outside salespeople, 
budgeting, forecasting, new products, 
incentives and positive customer rela- 
tions. Must be able to handle presenta- 
tions to local major accounts amd make 
routine calls with sales force. Previous 
experience in a competitive market a 
pilus. This person must also have the 
creativity to develop new products and 
be able to follow through with details 
and organization. We offer excellent 
salary, benefits, stock options and 
future growth opportunities with the 
McClatchey group of newspapers. Send 
resume with salary history to William 
Edinger, Advertising Director, The 
Herald, PO Box 11707, Rock Hill, SC 
29731. 


SALES MANAGER 





We're looking for an aggressive highly 
motivated individual to manage the 
sales department of our weekly consum- 
er newspaper in Northern Vermont. 
Candidates must have a minimum of 
five years managerial experience, must 
have experience with retail, promotion 
and free distribution products. Creativi- 
ty and the ability to motivate others is 
essential. This position offers a compe- 
titive compensation package. Send 
resume and cover letter to Box 138, 
Fairfax, VT 05454. 


ART/GRAPHICS 


Great opportunity for someone who 
wants to make the move to a challeng- 
ing job. A major Southwest newspaper 
is looking for someone with experience 
to fill a full-time position generating 
charts and informational graphics. 
Proficiency at design and Macintosh 
capabilities a must. Send samples and 
resume to: The Houston Post, Susan 
Barber, Editorial Art Director, PO Box 
4747, Houston, TX 77210-4747. 


News artist and designer with Macin- 
tosh and color experience to join editor- 
ial art department of growing AM daily 
serving North Carolina’s Research 
Triangle. Duties will focus on info- 
graphics, illustration and color. News- 
paper preparing for offset conversion 
send resume and clips to: Graphics 
Editor, Durham Morning Herald, 115 
Market St., Durham, NC 27702. 











EDITOR & PUBLISHER for May 5, 1990 





FEATURE PAGE DESIGNER 
The Anchorage Daily News is looking for 
an inventive feature section designer 
willing to push the boundaries of news- 
paper design. Candidates should have 
at least 3 years of publication design 
experience, and a proven ability to inte- 
grate typography, illustration and 
photography into compelling section 
front. We're looking for fresh ideas that 
sparkle. Our designers, who have won 
SND awards the past two years, work in 
collegial setting but they also have a lot 
of autonomy and management support. 
They work closely with our award- 
winning photo staff, and our color repro- 
duction Is top-notch. Applicants should 
send a portfolio, resume and letter to: 
Human Resources, Anchorage Daily 
a, Box 149001, Anchorage, AK 


The Anchorage Daily News is an equal 
opportunity employer. 


GRAPHIC ARTIST 

For staff that produces 48,000 AM, 
32,000 PM, 118,000 Sunday editions. 
We will provide state-of-the-art Macin- 
tosh equipment. We will expect profes- 
sional maps, charts, illustrations, and 
layouts, mostly Macintosh, but some 
freehand. We are running some color on 
letterpress, but we will increase our use 
of color with the addition of flexe units 
in the fall. Send resume, samples to 
Harry J. Deitz Jr., AME/Graphics, Read- 
ing Eagle Company, PO Box 582, Read- 
ing, PA 19603. 








CIRCULATION 
CIRCULATION SALES MANAGER 


A large newspaper group is seeking 
highly motivated individuals with a 
minimum of 5 years experience in 
Circulation Management at newspapers 
inthe 10,000 -30,000 range. The ideal 
candidate should be experienced in all 
areas of Circulation including sales, 
staff development, collections, TMC 
distribution, single copy sales and 
customer service. Opportunities are 
unlimited with our company if you 
possess the skills and desire to be 
successful. College degree with compe- 
titive market experience is a real plus. 
Send your resume and salary require- 
ments to: 


Box 4600, Editor & Publisher. 


CIRCULATION SALES MANAGER 
The News Journal, a 120,000 daily 
circulation Gannett newspaper, located 
in New Castle, DE, is offering a career 
opportunity for the right individual who 
can direct our circulation sales and 
marketing programs. Applicants must 
have at least 3 years experience. Send 
resume to B. Merrill, The News Journal, 
Box 15505, Wilmington, DE 19850. 








Circulation Manager 

Growing 7,000 6-day daily in progres- 
sive college city seeks manager to lead 
our efforts in the 90’s. Position has led 
to top management slots for previous 
managers in growing community group. 
Send resume, references and salary 
needs to: The Ruston Daily Leader, 208 
W. Park Ave., Ruston, LA 71270. 


HELP WANTED 





CIRCULATION 





Circulation Sales Manager 


A major metropolitan daily newspaper 
in the Midwest is seeking a highly moti- 
vated individual with a minimum of 3 
years experience in Circulation Manage- 
ment at newspapers. The candidate 
selected should possess experience in 
staff development, budgeting, custom- 
er services, and sound work experience 
in a union environment. Prefer college 
degree in Business or Marketing. We 
offer an excellent salary and an excep- 
tional benefits package. Send cover 
letter, resume and salary requirements 
to: Box 4645, Editor & Publisher. 


Home Delivery Sales Manager 





A major metropolitan daily newspaper 
in the Midwest is seeking a Home Deliv- 
ery Sales Manager with a minimum of 3 
years experience in all areas of Home 
Delivery including sales contests and 
incentives. College degree with market 
experience is a real plus. We offer an 
excellent salary and an exceptional 
benefits package. Send cover letter, 
resume and salary history to: Box 4646, 
Editor & Publisher. 


Metro Home Delivery Manager 
The Des Moines Register 





We are seeking an experienced, sales- 
oriented circulation manager who will 
be responsible for building penetration 
and enhancing customer service in our 
primary market - the greater Des Moines 
area (125,00 households). Home deliv- 
ered circulation is 67,000 daily (AM) 
ad 85,000 Sunday. You will lead a 
team of six zone managers and more 
than 30 district managers. This key 
senior-level position reports directly to 
circulation director. You will play an 
active role in setting direction for the 
entire department and will be called on 
to contribute your marketing expertise 
on a variety of interdepartmental 
initiatives. 


Qualifications include at least five years 
of significant circulation management 
experience with a record of strong 
results in sales, service, revenue/ 
expense management and staff deve- 
lopment. College degree or equivalent 
in experience. 


The Register is one of America’s 
outstanding newspapers. We offer an 
excellent compensation and benefit 
package and the opportunity for 
advancement within the Gannett 
Company, the nation’s largest newspap- 
er group. 


Des Moines is a high-quality Midwest- 
ern city offering many of the amenities 
of much larger communities. If you 
would like to be considered for this 
position, please send our resume and 
salary requirements to: 


Employee Relations Department 
The Des Moines Register 
PO Box 957 
Des Moines, 1A 50304 


Equal Employment Opportunity 
Affirmative Action 





Circulation Director opportunity open 
on 5,000 circulation daily evening 
paper in Belvidere, Illinois. We are in a 
vibrant growth market and need some- 
one with experience in daily draw, carri- 
er recruitment and training, customer 
service, motor routes -- circulation 
management. This is an excellent 
opportunity for a District Manager to 
move up and become part of a young 
aggressive management team that 
wants to grow! Please reply by letter to 
Steve Steinke, General Manager, Belvi- 
dere Daily Republican, 401 Whitney 
Bivd., Belvidere, Illinois 61008; giving 
education, experience, and references. 


SALES CREW LEADERS 


Nation’s leading newspaper marketing 
— seeks three Crew Managers for its 
hicago division. Guaranteed salary, 
medical and dental insurance, paid 
vacation time. Career Advancement 
opportunities. Contact Bill Kary at 
1(800)877-7176, or reply to: Sunset 
Crews, Inc. 33808 Groesbeck Rd., 
Fraser, MI 48026. 








Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 
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HELP WANTED 





CIRCULATION 


EDITORIAL 


EDITORIAL 


EDITORIAL 





VICE PRESIDENT, CIRCULATION 


Publisher of a weekly, national, 
consumer magazine seeks experienced 
individual to direct and manage its 
circulation function. The successful 
candidate must be an innovator and 
implementer with well-rounded circula- 
tion skills, including specific experi- 
ence with subscription driven maga- 
zines using telemarketing and creative 
circulation promotion plan. Strong 
people and management skills are also 
a must. If yuo are looking for a chal- 
lenge, and the lifestyle of California's 
rugged North Coast and pristine 
Redwood Empire appeals to you, please 
send your resume including salary 
history to: 


Vice President, Human Resources 
Ox 
Fortuna, CA 95540 


DATA PROCESSING 


SYSTEM ANALYST 

The Times-Picayune of New Orleans is 
seeking an Assistant System Analyst to 
work in our Systems Department. 
Experience with front end systems, 
typesetters and formatting required. 
This position involves a great deal of 
interaction with system users and hard- 
ware and software technica! staff. 
Submit resume with salary history to 
Personnel Dept., ATTN.: System Anal- 
yst; The Times-Picayune; 3800 Howard 
Ave.; New Orleans, LA 70140. An 
Equal Opportunity Employer M/F. 











EDITORIAL 


AGGRESSIVE self-starters needed for 
two reporting positions. Crisp writing 
essential. Zone 2 applicants only, 
please. Send resume and clips to David 
Cuzzolina, Aitoona Mirror, PO Box 
2008, Altoona, PA 16603. 








Aggressive reporter with general assign- 
ment abilities and special interest in 
education. Immediate opening. Prefer 
2-3 years experience. Will consider 
recent graduate. Send resume to Larry 
Aldridge, Managing Editor, The Knox- 
ville Journal, PO Box 59050, Knoxville, 
TN 37950. (615) 521-8149. 


Aggressive reporter wanted for award 
winning 60,000 daily newspaper in 
tune with its community. Clips, resume 
and salary history to Cliff Schechtman, 
Managing Editor, The Times Leader, 15 
N. Main St., Wilkes Barre, PA 18711. 


AN Al OPPORTUNITY 








The Orange County Register, is looking 
for experienced journalists who want to 
join the battle in one of America’s most 
competitive markets. 


We have openings in several areas -- but 
mostly we're interested in getting to 
know journalists who share our commit- 
ment to excellence and continuing 
innovation. 


Our editors will be in Mid-America 
during May; if you think the Southern 
California market is for you, then let's 
talk. 


Our shedule: 

May 14-15, Detroit. 
May 16-17, Chicago. 
May 17-18, Denver. 


If you’re interested in building a career 
at California’s third largest newspaper, 
send a cover letter to: 


Richard Cheverton 
Managing Editor/ 
Stratergy & Administration 
The Orange County Register 
‘0 Box 11626 
Santa Ana, CA 92711 





ASSISTANT METRO EDITOR 

The Morning News Tribune, a growing 
McClatchy newspaper in the hot 
Seattle-Tacoma market seeks decisive 
manager. Must know news, be an 
accomplished editor and have supervis- 
ory experience plus a record of profes- 
sional growth. Send resume, work 
samples to Norm Bell, ME, PO Box 
11000, Tacoma, WA 98411. 


ASSOCIATE EDITOR needed for month- 
ly transportation industry trade maga- 
zine. Job includes some travel and 
coverage of some technical subjects. 
Preferred candidates will have at least 
three years writing experience. Send 
resume and writing samples to Rick 
Anderson, PO Box 66010, Houston, 
Texas 77266. 


BANKING WRITEK 








Take the challenge. Hard-working, high 
energy experienced banking reporter 
needed to cover banking in Florida and 
the southeast. If you can crunch the 
numbers, understand the workings of 
the RTC and get the story behind the 
story, send your resume and clips to 
Business Editor, The Tampa Tribune, 
PO Box 191, Tampa, FL 33601. 


BASEBALL WRITER--IMMEDIATE 
OPENING for a strong writer to cover 
the Philadelphia Phillies for our 64,000 
daily and 72,000 Sunday. Must travel. 
Experience necessary. Good salary and 
benefits. Qualified applicants should 
send letter, resume and clips to Dick 
Dougherty, Sports Editor, Bucks County 
Courier Times, 8400 Route 13, Levit- 
town, PA 19057. 


BUSINESS REPORTER 

A growing 180,000 daily in booming 
Southern California is looking for an 
experienced reporter, top-flight writer to 
cover a wide-ranging beat. Send clips 
and resume to Andy McCue, Business 
Editor, The Press-Enterprise, PO Box 
792, Riverside, CA 92502. 


CITY STAFF 

City Hall reporter with minimum two 
years daily experience needed, must be 
able to write government stories that 
people want to read, carry heavy load on 
6-person city staff, cover politics with 
flair. Also need school reporter or gener- 
al assignment reporter. Daily experi- 
ence preferred. We’re a 20,000 PM ina 
city of 60,000. Zone 1, 2 preferred. 
Send resume, clips to Sue Simoneau, 
City Editor, Bristol Press, 99 Main St., 
Bristol, CT 06010. 


COPY EDITOR. The Southtown 
Economist, a growing Chicago suburban 
newspaper, is seeking an experienced 
copy editor with a minimum of two years 
daily newspaper copy desk experience. 
Strong — language skills 
needed. Send resume and clips to Bill 
Padjen, News Editor, Southtown 
Economist, 5959 S. Harlem Ave., 
Chicago, IL 60638. 


COPY EDITOR 

The Billings Gazette, Montana’s largest 
daily newspaper, seeks an experienced 
copy editor. The job demands strong 
editing, headline-writing and layout 
skills. The Gazette, a 54,000 AM daily 
is in the middle of a recreational para- 
dise for outdoors enthusiasts. Pagina- 
tion skiils a plus. 

















Submit application letter, references, 
samples of current work and salary 
history to: 


Human Resources Department 
Billings Gazette 
PO Box 36300 
Billings, MT 59107 


Resumes must be received no later than 
5:00 PM. Wednesday, May 23, 1990. 





CITY EDITOR 


The Meridian Star, an award-winning, 
25,000 circulation Sunbelt daily has an 
immediate opening for a city editor with 
the experience and ability to direct the 
news staff, make assignments and 
handle a heavy volume of local copy 
accurately, and quickly. Send resume, 
salary history and work samples to: 
Managing Editor, The Meridian Star, PO 
Box 1591, Meridian, MS 39301. Tele- 
phone (601) 693-1551. 


COPY EDITOR 





Experienced copy editors wanted. Appl- 
icants should have accurate copy edit- 
ing skills, with a flair for writing 
succinct, clear headlines. Layout and 
pagination experience desired. We offer 
an excellent salary (24-41K) and an 
excpetional benefits package. Please 
send resume and work samples to: 
Rosemary Kovacs, Night Managing 
Editor, The Plain Dealer, 1801 Superior 
Avenue, Cleveland, OH 44114. 


EDITORIAL WRITER 





The Roanoke Times & World-News, 
125,000 circulation all-day paper in 
southwestern Virginia, seeks a proven 
journalist to write editorials. Applicants 
should have a demonstrated ability to 
write logically, forcefully and in a way 
understandable to most readers. 


Candidates will be expected to recog- 
nize editorial ideas and help determine 
the paper’s editorial position. Also, this 
individual will be expected to contribute 
copy to the production of seven editorial 
pages a week. 


Send resume, at least 8 clips, and a 
short autobiography to: Alan Sorensen, 
Editorial Page Editor, Roanoke Times & 
World-News, PO Box 2491, Roanoke, 
VA 24010. An Equal Opportunity 
Employer. 





EDITOR needed by award-winning 
south central Wisconsin daily to lead 
and direct young and talented staff. 
We’re small but part of newly formed 
group with tremendous advancement 
potential. Necessary skills include good 
writing and editing skills, training and 
public relations skills, as well as photo- 
-_— skills and good judgment. 
ringe benefits package include excel- 
lent health insurance, and 401k plan. If 
you are interested in continuing the 
editorial excellence of our newspaper 
send resume, with references and clips 
to: Jim Bowers, Publisher, Daily Regis- 
ter, PO Box 470, Portage, WI 53901. 


EDITOR 
The South Florida Business Journal, an 
award-winning weekly business news- 
paper, seeks an editor to lead a team of 
ten reporters and researchers. Candi- 
dates should have management experi- 
ence as Editor or Managing Editor. As 
part of a larger operation, we can offer 
you good salary and benefits, and 
opportunities for continued advance- 
ment. Send cover letter and resume to: 
John Kirsch 
South Florida Business Journal 
7950 NW 53rd Street 


Suite 210 
Miami, FL 33166 
FEATURES EDITOR 








Indiana daily (circulation 23,000) is 
looking for a versatile journalist to join a 
four-person features department. 
Responsibilities will include reporting, 
writing, editing, layout and some admi- 
nistrative work. Love for language, 
snappy style and a sense of humor are 
essential. Send resume, clips and refer- 
ences to Mary Colurso, Features Editor, 
The Republic, 333 Second Street, 
Columbus, IN 47201. 





EDITOR 


The Peninsula Clarion in Kenai, Alaska 
is looking for a newsroom leader to take 
over our quality, progressive AM 
Monday through Friday newspaper. Will 
work with the General Manager. The 
successful candidate must be willing to 
take on a high community profile, be 
committed to the highest standards of 
community journalism in an oil/gas 
and fishing community. Candidate 
must be familiar with design and 
production and capable of producing a 
newsy community paper. We just 
changed to Macintosh publishing. Ten 
person staff, 5,000 circulation. Salary 
DOE, good benefits, good working 
conditions. No other daily newspaper 
has an active volcano only 50 miles 
from their front door. Send complete 
resume, references and introduction 
letter to: 


Wayne Dunworth 
Peninsula Clarion 
PO Box 5002 
Kenai, AK 99611 


FEATURES EDITOR 

31,000 AM Virginia University town 
daily seeks competent person to handle 
daily features section. Wil! supervise 
two writers. Must have strong page 
design, editing skills and be able to 
write. Contact Ken Mink, ME, Daily 
News Record, Harrisonburg, VA 22801. 
(703) 433-2702. 


Gwinnett Daily News, award-winning 
Atlanta-area suburban daily, is now 
taking applications for assistant news 
editor. Applicants must have at least 3 
years of solid daily experience, have a 
flair or design and layout and an eye for 
detail. Send resume samples of work to 
John Reetz, <tr Editor, Gwinnett 
Daily News, 200 Hampton Green, 
Duluth, Georgia 30136. 


Immediate opening. Managing Editor 
for community-minded afternoon daily 
newspaper. Good people skills and 
supervisory experience a must. Macin- 
tosh pagination experience a plus. Sala- 
ry DOE. Send clips, resume and refer- 
ences to: Tom Kurdy, Publisher, Colum- 
bia Basin Herald, PO Box 910, Moses 
Lake, WA 98837. 











Business 
Reporter/ 
Editor 


Attractive career opportunity 
for business journalist with 
five years of experience. You 
will be the primary writer and 
reporter covering the venture 
capital industry at our flagship 
monthly publication, The 
Venture Capital Journal. The 
successful candidate enjoys 
business reporting and has a 
thick clipbook to prove it. The 
writing must be informed, 
crisp and mature. The reward, 
besides a competitive salary, 
is an exciting career path 
within our suburban Boston- 
based growth company. 
Resume and clips to Steven 
Galante, Publications 
Director. 


4X VENTURE 
15.4 LESNONICS 


75 Second Ave. 
Suite 700 
Needham, MA 02194 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





Hard-nosed hard-news high-energy 
reporter for high-growth area needed to 
join veteran staff on three-times weekly, 
soon to be daily in Zone 8. There are 
plenty of good stories, and you'll be 
asked to lend a hand from time to time 
on the desk. We're growing with our 
city, and we offer good pay, benefits, 
and a good working environment. Send 
resume, Clips to: 

Box 4620, Editor & Publisher. 


LAYOUT EDITOR 
For fast-paced business daily. Individu- 
al with knowledge of page makeup and 
computer pagination. Daily or weekly 
experience necessary. Send salary 
requirement and resume to: 

BOX DDT-262 
485 Madison Avenue, 19th Fir. 
New York, NY 10022 
Equal opportunity employer 


Large, busy Oregon coast weekly seeks 
experienced reporter to be assistant to 
editor. Requires experience in editing, 
design and layout, editorial writing, 
good eye for news. Reporting and photo- 
graphy required in this position as part 
of a strong news team to cover growing 
county. $1,200 to 1,400/month, 
depending on experience. This in NOT 
entry-level position. Resume, clips to 
Leslie O’Donnell, News-Times, PO Box 
965, Newport, Oregon 97365. 


LIFESTYLES EDITOR, WRITER 
Zone 2 AM-PM looking for an editor and 
writer for expanding lifestyles section. 
Editor should be strong on page design 
and story generation; capable of urging 
a young staff on to new levels of excel- 
lence. Editor's job pays $660 per week. 
The writer must have a real flair for 
producing the stories that will be 
demanded by the editor we are seeking. 
Reporter’s salary can go as high as 
$590 per week. Send resumes, clips 
and page samples to Box 4638, 

Editor & Publisher. 


MANAGING EDITOR — WVI Journal 














World Vision International, a Christian 
humanitarian organization, is seeking a 
Managing Editor for their WVI Journal 
and TOGETHER a quarterly record of 
ideas and experiences contributed by 
professions who plan and manage 
Christian ministry among the poor of the 
Two-Thirds World. Major responsibili- 
ties include writing and editing for 
publication, participating in planning, 
screening manuscripts and managing 
editorial and production schedules. 
Candidates will interview key authori- 
ties, Chiristian development and travel 
six to eight weeks per year. They must 
possess a Bachelor’s degree in English, 
history, journalism or similar field, have 
a year’s experience in editing, publish- 
ing a production and a demonstrated 
interest and/or experience in Third- 
World areas. Proficiency in PC-based 
word processing programs, ability to 
work in team setting and under deadline 
pressures are required. Foreign 
language fluency is desirable. 


Please send resumes to: 


Sandra Sereg, Employment Department 
World Vision International 
919 West Huntington Drive 
— Stop 750 
Monrovia, CA 91016 
(818) 301-7784 — EOE 





National boating newspaper seeks 
reporter for key beat. Candidate should 
have a strong background in news 
gathering, solid writing skills, and apti- 
tude for tailoring stories to our audi- 
ence, and boating experience or the 
readiness to take a crash course in 
marine issues and recreational boating. 
Competitive salary. Send resume to 
Soundings, Pratt Street, Essex, CT 
06246, Attn: Marge Cecchini. 





MANAGING EDITOR 


Growing 7,500 circulation of Bucks 
County, PA’s oldest community twice- 
weekly is looking for an experienced 
editor to manage its news operation and 
to oversee the news content of this 
exciting family owned, four-generation 
newspaper. 


Solid writing, editing, and layout skills 
will be utilized daily. Self-starters, own- 
initiative types with high energy levels 
need only apply. Strong leadership 
skills to direct and develop young staff 
of this 100% local news product a defi- 
nate requirement. 


We are searching for someone who will 
enjoy settling permanently into an excit- 
ing and growing Bucks County region 
who is not afraid to challenge and scoop 
the larger local daily newspapers. 


Minimum 5-10 years editor- 
apprenticing required. Excellent salary 
and benefits package will be provided. 
Send cover letter, resume, references 
and clips to: 


Charles (Ty) Meredith, IV 
The Free Press 

PO Box 100 
Quakertown, PA 18951 


Prompt reply promised. Equal 
Opportunity Employment; M/F 





MANAGING EDITOR 


Unique opportunity to fill the Number 
One newsroom position at The Daily 
News, Batavia, NY. We’re looking for a 
good newsperson to coach, lead and 
inspire the news staff of this growing 
17,000 circulation newspaper. If you 
want to help lead a good daily newspap- 
er to greatness, we want to hear from 
you. Batavia offers a quality of life with 
excellent schools, tremendous recrea- 
tion opportunities and close proximity 
to a number of metropolitan areas. The 
Daily News offers competitive salary, 
MBO, and 401 (k) plan. Send your 
resume with cover letter and salary 
requirements to: Gloria J. Stonecipher, 
General Manager, The Daily News, PO 
Box 870, Batavia, NY 14021. 


Nation's largest producer of business 
publications seeking full-time journal- 
ist to cover thriving decorative acces- 
sory segment for weekly publication and 
six-times a year specialty supplement. 
Opportunities for career advancement 
with this North Carolina-based Cahners 
division. Minimum of three years’ daily 
newspaper experience reququired. 
Interest in business journalism and 
experience to merchandising and home 
furnishings fashion helpful. Send 
resume to Decorative Accessory Repor- 
ter, PO Box 1754, High Point, NC 
27261. 





NEWS EDITOR 
(Copy Editors) 


Our two top desk editors left for a metro 
and our pagination system is arriving 
later this month. We're a PM 
(45,000-plus) and Sunday (90,000) 
JOA paper in south-central PA. We're 
two hours from DC and Philly, an hour 
from Baltimore and the Chesapeake, 
and just 25 minutes from Harrisburg, 
the state capital. 


We need a news editor who can lead a 
12-member desk through pagination 
and an impending redesign. Process, 
mechanical and Mac skills a plus. 
Salary to $32,000, plus management 
benefits. 


And we’re expanding the desk to handle 
the pagination. We're looking for 2-3 
copy editors who realize that pagina- 
tion and color are in their future, as well 
as ours. Experience is NOT required, 
but top minimum exceeds $27,500. 


Send resume, cover letter and work 
samples to: Nelson Lampe, Editor, The 
York Dispatch/York Sunday News, PO 
Box 2807, York, PA 17405. An equal 
opportunity employer. 


NEWS EDITOR 





The national-award-winning Jackson 
Hole Guide weekly newspaper needs a 
news editor to help direct an energetic, 
ambitious reporting staff. Some report- 
ing duties included. Are you interested 
in shaping a dynamite product in a 
beautiful location? Clips and resume to 
David Stump, Box 648, Jackson, WY 
83001. 





MAGAZINE STAFF WRITER 


CompuServe, a world leader in electron- 
ic information services, seeks a senior 
staff writer for its monthly 550,000 
controlled-circulation, non-technical, 
customer support magazine. Job 
requires ability to handle major features 
while helping direct free-lance writers 
and other staffers. If you have three or 
more years of solid magazine and/or 
newspaper writing and editing experi- 
ence, are a snappy writer with a good 
sense of humor and possess a keen 
interest in computers/information 
services, send resume, clips and salary 
history to Human Resources-CJ, 
Compuserve, 5000 Arlington Centre 
Bivd., Columbus, OH 43220. 





NEWS EDITOR 


We are a 100,000-plus circulation east 
coast daily and Sunday dedicated to 
quality in a competitive market. We are 
the dominant paper in our part of the 
world and we're looking for a news 
editor to help us maintain that domi- 
nance. If you’re an experienced supervi- 
sor with good graphic instincts and, 
most important, a passion for newspap- 
ering, then you might be the person to 
take over our copy desk. We’re looking 
for somebody who understands the 
imperative to make tomorrows news- 
paper better than todays. Letters, and 
resume to Box 4650, Editor & 
Publisher. 
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NEWS EDITOR - Gutsy, award-winning 
small Zone 2 daily seeks editor with 
first-class rewrite, copy-editing and 
people skills. Clips, resume to Box 
4642, Editor & Publisher. 


Senior 





News editor for small California daily. 
We're a growing paper in a growing, 
professional community. Our staff has 
doubled in three years, our new plant is 
five months old and we paginate on a 
Macintosh system. We value well- 
written local news and excellent design. 
Interested? Letter, resume, clips to 
Jamie Hurly, ME, The Daily Indepen- 
dent, PO Box 7, Ridgecrest, CA 93555. 
(619) 375-4481. Zone 7-8-9 applic- 
ants only, please. 





Page Designer/Copy Editor 
Immediate opening for a strong page 
designer and copy editor on a Features 
desk which prides itself on teamwork 
and excellence in producing lively 
Style, Travel, Food, Fashion and Calen- 
dar sections for The Houston Post. Must 
excel in page layout (color section fronts 
and inside pages), possess strong copy- 
editing aiid Headtine-writing skills, pay 
close attention to detail, have 3-5 years 
daily newspaper experience. Send 
resume, samples of color and b&w 
layouts, headlines, editing, including 
section fronts and inside pages, along 
with three professional references and 
cover letter stating how your abilities fit 
our needs, and date of your availability 
to: Lori Schaeffer, Chief, Features 
Design & Editing Desk, The Houston 
Post, Houston, Texas 77210-4747. 


REPORTER 





Northern New England’s largest news- 
paper operation located in the beautiful 
seacoast city of Portland, ME, circula- 
tion: 85,000 daily, 140,000 Sunday, 
is searching for an experienced reporter 
to cover southern York County and coas- 
tal New Hampshire area. Applicants 
must have a college degree, well- 
developed writing skills, a minimum of 
one year of full-time staff reporting 
experience on a daily newspaper, the 
ability to operate a 35mm camera and 
provide own transportation. This posi- 
tion involves some night and weekend 
work. 


This full-time position offers excellent 
pay and company paid benefits. 


Qualified applicants should submit a 
letter on interest, complete resume and 
sample clips to: THE PORTLAND 
NEWSPAPERS, ATTN: Personnel 
Department, PO Box 1460, Portland, 
ME 04104. 


EOE 


Business Writer 


Boston, MA 02199. 





PC Week - a leading computer industry publication noted 
for its editorial excellence, is seeking an experienced Busi- 
ness Writer to cover and report on the dynamic computer 
industry. The successful candidate will have sharp writing, 
interviewing and research skills to help us cover strategic is- 
sues in the microcomputer industry. To qualify, you must 
have 4-5 years of experience on a daily newspaper, prefera- 
bly with exposure to business reporting assignments. A 
journalism degree would be helpful. 


PC Week is published by Ziff-Davis, one of the 

world’s most successful technical publishing compa- 
nies. Please send your resume to: Susan Mlele Stctt, 
Ziff-Davis Publishing Company, 800 Boylston Street, 


PUBLISHING 


ZIFF-DAVIS 


Z 





eee 
A 
ae 
51 








HELP WANTED 
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HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


FREELANCE 


PRODUCTION/TECH 





REPORTERS 


Aggressive reporter needed by ang 
daily in the competitive Washington, D 
metro area. Must have at least two years 
professional experience. We are 
demanding, but offer good experience 
for reporters on the way up. Send clips 
and resume to Diane Hartson, Manag- 
ng Editor, Journal Messenger, PO Draw 
431, Manassas, VA 22110, or call 
(703) 368-3101. 





REPORTER: Take advantage of a great 
news town at the Odessa American, a 
Pulitzer Prize-winning daily with a 
statewide reputation for aggressive and 
sometimes irreverant reporting of West 
Texas. Send resume and clips to City 
Editor Kristi Glissmeyer, Odessa Ameri- 
can, PO Box 2952, Odessa, TX 79760. 





Reporter with minimum two-years 
experience preferably in Southwest, 
sought for award-winning daily in pleas- 
ant community. Resumes to Curtis 
Wynne, Carlsbad Current-Argus, PO Box 
1629, Carlsbad, New Mexico 88220. 


Shoebox Greetings (a tiny little division 
of Hallmark) is looking for humor 
writers. You'll find a challenging career 
in creating innovative greeting cards 
that represent a fresh alternative to 
traditional humor cards. Shoebox offers 
a competitive salary, a stimulating crea- 
tive evironment and one of the finest 
benefit programs available. Just write 
10 (ten) humorous greeting card ideas 
on a single sheet of paper and send 
them along with your resume and 
S.A.S.E. to: 





Recruitment Editor 
Shoebox Greetings 
Mail Drop #20 
Hallmark Cards, Inc. 
Post Office Box 419580 
Kansas City, MO 64141-65480 


SPORTS COPY EDITOR/WRITER 
16,000-circulation AM daily seeks 
sports copy editor/writer. You won't get 
rich here money-wise, but you will in 
terms of experience and clips. If you’re 
interested in joining the staff of our 
award-winning newspaper, send cover 
letter, resume and clips to: Betty Szud- 
lo, Medina County Gazette, 885 W. 
Liberty St., Medina, OH 44256. 


SPORTS EDITOR: Two community 
weeklies seeking sports editor. We take 
a feature approach to a wide variety of 
sporting activities, not just men’s varie- 
ty sports. Photography skills helpful. 
Send resume, clips to Rancho News, 
Box 237, Temecula, CA 92390. 


SPORTS WRITER/PHOTOGRAPHER: 
with some general assignment and 
feature coverage on growing Oregon 
coast weekly. Experience in sports writ- 
ing required $1,000 to $1,200, 
depending on experience. This is NOT 
entry-level position. Clips, resume to 
Leslie O’Donnell, News-Times, PO Box 
965, Newport, Oregon 97365. 


SPORTS WRITERS 
Experienced writer with proven feature 
writing talents will replace our loss to a 
major metro and be a key member of 
staff covering local events in an area 
known for prep and Big Ten sports as 
well as golf, hunting, fishing and 
NASCAR and Indy car racing. We are a 
quality-oriented, 40,000-circulation 
daily a half-hour from both Michigan 
State and Michigan and between \ *shi- 
gan International Speedway and Jack- 
son Harness Raceway. Resume, clips 
and references by May 16 to Dennis 
Tanner, Sports Editor, Jackson Citizen 
Patriot, 214 S. Jackson, Jackson, MI 
49204 














An equal opportunity employer. 
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Sports Writer. Only all-day paper in IIli- 
nois, 95,000 circulation, seeks exper- 
ienced reporter to cover NCAA Division | 
sports plus golf (local and some PGA/ 
LPGA) and other sports as they happen. 
Two years minimum experience. Send 
clips showing punchy writing, insight, 
digging, diversity. Women and minori- 
ties especially encouraged. We are 
employee-owned. Write, don’t call: Paul 
King, Sports Editor, Journal Star, 1 
News Plaza, Peoria, IL 61643. 


The Vero Beach Press-Journal, where 
local news reigns, needs a business 
writer. Our requirements are: at least 
four years newspaper experience; a 
thorough knowledge of business terms, 
reports and operations; an ability to 
write compelling stories the average 
reader can understand; a desire to 
compete and win. We offer good pay 
and benefits, a friendly and profession- 
al working environment, and sand and 
sunshine. The Press-Journal is a fast- 
growing, AM daily on Florida's Atlantic 
Coast. Send resume, clips and refer- 
ences to Byron Gray, c/o Vero Beach 
Press-Journal, PO Box 1268, Vero 
Beach, Florida 32961-1268. 


WE’RE EXPANDING 








City reporter and Lifestyle writer wanted 
by West Texas AM daily which has 
expanded staff. 1-3 years experience on 
both with some copy desk experience a 
must for Lifestyle post. Resume, refer- 
ences, samples of work to: Jim Serva- 
tius, een or teak 201 E. Illi- 
nois, Midland, TX 79701. 


WE’RE REASONABLY GOOD but want 
to get better. We need a hands-on news- 
room manager to lead our 13 member 
news staff. We’re a 15,000 circulation 
PM daily in the heart of Cajun country. 
Apply to Will Chapman, Publisher, The 
Daily Iberian, PO Box 9290, New 
Iberia, LA 70562. 


FREELANCE 


EARN $500 
REPORTERS/EDITORS can earn $500 
for each article of 750-900 words 
published by FineLine, the Newsletter 
on Journalism Ethics. If you’ve faced a 
difficult ethical dilemma in your career, 
send it to FineLine. 

For information, 1-800-736-0897. 


MARKETING 
SALES DEVELOPMENT MANAGER 

















The Baltimore Sun is seeking an indivi- 
dual to develop advertising sales 
presentations and sales materials, as 
well as participate in trade shows. The 
candidate selected will train and super- 
vise a staff of four professional research 
analysts. 


The person selected will have know- 
ledge of advertising and be able to 
evaluate media schedules and buys, 
and have a strong understanding of 
market research and the marketing 
process in order to develop strong 
strategic sales approaches and present 
market research findings. The position 
requires an incumbent who has previ- 
ous relevant management experience, 3 
to 5 years in sales and 3 to 5 years in 
the marketing research field, a working 
knowledge of PCs and Lotus, and strong 
written and oral presentation skills. 
MBA with a major in marketing is a 
plus. 


interested applicants should send a 
resume to: 


Sonja K. Hunn 
Employee Relations Administrator 
The Baltimore Sun 
PO Box 1377 
Baltimore, MD 21278 


FREELANCERS 
The Journal of Commerce seeks break- 
ing legislative news from all state capi- 
tals. Property/casualty insurance 
concentration. Features/profiles also 
considered. FAX letter and samples to: 
Insurance Editor, (212) 208-0260. 





Work is the curse of 
the drinking classes 
Oscar Wilde 


MARKETING 


San Diego, CA manufacturer of news- 
paper printing plates has an opening for 
Senior Marketing Administrator. 
Qualified applicants will have a Bache- 
lor’s Degree in Marketing or Business 
Administration or equivalent, plus 5 
years’ related experience. Excellent 
salary and benefits package! Send 
resume with salary history to: 

NAPP SYSTEMS 

360 S. Pacific St. 

San Marcos, CA 92069 








ADVERTISING PRODUCTION 
SUPERVISOR 


We are seeking a working supervisor to 
oversee daily ad production, copy input- 
ting, ad composition, color cutting, and 
paper dummying operations. Will assist 
in staffing, scheduling work flow and 
developing team plans. We need a 
person knowledgeable in production 
methods who is committed to top-notch 
quality work and professioal manage- 
ment techniques. Knowledge of Dewar 
Discovery ad composition computer 
system (or similar equipment) is benefi- 
cial. This is a challenging position in a 

rowing newspaper, circ. 45,000 daily, 
88,000 Sunday. Send resume, refer- 
ences and cover letter to Terri Kuhle, 
Herald & Review, PO Box 311, Decatur, 
IL 62525. EOE/M/F. 








Classified Advertising 
Editor & Publisher 
11 West 19th St. 
New York, NY 10011 
(212) 675-4380 














ARKETIN 


NEWS INK 





Northern New Jersey 





division. 


At SunChemical, 


your Skills will make news 


SunChemical, a prestigious and rapidly expanding 
industry leader, has an immediate nee 
energetic, knowledgeable Marketing Manager to 
oversee a variety of key functions in our News Ink 


for an 





In this highly visible role, you will develop the 
national marketing and sales strategies, determine 
and establish local and national markets by product 
lines, and oversee all promotional and advertising 
activities. You will be responsible for maintaining 
——_ communications with manufacturing, 
technical and line management as well. 


To meet these challenges, you must possess a 
minimum of 5-8 years’ of related experience along 
with a B.S. in Business Administration or 
Marketing. Top So ene page interpersonal, and 
communication skills are also essential. 


In return for your dedication, we offer a very 
competitive salary, generous comprehensive 
benefits, and a supportive working environment 
where you’ll have many opportunities for 
advancement. For immediate consideration, please 
send your resume, including salary expectation, in 
total confidence to: L. SCHILIRO, Sun Chemical 
Corporation, 111 Presidential Boulevard, Suite 141, 
Bala Cynwyd, PA 19129. An Equal Opportunity 
Employer M/F/H/V. 


SunChemical 
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POSITIONS WANTED 





PRODUCTION/TECH 


ADMINISTRATIVE 


ART/GRAPHICS 


EDITORIAL 





SCANNER OPERATOR 


SCITEX ROYAL ZENITH newspaper site 
needs operator immediately. Newspap- 
er named one of 14 best in country by 
News oe gy Editors Association! 
Minimum of 1 year Royal Zenith or 
other scanning helpful. Send resume 
and letter of application to Personnel 
Dept., Messenger-inquirer, Box 1480, 
Owensboro, KY 42302. EOE. 1-(800) 
633-2008. 


POSITIONS 
WANTED 


ADMINISTRATIVE 


President/General Manager with proven 
track record in all phases of the news- 
paper profession seeks permanent posi- 
tion with chain/independent newspap- 
er. Over 20 years as a CEO, bilinguai 
(Spanish) with expertise in managing/ 
leading a multicultural staff. Prefer 
Zones 3 and 4 but would consider a 
suitable position in other Sun Belt 


areas. 
Box 4640, Editor & Publisher. 











TOP PRODUCER/TROUBLE SHOOTER 


Experienced Publisher 
Sales/Marketing Manager 
Entrepreneur Available. 


Offering over 20 years sales manage- 
ment and training experience. Last 
eight years as a newspaper publisher 
with TMC package to over 50,000 
homes in Pacific Northwest. If you need 
Producers, Increases Revenues, & New 
Accounts; Call or Write: (206) 
491-1439; F.J. HAELLE, PO Box 
5088, Lacey, WA 98503. Will relocate 
for right offer. 


Newspaper award-winning art director, 
designer, illustrator ends sabbatical. 
Prefers spot in or within 1 1/2 hours 
New York City. 

Box 4643, Editor & Publisher. 


CIRCULATION 


TELEMARKETING MANAGER. 

15 years experience in managing 
subscription sales by phone and crews. 
Can be part of existing operation or 
implement start-ups situations both in- 
house and remote. Experienced in 
establishing turn-key operations. Box 
4617, Editor & Publisher. 








ART/GRAPHICS 


Illustrator: color; black & white; editor- 
ial; political; conceptual; dynamic with 
typography; fast. 

Box 4644, Editor & Publisher. 











Send E&P BOX REPLIES 
to: 
Editor & Publisher 
Classified Ad Dept. 
11 West 19th St. 
New York, NY 10011 
(Please clearly indicate the 
box no. you are responding to.) 








) HSORRYH ¢ 


While servicing our equipment, (the service peo- 
ple call it “upgrading”) somehow, some classified 


ad data was lost. 


We believe that our staff has done yeoman work in 
reconstructing this vital classified ad section. 


However, you may find (even probably will find) 
duplicate ads. If so, please bear with us. (It could 


happen to you!) 


We do not believe we have omitted any ads that 
should have run. lf you, as an advertiser, note an 
omission, we shall appreciate hearing from you. 
As chagrinned as you may be about any omission, 
please do not castigate the staffers - they already 
feel bad enough about this. 


Do bear with us, and we shall appreciate it. And we 
promise to do all possible to have a correct service 


section. 


Steven A. Townsley 
Advtg Manager 


Editor & Publisher 
11 West 19 Street 
New York, N.Y. 10011 
212 675-4380 
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DATA PROCESSING 


DATA PROCESSING PROFESSIONAL 
Seeking career opportunity in Data 
Processing, Production, or Financial 
Department. Knowledgeable of most 
areas of newspapers and anxious to util- 
ize my skills, experience and back- 
ground. Offer several years of manage- 
ment and a strong technical back- 
ground on wide variety of computers 
and software. Qualifications include 17 
years in Data Processing, 12 years of 
newspaper experience and 8 years in 
management. Extensive experience on 
Sil systems, Collier-Jackson software, 
PC's and all areas of accounting and 
finance. For more information please 
contact: Jim Clement (512) 643-9078. 





EDITORIAL 


Business reporter seeks spot on daily or 
trade journal in southern CA. Call Dean 
at (818) 985-9302. Leave message. 


EDITORIAL WRITER strong in environ- 
ment, international affairs, politics. 
Seeks position with medium-size to 
large newspaper with commitment to 
pursuit of excellence. Solid credentials, 
background. Box 4647, Editor & 
Publisher. 











COLUMNIST with special appeal to 
working class people will make former 
readers subscribe again. | work the 
streets looking for those anonymous 
people whose everyday struggles would 
never make it into print if it weren't for 
me. The extra dimension | would give 
your paper will be obvious once you read 
the columns I’ve produced. Very simply, 
readers relate to the people | write 
about. Reply to Box 4576, Editor & 
Publisher. 





Financial Editor at major international 
news organization based in Paris wishes 
to return to the U.S. after four years in 
Europe. Seeks position as business 
writer or editorial writer at major metro 
daily or news magazine. 

Box 4634, Editor & Publisher. 





I'd rather be there than Philadelphia. 
Features, arts/entertainment writer with 
interesting perspectives, lapidary prose, 
looking for niche in Zones 5-9. (215) 
923-9994. 


Prize-winning editorial writer/ 





‘columnist/editorial page editor. Creates 


lively pages with maximum input- 
involvement of readership. Box 4641, 
Editor & Publisher. 


REPORTER with wire-service experi- 
ence seeks job on midsize daily. Excel- 
lent writer. Energetic, versatile. Call 
Paul at (518) 785-3192. 


Reward! Entry level reporter seeks pos. 
on New England daily. 1 month free 
labor to ensure satisfaction. Internship 
possible. Ex. Ref. Bob Ettinger (203) 
236-2718. 


SPORTS WRITER, 20 years experience, 
laid off after 6 years by paper gone 
weekly, needs job as writer, deskman. 
Jeff Green, (305) 987-6643. 


Successful Sales/Promotion Profession- 
al, Gannett trained. Past three years 
operating own marketing company. 
Seeks progressive corporate culture to 
excel. Call (407) 336-0629. 


Talented writer/editor with 11 years of 
sports experience on California daily. 
Quake refugee now residing in North- 
west. Will relocate. (206) 822-1390. 


WEEKLIES are my business - Retired 
editor/owner will manage, problem- 
solve, vacation-sit your publication. 
Result-oriented professiona!. Pat (415) 
388-4866. 


PRODUCTION/TECH 


DISCOVERY OPERATOR with supervis- 
ory experience in ad production seeks 
position with 50,000+ daily. Prefer 
Zone 5 or 9. Box 4633, Editor & 
Publisher. 


Seasoned production professional in all 
aspects of production operations with 
degree. (602) 776-8405. 


PHOTOGRAPHY 


Experienced photojournalist seeks staff 
position. Subjects include music, art, 
environment. Josh Berlow, PO Box 
11442, Washington, DC 20008-0642. 
(202) 966-8770. 


Freelance b/w spot illustrations by SND 
award winner. For info, samples cail 
(213) 222-4871. 


Photographer with 2 years daily news- 
paper experience seeks staff position 
with 30,000 + circulation, anywhere in 
the USA. 

Call Deirdre at (914) 895-3698. 












































E&P Employment Zone Chart 
Use zone number to indicate location 
without specific identification 
































SHOP TALK AT THIRTY 








By Pamela Newkirk 


As dozens of news photographers 
swarmed around a group of emaciated 
children in Soweto recently, a black 
South African woman shook her head 
in disgust. 

She said the media keep taking pic- 
tures of the poverty — the often- 
times sick, barefooted children and 
the tiny, crude shacks without power 
or running water — but nothing 
changes. 

After 10 days in that embattled 
republic, days marked by Nelson 
Mandela’s release from prison, it 
occurred to me that those images are 
rarely seen in the U.S. 

For in recent years, most of the 
reporting from South Africa has not 
focused on the human suffering and 
the daily, courageous struggle for lib- 
eration waged by the masses of South 
Africans. 





Images rarely seen in the United States 


relatively high standard of living, can 
no longer afford the nightlife. Young 
whites, unable to visualize a future 
there, speak of leaving. 

Some whites in South Africa have 
called sanctions “evil”: but say that 
something must be done to appease 
those who impose them. 

It is not apartheid that many whites 
have problems with, but rather the 
international community’s response 
to it. 

In the black townships, the masses 
of blacks, who U.S. opponents of 
sanctions have long claimed are nega- 
tively impacted by sanctions, con- 
tinue to press for them, saying that 
while sanctions hurt, apartheid kills. 

If this story had been widely told, 
the impassioned debate over the 
effectiveness of sanctions would have 
been short-lived, made irrelevant by 
the evidence. 

It is only recently that White House 





In telling the story, the U.S. media, ever race- 
conscious, must try to look beyond color to get at the 
underlying principles of the struggle. 





Many of the stories have not even 
been about apartheid. 

In the U.S. media, daily life in the 
military-occupied townships — 
where millions are crammed into 
shanties in the shadow of immense 
wealth and opulence — has, until 
recently, been overshadowed by 
long-winded analysis on the impact of 
economic sanctions. 

This is true despite the fact that in 
South Africa there is little debate 
over their effectiveness. Most whites 
readily admit that sanctions, by hit- 
ting them in the pocketbooks, have 
forced them to look at options to apar- 
theid. 

In South Africa, the effects of sanc- 
tions and cultural isolation on the 
republic’s white population is imme- 
diately obvious. Foreign visitors are 
offered discounts on practically 
everything, from drugstore items to 
jewelrey, as businesses struggle to 
survive. 

Trendy restaurants and nightclubs 
aimed at tourists go unpatronized. 
With the high unemployment rate, 
many white South Africans, despite a 





(Newkirk is a reporter for the New 
York Post.) 








officials reluctantly conceded that 
sanctions have played a positive role. 
The concession ended the raging 
debate in the press. 

However, the story of apartheid 
continues, as does the need for objec- 
tive, analytical and, at times, compas- 
sionate reporting. 

As the media lead the public into a 
sober discussion of how one-man, 
one-vote — better known as 
democracy — will affect the white 
minority, it must also show the public 
the impact that legalized oppression 
has had on the majority. 

In telling the story, the U.S. media, 
ever race-conscious, must try to look 
beyond color to get at the underlying 
principles of the struggle. The 
dramatic quest for democracy in that 
republic cannot be boiled down 
simply to white-minority rule versus 
black-majority rule, as race has 
tended to cloud the issue with preju- 
dices and sensationalism. 

The struggle, as in Eastern Europe, 
is for democracy and basic human 
rights. 

So while the media focus on the 
violence, white fear, and sanctions, 
which are all byproducts of apartheid, 
they must also devote attention to 





apartheid. 

As developments unfold there, the 
daily human dramas need not be for- 
saken in our coverage. Life in South 
Africa is radically different for 
whites, blacks, Asians and so-called 
coloreds. Each segment has a stake in 
South Africa’s future. Their voices 
must be heard above the sounds of 
gunfire and officialdom. 

The arresting eyes of poverty —the 
diseased, malnourished children of 
war, their eyes mirroring horror and 
hope — should have a place in our 
news pages. 

The media have changed the world 
by bringing the world snapshots of 
war, famine and oppression. The 
U.S. civil rights movement was pro- 
pelled by stark images of injustice. 

At home and abroad, it is the 
human element that captivates and 
moves us to the light. 


Reuters will train 
Eastern journalists 


Reuters is offering East European 
journalists an opportunity to study 
business and international news writ- 
ing in a series of training programs 
scheduled to start in London later this 
year. 

The programs will complement the 
work of the Reuter Foundation, 
which offers fellowships to journalists 
from developing countries to study at 
Stanford, Missouri, Oxford and Bor- 
deaux universities. 

The first program will include a six- 
week course, “Writing Business 
News,” to be run for Reuters by the 
Graduate Center for Journalism of the 
City University, London. Reuters 
also will run two-week courses on 
writing international news at its own 
editorial training department in Lon- 
don. 

News organizations throughout 
Eastern Europe will be invited to 
nominate candidates this year. All 
costs for the programs, including 
travel and accommodation, will be 
met by Reuters. 


Expanded system 


Saturation Home Delivery Co., a 
division of Marks-Roiland Communi- 
cations Inc., has expanded its alterna- 
tive delivery systems to 23,000 addi- 
tional households in three ZIP codes. 
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E&P and ANPA/TEC 


always a winning combination to reach hot prospects 
at the biggest buying event of the year! 


ANFPA Technical Exposition and Conference ie Las Vegas, Nevada June 16-20, 1990. 


Las Vegas with its bright, lights, excitement and stimulating night life, promises to be a very successful 
location for this year’s ANPA/TEC Show, June 16-20. To assist in your successful sales efforts before, during 
and after the show, advertise in E&P’s three special show issues and increase traffic at your booth and 
bottom-line sales for your company. 


E&P’s P lanning Issue-M. ay 19 This issue, published a month before the main event, 

is a favorite among confereg@attendees. Printed in the fo ve of a pullout section within the regular 

E&P issue, it is ug@ a t 

ings of exhibitts a at th : ere is alsd editorial emphasis on “what's 
new” in the industry and wé§at spegi@lr igiameggmn ¢ ' H gr cctagir the show. Your ad here will reach 
high-quality prospects who} eir (Tfhe care ally and will ther’ ore ensure high-quality traffic at your exhibit. 
SPECIAL OFFER — Find out about our “Exhibitor's Personal Memo” offer for the Planning Issue! It’s a new feature 
designed to bring manufacturers and buyers closer together. Call your local E&P ad rep and get all the details! 


DEADLINES: Space—May4 Ad Material —-May7 


E&P’sC onfer ence Issue — Ji une 16 This “at the show” issue will not only reach 

important prospects at the ANPA/TEC but will also reach those E&P subscribers who couldn’t make it 

to the show or who are influential in making the final decisions on what to buy on the recommendations 

of those who attended the conference. This double exposure gives your advertising message impact and 
added mileage at a time when the minds of the entire newspaper industry are at the height of the “shopping mode”. 
The NEWS/TECH environment of this issue provides the ideal showcase for your products and enhances your ad 
message with the conference attendees and at newspaper plants and offices around the country. 


DEADLINES: Space-—June1 Ad Material —June4 


E&P’s Post Conference Issue — J une 23 Your ad in this issue serves to welcome 
your prospects home the very next week after the conference. Your ad will act as a “sales cali” 
follow-up to your sales efforts at the conference and leave a strong impression on the minds of the 
returning attendees; plus—the immediacy of the editorial will create an atmosphere for your ad that 
will provide exhibit recall and move the readers to take action! The editorial in this issue will focus on the highlights 
of the convention and re-caps the many seminars and meetings. This issue is the right setting for your ad to impress 
those prospects and decision makers who did not attend the conference but who need to know what you have to 


offer in the way of new products and services. DEADLINES: Space—June13 Ad Material—June 15 


DON’T GAMBLE WITH YOUR ADVERTISING DOLLARS— 


Get maximum exposure and advertising benefits by placing your ad in all three 
E&P ANPA/TEC SHOW ISSUES! 
Sales Offices 


New York Chicago Los Angeles San Francisco Toronto 
212 + 675 - 4380 312-641-0041 213 > 382-6346 415 - 421-7950 416 - 833 - 6200 


fap Editor & Publisher «sr Ry 


11 West 19th Street, New York, NY 10011-4234 ANPA 





heres a 
radical idea 
for learning 
what women 

readers 


really want. 
Ask them. 


Readership research is nothing new. But at a time when papers across the country face a serious erosion 
of readership among working women, the Naples (Florida) Daily News is using a unique research tool to retain 
women readers. 

Every month, editors and writers meet with the Daily News women's advisory committee, a cross-section 
of female readers who address the paper's coverage of events and issues important to women. 

The committee has enhanced the staffs understanding of women's interests and sensitivities. And it has 
initiated expanded coverage of topics ranging from careers and child care to school district gerrymandering. 

The women’s advisory committee has made the Daily News a Scripps Howard leader in ongoing 
customer research. More importantly, its helping the paper meet the ss SCRIPPS HOWARD 


needs of a significant group of people who might otherwise stop reading. IQ \WEVVSPAPERS 
DELIVERING TOTAL QUALITY 























